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AmCham Albania
Celebrates its 201" Anniversary

Elects New Executive Positions through Electronic Voting

he American Chamber of Com-
merce in Albania held its 20th
General Assembly Meeting on
Oct. 15, marking the 20th anniversary of
its establishment and electing its new
executive structures through electronic
voting. Finance and Economy Minister
Anila Denaj, U.S. Ambassador Yuri Kim,
AmCham members and representatives
of American, international and Albanian
businesses attended the meeting.
AmCham President Enio Jaco spoke
about the Chamber’s achievements
during its 20 years and presented a sum-
mary of AmCham’s work in the past year.
President Jaco stressed the important
role AmCham has played over the years
in protecting the rights of the business
community. He also presented Am-
Cham’s new strategy for reforming the
investment climate in the country.
AmCham President Jaco said the re-
cent Albania-U.S. Economic Agreement
was historic, describing it as “a turning
point in relation to American invest-
ments in Albania” He added: “In the
midst of the critical consequences of the
COVID-19 crisis, this is welcomed news
for the Albanian economy. With the prop-
er cooperation among the actors and the

fulfillment of the criteria for reforming
the business climate, the opportunities
for Albania will be more tangible than
ever before.”

In her remarks, Minister Denaj ex-
pressed support for the representatives
of American businesses as well as the
commitment of the Albanian Govern-
ment to create a more favorable climate
for foreign and domestic investors.
“The business climate in Albania is and
should be the focus of all institutions,”
Minister Denaj said. “Being
here as a representative

“Since arriving, | have witnessed first-
hand the challenges the business com-
munity and foreign investors face; we all
know that rule of law needs to strength-
en and improve its integrity in order for
meaningful foreign direct investment to
arrive” Ambassador Kim said. “There
is hard work to be done for sure, but the
business community through AmCham
must work to influence policy makers to
help improve the business climate.”

After a ceremony marking the 20th

anniversary of establish-
ment, the Assembly contin-

of the Government, | want Through the online vote, ued its work with electing

to emphasize our commit-
ment that there will be no
lack of effort in the work to
improve the business cli-
mate.”

AmCham members
elected Board Vice
President Edlira Muka avoid the gathering of more

the Chamber’s new execu-
tive structures. To adapt to
the pandemic protocols and

than 220 members in one

US. Ambassador to of Balfin Group, Board room, AmCham used Sim-
Albania Yuri Kim praised Member Bledar Beta of ply Voting, a well-known

the role of the American

system for online voting and

Chamber of Commerce in  Philip Morris and Treasurer  secretballot submission.

Albania in supporting the
improvement of the busi-
ness climate and stressed
the importance of strength-
ening the rule of law in order to attract as
much foreign investment as possible.

Juela Isaj of DDB.

Through the online vote,
AmCham members elected
Board Vice President Edli-
ra Muka of Balfin Group,
Board Member Bledar Beta of Philip
Morris and Treasurer Juela Isaj of DDB.
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Dhoma Amerikane leston

20 vjctorin ¢ Themelimit
dhe Zgjedh me Votim Elektronik Strukturat e Reja Ekzekutive

homa Amerikane e Tregtisé
. zhvilloi dje Asamblenén e Pérg-

jithshme t€ 20-t€, ku festoi 20 -
vjetorin e Themelimit t€ saj si dhe zgjodhi
pérmes votés elektronike strukturat e reja
ekzekutive. T€ pranishém né kété aktivi-
tet ishin Ministrja e Financave, Znj. Anila
Denaj, Ambasadorja € SHBA né Shqipéri,
Znj. Yuri Kim, anétaré t¢ AmCham, pér-
fagésues t€ bizneseve amerikane, ndér-
kombétare dhé shqiptare.

Presidenti i Dhomés, Amerikane, z.En-
io Jago foli pér arritjet € Dhomés Ameri-
kane né kéto 20-vite si dhe béri njé bilanc
€ aktivitetit t¢ AmCham pér vitin g€ ka-
loi. Presidenti i AmCham theksoi rolin e
réndésishém g€ Dhoma Amerikane ka
luajtur kéto vite, né mbrojtje té té drejtave
té biznesit ndérsa prezantoi strategjiné e
re t&¢ AmCham pér reformimin e klimés sé
investimeve né vend.

Presidenti i AmCham vlerésoi si his-
torike Marréveshjen Ekonomike Shqipéri-
SHBA duke e cilésuar si “nj¢ moment
kthese né lidhje me Investimet Amerikane
né Shqipéri. Né mesin e pasojave kritike
t€ krizés s¢ COVID 19, ky &éshté njé lajm i
mirépritur pér ekonominé Shqiptare. Me
bashképunimin e duhur mes aktoréve dhe
pérmbushjen e kritereve pér Reformim-

in e Klimés sé Biznesit, mundésité pér
Shqipériné do jené mé t&€ prekshme se kur-
ré mé pare”.

Nga ana e saj, Ministrja Denaj shprehu
mbéshtetjen pér pérfagésuesit e biznesit
amerikan si dhe angazhimin e Qeverisé¢
shqiptare pér t€ krijuar njé klimé sa mé té
favorshme pér investitorét e huaj dhe ven-
das. “Klima e biznesit né Shqipéri éshté
dhe duhet t€ jeté né fokus té
gjithé institucioneve. Duke

huayj; t€ gjithé e dimé qé shteti ligjor duhet
té forcojé dhe pérmirésojé integritetin e tij
né ményré qé investime t€ huaja direkte
kuptimplota t€ vijné n€ vend. Me siguri ka
shumé puné pér tu béré, por komuniteti i
biznesitpérmes Dhomés Amerikane duhet
té punojé qé t€ ndikojé né politikébérésit
pér té ndihmuar né pérmirésimin e klimés
sé biznesit” u shpreh Ambasadorja, Znj.
Yuri Kim.
Pas Ceremonisé S€

gené kétu si pérfagésuese  Pérmes votés online,  20-vjetorit, Asambleja  vijoi

e Qeveris€, dua té theksoj
angazhimin qé pérpjekja

anétarét e Dhomeés

punimet e zgjedhjes sé€ struk-
turave té€ reja t€ saj. Pér t'ju pér-

dhe puna pér t€ pérmirésuar ~ Amerikane zgjodhén  shtatur kushteve té pandemisé
klimén e biznesit nuk do t& 7v.Presidenten e Bordit dhe pér t€ kufizuar mbledhjen

mungojé” ushpreh Ministrja

Denaj. /nj.Edlira Muka, nga

e mbi 220 anétaréve, Dhoma
Amerikane aplikoi sistemin e

Ambasadorja e SHBA, né Balfin GI’OUD andtarin votimit elektronik, Simply Vot-

vendin toné, ZnjYuri vlerésoi

ing, njé sistem i mirénjohur pér

rolin ¢ Dhomés Amerikane e Bordit, z.Bledar Beta votimin e online né ményré té
né mbéshtetje t€ pérmirésim- nga Philip Morris dhe fshehté dhe sigurté.

it té klimés sé biznesit si dhe

Pérmes  votés  online,

réndésiné e forcimit té shte- Pérgiegjésen e Thesartt, anétarét e Dhomés Amerikane
tit ligjor pér thithjen e sa mé Znj Juela Isaj nga DDB. zgjodhén Zv.Presidenten e

shumé investimeve t€ huaja.
“Qé€ kur kam ardhur, kam
gené déshmitare e drejt-
pérdrejté e sfidave me t€ cilat pérballet
komuniteti i biznesit dhe investitorét e

Bordit, Znj.Edlira Muka, nga

Balfin Group, anétarin e Bordit,

z.Bledar Beta nga Philip Morris
dhe Pérgjegjésen e Thesarit, Znj Juela Isaj
nga DDB.
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Improving the Business
Climate will Change the Image
of Albania, Turming the Country
Into an Investment Hub

S Jacor:
V74

Pérmirésimi i Klimeées

sé Biznesit do Ndryshojé
Imazhin e Shgipérisé. E kthen
vendin né gendeér investimesh

— .._’

EDLIRA MUKA
CEO Balfin Group

“Duke paré pérpara té ardhmen, ne
duhet té fillojmé té pérgatisim ekonominé
shqgiptare pér njé treg mé global dhe
konkurrues. Eshté e padiskutueshme gé
ne po shkojmé drejt njé tregu té unifikuar,
qofté ky njé treg rajonal ose tregu i BE-
sé. Uné e di nga pérvoja ime né Grupin
BALFIN se shtegu pér té kaluar nga té
génit vendor né ndérkombétar, nuk éshté
i lehté. Prandaj, pérmirésimi i klimés
sé biznesit dhe pérgatitja pér sfidat e
njé tregu global né té ardhmen e afért
jané dy drejtime ku mendoj se duhet té
pérgendrohemi mé shumé dhe ku mund
té ofroj kontributin tim pér té gjithé
anétarét e AmCham”

“Looking forward at the future, we must
start preparing the Albanian economy to
a more global and competitive market.
It is unquestionable that we are moving
toward of a unified market, being it a
regional market or the EU market. | know
from my experience at BALFIN Group
that it is not an easy path to upgrade
and move from local to international.
Therefore, improving the business climate
and preparing for the challenges of a
global market in the near future are
two directions where | feel we need to
focus more and where | can offer my
contribution to all AmCham members.

66 JUELAISA)J
DDB Albania
“‘Nga ana tjeter, ne pozicionin e
drejtueses per thesarin deshiroj
tju siguroj edhe njehere, ge
megjithese ky mandat ka gene
nje mandate sfidash, jo vetem
prej termetit por edhe prej
pandemise aktuale, ne kemi
siguruar, ge te kemi nje institucion
te shendetshem, financiarisht te
gendrueshem dhe me integritet.
Ne kete vazhde jom optimiste
ge ne do te vazhdojme te
rrisim dhomen, dhe ta mbajme
financiarisht te gendrueshme
pavaresisht sfidave”

“On the other hand, in the
position of treasurer, | want
to assure you once again
that, although this has been
a mandate of challenges, not
only because of the earthquake
but also because of the current
pandemic, we have made
sure that we have a healthy
institution, financially sustainable
and with integrity.

In this regard, | am optimistic
that we will continue to grow the
Chamber and keep it financially
stable despite the challenges. ©

66 BLEDAR BETA-

Drejtor Financiar, Philip Morris Albania
“‘Cjaté punés sime shumévjecare si auditues,
késhillues biznesi dhe drejtues financiar, jam
pérballur me realitetet e shumé bizneseve né
vend, ne sektoré té ndryshém té ekonomisé.
Kur analizoj problematikat dhe shgetésimet e
tyre kryesore, jo rastésisht, ato bashkohen né
njé piké: cilésia e klimés sé biznesit. Té gjithé
e njohim vlerén e shtuar gé¢ AmCham sjell né
pérpjekjet pér pérmirésimin e késaj klime dhe

sot kjo merr njé réndési edhe mé té madhe
me barrén e réndé gé pandemia ka vendosur
mbi biznesin. Me kandidimin tim, uné shpreh
gadishmériné dhe entuziazmin pér té sjellé né
Bordin e Drejtoréve t&€ AmCham ekspertizén
time, si dhe pér té punuar sébashku pér
pérmirésimin e klimés sé biznesit né vend”

“During my many years of work experience as an
auditor, business advisor and financial executive,
| faced the redlities of many businesses in the
country, in different sectors of the economy.
When | analyze their issues and concerns, they
all come down, not coincidentally, to one thing:
the quality of the business climate. We all know
the added value that AmCham brings in trying
to improve that climate and today that takes on
an added importance due to the great burden
the pandemic has placed on businesses. Through
my candidacy, I'd like to express readiness and
enthusiasm to bring on the AmCham Board
of Directors my expertise, as well as to work
together for improving the country’s business
climate.”

merican Chamber of
Commerce President
Enio Jaco said today that

the creation of a business climate
that offers legal guarantees and
fair competition, without cor-
ruption and political crises, will
change the image of Albania and
turn the country into a regional
hub for American and internation-
al investments.

Jaco made the remarks at Am-
Cham Albania’s 20th anniversary
ceremony, speaking to attending
American, international and Al-
banian business representatives,
US. Ambassador Yuri Kim, Fi-
nance Minister Anila Denaj, se-
nior officials in Washington and
Chamber representatives.

The business climate and the
increase of trade between Albania
and the United States have been
and remain the two main pillars of
the work of the American Cham-
ber of Commerce in Albania, Pres-
identJaco said.

Focusing further on the busi-
ness climate, Jaco said: “Our
principles have been clear: safe
practices and legal guarantees
for businesses. Reducing the lev-
el of corruption and having more
transparency. We demand fewer
political crises, more cooperation.
A functioning judicial system and
fair competition. These issues still
affect the business climate and
continue to produce challenges.
But we are optimistic that the
business climate today is receiv-
ing the distinct attention of all the
most important domestic and in-
ternational actors.”

AmCham President Jaco
said the recent Albania-U.S.
Economic Agreement was his-
toric, describing it as “a turning
point in relation to American in-
vestments in Albania.” He added:
“In the midst of the critical
consequences of the
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tors to establish their subsidiaries
in Albania, and, through Albania,
to explore the Western Balkans
region as well”

AmCham’s president added
that the agreement will bring new
opportunities but will also serve
as atest for the business climate in
Albania and policies to improve it.

Presenting a summary of Am-
Cham’s activities during the past
year, the Chamber’s president
announced that AmCham has ap-
proved a new Strategic Plan, the
main pillar of which is the Invest-
ment Climate Reform. “We have
started working with a group of
internal experts who will be con-
sulted as well as with a number of
external experts and international
partners. We are working ina con-
structive spirit and cooperation
with the Ministry of Finance and
the Ministry of Entrepreneurship
regarding the implementation of
recommendations.”

AmCham PresidentJaco
ended his remarks by ex-
pressing his conviction
that “with the proper
cooperation among the
actors and the fulfill-
ment of the criteria for
reforming the business
climate, the opportunities
for Albania will be more
tangible than ever
before”

S

COVID-19 crisis, this is
welcomed news for the
Albanian economy. But
this is only the starting
point of American proj-
ects this deal can bring
in. The time has come for
more American inves-

residenti i Dhomés Amer-
ikane té Tregtisé, Enio
Jaco tha sot se, krijimi i njé
klime biznesi me garanci ligjore
dhe konkurrencé té ndershme,
pa korrupsion e kriza politike do
té ndryshojé imazhin e Shqipérisé
dhe do t€ kthejé vendin né gendér
té investimeve amerikane dhe
ndérkombétare né rajon.
Jagoebérideklaratén gjaté cer-
emonisé sé€ 20-vjetorit t€ Dhomés
Amerikane t€ Tregtisé, né praniné
e bizneseve amerikane, ndérkom-
bétare, e shqiptare, Ambasadores
Yuri Kim, Ministres sé Financave,
Anila Denaj, zyrtareve te larte ne
Washington dhe pérfagésuesve
t€ Dhomés.
Klima e biznesit dhe rritja
e shkémbimeve tregtare midis
Shqjipérisé dhe SHBA kané gené
dhe mbeten dy shtyllat kryesore
té punés s€¢ Dhomés Amerikane
€ Tregtisé - u shpreh Presidenti
Jaco.
Né lidhje me klimén e
biznesit, Jaco tha: “Prin-
cipet tona kané gené té
qarta: praktika té sigur-
ta dhe garanci ligjore
pér bizneset. Uljen e
nivelit t€ korrupsionit
dhe mé shumé trans-
parencé. Ne kérkojmé
mé pak kriza politike,
mé shumé bash-
képunim.
N j &
sistem
giyqe-
sor
funk-
sion-
a |1
dhe
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konkurrencé te ndershme. Kéto
céshtje akoma ndikojné klimén e
biznesit dhe vijojné té prodhojné
sfida. Por ne jemi optimisté pér
faktin g€ sot, klima e biznesit ka
marré njé vémendje tjetér nga té
gjithé aktorét mé té réndésishem
né vend dhe ata ndérkombétaré”.

Presidenti i Dhomés Amer-
ikane vlerésoi si historike Mar-
réveshjen Ekonomike Shqipéri-
SHBA duke e cilésuar si “njé mo-
ment kthese né lidhje me Inves-
timet Amerikane né Shqipéri. Né
mesin e pasojave kritike t€ krizés
s€ COVID 19, ky éshté njé lajm i
mirépritur pér ekonominé Shqip-
tare. Por ky éshté vetém fillimi i
projekteve t€ tjera amerikane qé
mund té sjellé kjo marréveshje.
Ka ardhur koha qé mé shumé
investitoré amerikané té krijojné
filialet e tyre né Shqipéri, e pérmes
Shqipérisé té eksplorojné edhe
Rajonin e Ballkanit Perendimor”
thaJaco.

Pér Presidentin e Dhomés
Amerikane, kjo marréveshje do t&
sjellé oportunitete té reja por edhe
do shérbejé si njé test pér klimén e
biznesit né Shqipéri dhe politikave
pér pérmirésimin e saj.

Duke prezantuar bilancin e
aktiviteteve t&¢ AmCham pér vitin
e kaluar, Presidenti i AmCham
béri té ditur se Dhoma Amerikane
ka miratuar njé Plan té ri Strateg-
jik, shtylla kryesore e t€ cilit éshté
Reformimi i Klimés s€ Investi-
meve. “Kemi nisur punén me njé
grup ekspertésh té brendshém té
cilét do konsultohen dhe me njé
numeér ekspertésh té jashtém dhe
partnerésh ndérkombétare. Po
punojmé me njé frymé konstruk-
tive dhe bashképunimi me Minis-
triné e Financave dhe me Minis-
triné e Sipérmarrjes né lidhje me
realizimin e rekomandimeve” u
shpreh ai.

Presidenti i Dhomés Ameri-
kane e mbylli fjalimin me bindjen
se “me bashképunimin e duhur
mes aktoréve dhe pérmbush-
jen e kritereve pér Reformimin
e Klimés sé Biznesit, mundésité
pér Shqipériné do jené mé té
prekshme se kurré mé paré”.



want to thank llir, Enio,
I Minister Denaj and, in-

deed, all of the AmCham
members who are joining us
online today, for the opportuni-
ty to participate and share some
thoughts with you today. I have
to say, this is not how limagined
I would first address the full
membership of AmCham, but
we are living in unusual times.

Despite the circumstanc-
es, 2020 marks an important
milestone for the organization,
marking twenty years since
its founding in Albania. In my
many years with the State De-
partment, I have seen around
the world how AmChams help
create opportunities for Amer-
ica and our friends. AmCham
at its best represents the voice
of the business community
speaking as one to help foster a
business environment that will
maximize bilateral trade and
investment between the Unit-
ed States and the host country,
and create jobs, opportunities,
and economic growth for both
countries.

That is what brings us all to-
gether here today as well.

As you may know, my three
priorities for the US-Albania re-
lationship are Democracy, De-
fense, and Business. I've heard
I'm the first American ambas-
sador to emphasize business,
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and I must admit this makes me
proud.

Increasing business oppor-
tunities between Albanians and
Americans is one of my most
important goals as U.S. Ambas-
sador to Albania. 1 know every-
one here shares that goal, too,
and you all have an important
role to play.

On October 3, during the
visit of Keith Krach Under Sec-
retary for Economic Growth,
Energy, and the Environment,
the United States and Albania
signed a historic memoran-
dum of economic cooperation
between our countries, which 1
believe is a significant achieve-
ment in elevating our economic
relations to match our already
extraordinarily deep political
relations. The initial step was
very promising, with US. firm
Bechtel signing an agreement
for the construction of the Ska-
vica hydropower plant, the
largest contract ever awarded
to a sole US. firm. [ hope this
marks a beginning of a longer
list of American firms coming

to Albania.

But, we cannot be content
with just a first step. We must
have forward momentum by a
committed, engaged, and en-
ergetic AmCham, building on
the successes of the last twenty
years and driving into the next
decade with an ambitious agen-
da. When you see opportuni-
ties to increase trade between
our countries, seize it! Whether
thatis distributing U.S. products
in Albania, exporting Albanian
products to the United States,
marketing to U.S. tourists, look-
ing into franchise opportuni-
ties, fostering future innovation
with American technology, ev-
ery bit of it helps strengthen the
connection between our coun-
tries further.

Since arriving, I have wit-
nessed firsthand the challeng-
es the business community
and foreign investors face; we
all know that rule of law needs
to strengthen and improve its
integrity in order for meaning-
ful foreign direct investment
to arrive. There is incredible

opportunity and potential here
to grow the economy. It is not
hard to “sell” Albania if done
right; Albania has incredible
access to the world through its
portand strategic position as an
entry point to Europe. The cost
of labor is accessible to busi-
ness models, the population
is young and resourceful. Al-
banians have some of the best
language skills of anyone, any-
where in the world; Albanians
are determined, hardworking,
and welcoming,

It is fertile ground for suc-
cess and growth, and we must
work together to seize the op-
portunities now for Albania’s
betterment, and to provide
more opportunities for the tal-
ented Albanian youth. I thank
those of you who are commit-
ted to working every day for
this improvement, serving on
the board of AmCham, assist-
ing within the committees,
sponsoring events, and being
active members of the organi-
zation. There is hard work to be
done for sure, but the business
community through AmCham
must work to influence policy
makers to help improve the
business climate.

Through this shared focus,
[ am confident the next twenty
years of AmCham will be its
best yet.
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ua té falénderoj Ilirin,
Enion, Ministren De-
naj dhe né té vérteté

t€ gjithé anétarét e Dhomés
Amerikane t€ Tregtis€ g€ po na
bashkohen sot online (pérmes
internetit), pér mundésiné qé
t€ marr pjesé dhe t€ ndaj disa
mendime me ju sot. M€ duhet ta
them, nuk e kisha pérfytyruar
kurré€ se do t'i drejtohesha pér
heré té paré té gjithé anétare-
sis¢ s¢ Dhomés Amerikane né
két€ ményré, por po jetojmé né
kohé té pazakonté.

Pavarésisht nga rrethanat,
2020 shénon njé gur kilome-
trazhi t€ réndésishém pér or-
ganizatén, € shénon njézeté
vjet g€ nga themelimi i saj né
Shqipéri. Né vitet e mi t€ shumté
né¢ Departamentin e Shtetit,
kam pané anembané botés
se si Dhoma Amerikane ndh-
mon krijimn e mundésive pér
Amerikén dhe pér miqté tané.
Dhoma Amerikane pérfagéson
mé sé miri zErin e komunitetit
t€ biznesit duke folur si njé z€ i
vetém, pér t€ ndihmuar né nx-
itien e njé mjedisi biznesi € do
té rrisé tregtiné dhe investimet
dypaléshe midis Shteteve t&é
Bashkuara dhe vendit prités,
si dhe do té krijojé vende pune,
mundési dhe rritje ekonomike
pér té dyja vendet.

Kjo éshté gjithashtu ajo qé na
sjell bashké té gjithéve kétu sot.

Si¢ shumé nga ju e diné, tri
prioritet e mia pér marrédhéniet
SHBA-Shqipéri jané: Demokra-
ci, Mbrojtje dhe Biznes. Kam
dégjuar se jam Ambasadori i
paré amerikan g€ thekson biz-
nesin, dhe mé duhet ta pranoj
se kjo mé bén krenare.

Rritja e mundésive t€ bizne-
sit ndérmjet shqiptaréve dhe
amerikanéve €shté njé nga qél-
limet e mia mé t€ réndésishme
si Ambasadore ¢ SHBA né

&7

Fjala e Ambasadores
Yuri Kim né Takimin
Vijetor t& Dhomes
Amerikane té Tregtise

Shqipéri. E di gé t€ gjithé kétu
ndajné gjithashtu até qéllim,
dhe té gjithé ju keni njé rol té
réndésishém pér t€ luajtur.

Mg 3 tetor, gjaté vizit€s sé
Keith Krach, Nén Sekretarit t€
Shtetit pér Zhvillimin Ekono-
mik, Energjiné dhe Mijedis-
in, Shtetet e Bashkuara dhe
Shqipéria nénshkruan njé
memorandum historik t€ bash-
képunimit ekonomik midis
vendeve tona, i cili besoj se
éshté njé arritje domethénése
né ngritien e marrédhénieve
tona ekonomike qé té€ pérpu-
then me marrédhéniet tona
dypaléshe tashmé jashtéza-
konisht té thella politike.

Hapi fillestar
ishte shumé
premtues, me
firmén  amer-
ikane  Bechtel
qé firmosi njé
marréveshjeje
pér ndértimin

e hidrocentralit t€¢ Skavicés,
kontrata mé e madhe e dhéné
ndonjéheré njé kompanie té
vetme amerikane. Shpresoj qé
kjo té shénojé fillimin e njé liste
mé t€ gjaté t€ kompanive amer-
ikane gé vijné né Shqipéri.

Por, nuk mund té mjaftohe-
mi vetém me njé hap té paré.
Ne duhet té kemi vrullin pér té
béré pérpara me njé¢ Dhomé
Amerikane t€ pérkushtuar, té
angazhuar dhe energjike, duke
ndértuar mbi sukseset e njézet
viteve t€ fundit dhe duke ecur
né dekadén e ardhshme me
njé axhendé ambicioze. Kur
té shihni mundési pér té rritur

tregtiné ndérmjet  ven-
deve tona, kapeni até!
Qofté nése kjo éshté
shpérndarja e pro-
dukteve  ameri-
kane né Shqipéri,
eksportimi i pro-
dukteve shqip-
tare né Shtetet

LS
yame
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¢ Bashkuara, marketingu pér
turistét amerikané, kérkimi i
mundésive pér ekskluzivitet
(franshizé€), nxitja e inovacionit
né t€¢ ardhmen me teknolog-
jiné amerikane, secila prej tyre
ndihmon né forcimin e méte-
jshém té lidhjes midis vendeve
tona.

Qé kur kam ardhur, kam
gené déshmitare e drejtpérdre-
jté e sfidave me té cilat pérballet
komuniteti i biznesit dhe inves-
titorét e huaj; té gjithé e dimé qé
shteti ligjor duhet t€ forcojé dhe
pérmirésojé integritetin e tij né
ményré qé investime t¢ huaja
direkte kuptimplota t€ vijné né
vend. Ekziston mundési dhe
potencial i pabesueshém kétu
pér té rritur ekonominé. Nuk
éshté e véshtiré t€ “shesésh”
Shqipériné nése béhet si¢
duhet; Shqipéria ka njé qasje
té jashtézakonshme me botén
pérmes portit dhe pozicionit t&
saj strategjik si njé piké hyrése
né Evropé. Kostoja e punés
éshté e arritshme pér modelet
e biznesit, popullsia éshté e re
dhe e shkathét. Shqiptarét kané
disa nga aftésité mé t€ mira
gjuhésore se ¢cdokush, kudo né
boté; shqiptarét jané té vendo-
sur, punétoré dhe mikprités.

Ky éshté njé terren pjellor
pér sukses dhe rritie dhe ne
duhet t€ punojmé sé bashku
pér té kapur mundésité tani
pér pérmirésimin e Shqipérisé
dhe pér t€ siguruar mé shumé
mundési pér t€ rinjté e talentu-
ar shqiptaré. Falénderoj cilindo
prej jush éshté pérkushtuar
té punojné ¢cdo dité pér kété
pérmirésim, duke shérbyer
né bordin e Dhomés Ameri-
kane, duke ndihmuar brenda
komiteteve, duke sponsorizuar
aktivitete dhe duke gené
anétaré aktivé t€ organizatés.
Me siguri ka shumé puné pér
t'u béré, por komuniteti i bizne-
sit pérmes Dhomés Amerikane
duhet t€ punojé gé té ndikojé né
politikébérésit pér t€ ndihmuar
né pérmirésimin e klimés sé bi-
znesit.

Pérmes kétij fokusi qé bash-
kéndajmé, jam besimploté se
né njézeté vitet e ardhshém
Dhoma Amerikane e Tregtisé
do té jeté ende mé e mira.
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Minister Denaj

addresses AmMCham
General Assembly Meeting

inance and Economy

Minister Anila Denaj took

part in the 20th Anniver-
sary Meeting of the Assembly of
the American Chamber of Com-
merce in Albania, where repre-
sentatives of the organization’s
member businesses were also
joined by U.S. Ambassador to Ti-
rana Yuri Kim.

In her remarks at the meeting,
Minister Denaj brought to the
attention of American business
representatives initiatives that the
Government of Albania has un-
dertaken to create a climate thatis
as favorable as possible for every
business that operates in Albania
and any other that would like to
come and invest in the country.

“The business climate in Alba-
nia is and should be the focus of all
institutions. Being here as a rep-
resentative of the Government, [
want to emphasize our commit-
ment that there will be no lack of
effort in the work to improve the
business climate,” Minister Denaj
said.

Denaj added that reforms to
deregulate and digitalize have cut
bureaucracy, unnecessary paper-
work, lowering business costs
and, above all, reducing avenues
for corruption.

The minister also reminded
business representatives of the
continued dialogue with Am-
Cham, which has been a partner
in many of these initiatives. She
also noted that the potential for
economic cooperation between
Albania and the United States has
not been fully developed due to
several reasons.

“We worn't stop promoting the

country’s potential and making
it as attractive as possible for for-
eign investors,” Minister Denaj
said.

Finance and Economy Minis-
ter Denaj said that the signing two
weeks earlier of the Memoran-
dum of Economic Cooperation
between Albania and the United
States was a historic event.

“The first was in the 1930s,
the second in 1992 and the third
two weeks ago,” Minister Denaj
said, stressing the commitment
of the Government of Albania
to implement the agreement
through a work plan of concrete
steps that would advance the
goals of the important memoran-
dum.

The minister invited AmCham
businesses to increase their pres-
ence in Albania, guiding them to
priority areas like energy, tourism,
processing, information technol-
ogy, and others - all important
sectors for the economic develop-
ment of the country.

“Next week, we will launch a
new law on start-ups and inno-
vation. We have worked together
with GIZ experts to introduce a
new legal framework for those
who want to start new business-
es, which is especially important
during a difficult year that has
forced businesses to rethink how
they operate under the conditions
created by the pandemic,” Denaj
said.

The minister also invited
AmCham member businesses
to have representatives join the
boards of vocational schools in
order to help better guide them
toward the real needs of
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Ministrja Denaj pershendet

ne Asamblene e Pergjithshme
t& Dhomés Amerikane

inistrja e Financave
dhe Ekonomis€, An-
ila Denaj, mori pjesé

né 20 Vjetorin € Asamblesé sé
Dhomés Amerikane t€ Tregtisé
né Shqipéri, ku krahas sipér-
marrésve, anétaré t¢ késaj orga-
nizate biznesi ishte e pranishme
edhe Ambasadorja e SHBA, né
Tirané, Yuri Kim.

Gjaté kétij takimi, Ministrja
Denaj solli né vémendje t&é pér-
fagésuesve té biznesit amerikan,
nismat e Qeverisé shqiptare pér
€ krijuar njé klimé sa mé t€ fa-
vorshme pér ¢do sipérmarrés,
q¢ zhvillon aktivitetin e tij ekono-
mik né vendin toné ose ata qé
duan té vijné.

“Klima e biznesit né Shqipéri
éshté dhe duhet t€ jeté né fokus
té gjithé institucioneve. Duke
gené kétu si pérfagésuese e
Qeverisé, dua t€ theksoj an-
gazhimin qé pérpjekja dhe puna
pér té¢ pérmir€suar klimén e
biznesit nuk do t€ mungojé’, u
shpreh Ministrja.

Denaj theksoi, se reformat e
Derregulimit dhe e Digjitalizim-
it kané shkurtuar burokracité,
letrat e panevojshme, kostot pér
biznesin dhe mbi té gjitha kané
ulur prirjen drejt korrupsionit.

Ministrja nuk la pa pérmen-
dur edhe dialogun e pandérpreré
me Dhomén Amerikane, si njé
partner né shumé nisma, ndér-
kohé qé theksoi, se potenciali
bashképunimit ekonomik mes
Shqipéris¢ dhe Shteteve té Bash-
kuara t€¢ Amerikés, nuk éshté
shfrytézuar plotésisht pér disa
arsye.

“Ne nuk do té reshtim sé pro-
movuari potencialet e vendit dhe

bérjen e tij sa mé t€rheqése pér
investitorét e huaj”, tha Ministrja.

Ministrja e Financave dhe
Ekonomisé vlerésoi si njé ngjar-
je historike firmosjen dy javé mé
paré t&€ Memorandumit t¢ Bash-
képunimit Ekonomik Shqipéri-
SHBA.

“E para né vitet ‘30, e dyta
né vitin 1992 dhe e treta dy javé
mé paré”’, u shpreh Ministrja
Denaj. Ajo theksoi angazhimin
e Qeveris¢ pér té realizuar kété
projekt né nj¢ puné me hapa
konkreté, pér ta cuar pérpara
kété memorandum kaq t€ réndé-
sishém.

Ministrja ftoi sipérmarrésit
e Dhomés Amerikane té rri-
sin prezencén e tyre né vendin
toné, duke i orientuar ata edhe
né fushat prioritare si energjia,
turizmi, pérpunimi, teknologjia
¢ informacionit, etj., si sektoré
shumé té réndésishém pér zh-
villimin ekonomik t€ vendit
toné€.

“Javés e ardhshme ne lanco-
jmé njé ligj té ri pér start-up-et
dhe inovacionin. Kemi punuar sé
bashku me eksperté t€ GIZ-it pér
té sjellé njé kuadér ligjor té ri pér
té gjithé iniciatorét e njé biznesi,
sidomos né njé vitkaq t€ véshtiré
ku bizneset po mendojné ridi-
mensionimin e ményrés sé té
bérit biznes, né kushtet e pande-
misé.’, tha Denaj.

Ministrja  ftoi  bizneset,
anétare t¢ Dhomés Amerikane,
t€ jené mé shumé pjesémarrés
edhe né bordet e shkollave profe-
sionale, si njé shtysé pér t'i orien-
tuar ato drejt tregut t€ punés dhe
nevojave konkrete t€ sipérmar-
résve pér punonjes.
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thellésiné e investimeve tre/

$'ka asnjé vend tjetér né boté, ku ne pérparojmé me frymén dhe

'c e kemi me Europén.
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il resident, European Affairs,

Senior official at the U.S.
Chamber of Commerce

in Washington: Albania

IS attractive for American
investments. A pro-business
climate is important

senior representative
. of the U.S. Chamber of

Commerce in Wash-
ington, Marjorie Chorlins, has
praised Albania as an attractive
market for American invest-
ments, adding that in order
for the country to attract these
investments, special focus
must be placed on the business
climate, transparency and re-
spect for the rule of law.

Through a video message
sent on the occasion of the 20th
anniversary of the establish-
mentof the American Chamber
of Commerce in Albania, Chor-
lins emphasized the role of poli-
cies that support trade between
the United States and Albania
and shared competition.

“As a NATO partner and
candidate for EU membership,
Albania is a growing attractive
market for American invest-
ments,” Chorlins said. She add-
ed that to give importance to
the transatlantic economy, it is
essential to have a strong voice
that fosters shared competitive-
ness in the trade between the
United States and Albania. The
integration of the Albanian mar-
ket in the European economy,

the advancement of sustainabil-
ity and digital transformation
are important, but emphasis
should also be given to the im-
portance of compliance, trans-
parency and respect for the rule
of law, said Chorlins, the senior
vice president for European
Affairs at the US. Chamber of
Commerce.

She added: “A strong voice is
needed, focusing on trade poli-
cy, tax issues, intellectual prop-
ertyrights, which supports regu-
latory policies, employment and
promotion of new investments
in Albania. The American
Chamber of Commerce in Al-
bania is doing everything it can
to help the country benefit and
maintain a pro-business climate
by supporting the interests of its
members and promoting coop-
eration with the United States.”

The U.S. Chamber of Com-
merce is the world’s largest
business organization. It pro-
tects the interests of more than
3 million companies, of all sizes
and sectors, including Amer-
ican businesses in Albania,
represented through the Amer-
ican Chamber of Commerce in
Tirana.

Zyrtarja e larté e Dhomeés
Amerikané tée Tregtisé

né Washington: Shgipéria,
ternegése pér investimet
amerikane. Njé klimé pro
Diznesit eshté e rendésisnme

érfagésuesja e Larté
. e Dhomés sé Tregtisé

s€¢ SHBA né Wash-
ington, Marjorie Chorlins
ka vlerésuar Shqipéring, si
treg térheqés pér investimet
amerikane dhe, qé vendi té
thithé kéto investime, klima
e biznesit, transparenca dhe
respektimi i shtetit ligjor kané
réndési t€ vecanteé.

Pérmes njé video me-
sazhi, me rastin e 20-vjetorit
t¢ Dhomés Amerikane né
Shqipéri, Chorlins thekson
rolin e politikave gé mbéshte-
sin konkurrencén e pérbash-
ket t€ tregtis€ midis Shteteve
t€ Bashkuara t€ Amerikés dhe
Shqjipérisé.

“Si  partner i NATO-s
dhe kandidat pér anétar i
BE-s€, Shqipéria éshté njé
Treg Térheqés né rritie pér
investimet amerikane. Pér
t'i dhéné réndési ekonomisé
transatlantike, é&shté thel-
bésore t& kemi njé z¢ t€ forté
qé mbéshtet konkurrencén
¢ pérbashkeét té tregtisé mid-
is Shteteve t€¢ Bashkuara té
Amerikés dhe Shqipérisé.
Integrimin e tregut shqiptar
né ekonominé europiane, pér-
parimin e qéndrueshmérisé
dhe transformimin digjital,

duke theksuar réndésiné e pa-
jtueshméris€, transparencés
dhe respektimit t€ Shtetit Lig-
jor” éshté shprehur Chorlins,
Zv.Presidente € Dhomés sé
Tregtis€ né Shtetet e Bash-
kuara té Amerikés pér Shkém-
bimet Tregtare dhe Investimet
amerikane me Europén.

Sipas saj “Duhet njé¢ z¢ i
forté, duke u pérgéndruar né
politikén tregtare, céshtjet e
taksave, t€ drejtat e pronésisé
intelektuale, q¢ mbéshtet poli-
tikat rregullatore, punésimin
dhe promovimin e investi-
meve t€ reja né Shqipéri. Dho-
ma Amerikane né Shqipéri po
bén gjithcka pér t¢ ndihmuar
vendin t€ pérfitoje dhe té
mbrojé njé klimé pro biznesit,
duke mbéshtetur interesat e
anétaréve tuaj dhe promovuar
bashképunimin me SHBA.”

Dhoma e Tregtis€é sé
Shteteve t¢ Bashkuara té
Amerikés €sht€ organiza-
ta mé e madhe e biznesit né
boté. Ajo mbroninteresat e mé
shumeé se 3 milion kompanive,
té té gjitha madhésive dhe sek-
toréve pérfshiré edhe bizneset
amerikane né Shqipéri, t€ pér-
fagésuara pérmes Dhomés
Amerikane té Tregtis€ né Ti-
rané.
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Labor and Ethics
Committee Workshop

HOW TO WORK
REMOTELY AS A TEAM

ing from home have brought new challenges for

teams. Working remotely while continuing to
have efficient teamwork seems to necessitate learning
new ways of working. To explain these new techniques
and needed behaviors, AmCham held a workshop led by
Anisé Abazi and Roden Pajaj of Deloitte Albania.

The workshop was part of a list of activities planned by
the AmCham Labor and Ethics Committee with the aim of in-
creasing the capacity of AmCham members through training
sessions.

Teamwork in virtual environments has a shared common
goal reflected in the main focus of the team. All roles and re-
sponsibilities focus on the key outcomes to be achieved by
each team member, according to the workshop leaders.

Abazi and Pajaj explained to attending AmCham members
that remote work has its rules, and these should be set to de-
scribe how the team should work effectively together.

Mobilizing the team around a shared purpose, setting roles
and responsibilities as well as ground rules help virtual team
members understand why their work matters and how it af-
fects others. It also fosters collaboration, accountability and
follow-up. It is the relationships that keep virtual team mem-
bers engaged. The links they form help them believe that ev-
eryone is responsible and doing their part to support the team
and its purpose and that they can call or email each other and
getaresponse inreal time.

The workshop also discussed conflicts that arise within
teams between members. These can start with disagreements
on a task but can then develop into a conflictual relationship.
The way staff communicate with each other and the trust they
give each other are important factors in overcoming these sit-
uations. In addition, the workshop focused on basic elements
of communicating remotely as well as other phenomena that
come along with operating remotely. Feeling psychologically
secure is a key factor in smooth teamwork, for example, espe-
cially when it comes to remote work.

. he situation created by the pandemic and work-
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Workshop | Komitetit t&
Punés dhe Etikés

SI TE PUNOSH _
VIRTUALISHT NE EKIP

ushtet e pandemisé dhe puna nga shtépia, ka sjellé

sfida t€ reja pér ekipet. T€ punosh virtualisht dhe té

kesh eficencé nga bashképunimi né ekip, duket se té
kérkon pérvetésimin e disa teknikave té nevojshme. Pikérisht
pér kéto teknika dhe forma t€ sjelljes kané folur me anétarét e
AmCham Anisé€ Abazi dhe Roden Pajaj, nga Deloitte Albania.
Workshopi ishte pjesé e planit té aktiviteteve t€ organizuara
nga Komiteti i Punés dhe i Etikés dhe qé synon té rrisé népérm-
jet trajnimeve kapacitetin e anétaréve t¢ AmCham.

“Bashképunimi né ekip, né mjedise virtuale” ka njé qél-
lim té pérbashkét dhe reflekton fokusin kryesor té ekipit.
Té gjitha rolet dhe pérgjegjsité pérgendrohen né rezulta-
tet kryesore qé duhet t€ arrihen nga secili anétar i ekipit
Anisé Abazi dhe Roden Pajaj i shpjeguan anétaréve t€ Am-
Cham se puna né distancé ka rregullat e saj. Ato duhet té
pérshkruajné ményrén se si ekipi duhet t€ punojé né ményré
efektive sé bashku.

Mobilizimi rreth géllimit t€ ekipit, rolet dhe pérgjegjésité
si dhe rregullat themelore i ndihmojné anétarét e ekipit vir-
tual t€ kuptojné pse puna e tyre ka réndési dhe si ndikon te t&
tjerét, si dhe nxit bashképunimin, llogaridhénien dhe ndjekjen
e tyre. Jané pikérisht marrédhéniet € i mbajné t€ angazhuar
anétarét e ekipit virtual. Lidhjet qé formojné i ndihmojné ata té
besojné se té€ gjithé jané t€ pérgjegjshém dhe po béjné pjesén e
tyre pér t€ mbéshtetur ekipin dhe géllimin e tij dhe se atamund
té telefonojné ose dérgojné emaile me njéri-tjetrin dhe t€ mar-
rin njé pérgjigje né kohé reale.

Gjaté workshopit éshté folur edhe pér marrédhéniet kon-
fiktuale q€ mund té krijohen mes ekipeve dhe qé fillon me njé
detyré por mund té zhvillohet né konflikt t€ orientuar drejt
marrédhénieve. Ményra se si stafet komunikojné me njéri
tjetrin dhe besimi g€ i japin kané faktoré t€ réndésishém né
kapércimin e kétyre situatave.

Workshopi &éshté pérqéndruar gjithashtu né elementé
themeloré t&€ komunikimit né distancé, si dhe fenoment qé
vijné s€ bashku me distancén operacionale. Késhtu siguria
psikologjike béhet njé faktor kyc né mbarévajtjen e punés né
ekip sidomos kur béhet fjalé pér punén né distancé.

Lejme ANETARESH
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Calvin Tiessen
has led multiple
organizations
in Albania and
abroad through the
strategic planning
process of clarifying
mission, vision,
values and strategic
objectives. He has
delivered training in
communication, time
management and
leadership to clients
from small businesses
and non-profits to
international global
organizations such
as Halliburton. Calvin
brings a unique blend
of business experience,
multicultural
knowledge and
excellent facilitation
skills to create powerful
learning events.
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Calvin Tiessen ka
drejtuar organizata
té shumta né
Shqipéri dhe jashté
saj pérmes procesit
té planifikimit
strategjik té
sqarimit té misionit,
vizionit, vlerave
dhe objektivave
strategjiké. Ai ka
ofruar trajnime né
komunikim, menaxhim
kohe dhe lidership
pér bizneset e vogla
dhe organizatat
jo-fitimprurése
ndérkombétare si
Halliburton. Calvin sjell
njé pérzierje unike té
PErvojés sé biznesit,
njohurive multikulturore
dhe aftésive té
shkélgyera ndihmese
pér té krijuar ngjarje té
fugishme té té mésuarit

Linkoln dhe AmCham trajnojné anétarét mbi teknikat e vendimarrjes

VENDIMET QE BEJNE NDRYSHIMIN

mCham dhe Qéndra Lincoln, nén mod-

erimin e Z. Calvin Tiessen organizuan

web binarin me temén “Vendimet qé
béjné ndryshimin”

Si munden drejtuesit e kompanive t&
mbéshteten né stuktura eficente pér marrjen e
vendimeve dhe cilat jan€ modelet e sukseshme
né zbatimin e strategjive, ka qéné fokusi i tra-
jnimit . Cdo gjé fillon me hartimin e njé strateg-
jie g€ e con organizatén drejt suksesit. Dhe pér
zTiessen strategji é¢shté zgjedhja e qarté e ob-

jektivave dhe e aktiviteteve g€ e pozicionojné njé
organizat€ né plotésimin e géllimit té saj.

Vendimet e sukseshme fillojné qé né pércak-
timin e objektivit dhe roli i lidershipit éshté qé té
kuptojé garté se cilat jané kapacitetet, fushat dhe
individét g€ duhet t€ angazhojé pér té realizuar
me sukses objektivin e vendosur.

Z. Calvin Tiessen éshté ndaluar né ményré
specifike né organizimin dhe pércaktimin e té
gjithé kétyre elementéve duke vendosur theksin
né rendésiné e secilit prej tyre.

Lincoln Center and AmCham train members on decision-making technigues

Decisions that make the difference
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Vendimet e sukseshme fillojné qé né pércak-
timin e objektivit dhe roli i lidershipit éshté qé té
kuptojé qarté se cilat jan€ kapacitetet, fushat dhe
individét g€ duhet t€ angazhojé pér t€ realizuar
me sukses objektivin e vendosur.

Z. Calvin Tiessen éshté ndaluar né ményré
specifike né organizimin dhe pércaktimin e té
gjithé kétyre elementéve duke vendosur theksin
né rendésiné e secilit prej tyre.
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mCham’s new
image, which sym-
bolizes the part-

nership between the Unit-
ed States and Albania and
represents the evolution of
the organization in its two
decades of work in support
of the business community,
was launched for the 20th
anniversary thanks to the
support and professional
work of its member Mc-
Cann Tirana. AmCham’s
new visual identity merges
into a single unique ele-
ment the representative
symbols of both countries
-- the red and blue colors of
the American flag and the
double-headed eagle of the
Albanian flag.

“The American Cham-
ber of Commerce, for
20 years, has been an
important institution for
businesses in Albania. As
amember for adecade,
McCann Tirana is pleased
to offer its services and
expertise in creating Am-
Cham’s new visual identity
on the occasion of its anni-
versary of establishment.
McCann’s creative team,
after an intensive process
of selecting and synthesiz-
ing the symbols of the two
countries, highlighted the
respective eagles, which
were merged into one body,
with balanced integrity
and harmony just like the

ABOUT
MCCANN TIRANA

AMCHAM LAUNCHES
NEW BRAND IDENTITY ON
20TH ANNIVERSARY OF
ESTABLISHMENT

The Amenrican Chamiboer or Commenrce
in Albania lounched a new brand identity
as it marked the 20ch anniversary or
ITs establishment and held its Generdal

Assembly Meeting,

bilateral cooperation itself;’

McCann Tirana Manag-
ing Director Suela Shtylla
tells The Advantage. “The
colors used for the logo are
those of the American flag,
but are slightly combined
with a darker hue tone of
the Albanian eagle and,
as aresult, have a deeper
blue. The eagle’s wings
are symmetrical and sep-
arated like the lines of the
American flag”
AmCham’s new brand

identity is part of the imple-

mentation of the Commu-
nication Strategy, which
aims to provide higher
value services to members

through modern communi-

cation channels combined
with innovation in visual
elements.

These changes have
included the construction
of anew AmCham Albania
website, an effort assisted

McCann established its agency in Ti-
rana in 2009 as part of the I&F Group,
which connects more than 600 profes-
sionals in twelve countries - including
Serbia, Macedonia, Montenegro, Alba-
nia, Bosnia and Herzegovina, Croatia,
Slovenia, Bulgaria, Norway, Sweden,
Finland and Denmark.

These changes
have included the
construction of
a new AmCham
Albania
website, an effort
assisted by another
Albanian market
heavy-weight
member - DDB
Albania.

by another Albanian mar-
ket heavy-weight member
- DDB Albania.

“Strategic transfor-
mation, digital transfor-
mation too, goes beyond
just the big and visible
things; its value is present
in the small things that
have great importance.
That's the case with the
project of creating a new
brand identity, which was
then merged into the new
website. The new website
represents not only a more
user-friendly design but
also conveys the values
of what we represent
today. The new website
also comes with an added
function in terms of mem-
ber management,” said
Juela Isaj, the DDB Albania
managing director who
also serves as treasurer
in the Board of AmCham
Albania.

These agencies are part of

McCann Worldwide Group's wider
communications network and provide
a unigue mix of strategy, creativity and
innovation for local and international
clients by delivering marketing solutions
that transform brands and expand their
businesses in the region.

e njé imazh
t€ ri g€ sim-
bolizon part-

neritetin midis SHBA

dhe Shqipérisé, sidhe
pérfaqéson evoluimin e
organizatés, né dy dekada
mbéshtetje ndaj komunite-
tit t€ biznesit, AmCham

u prezantua né 20 vjetor ,
falé mbéshtetjes dhe punés
profesionale t€ anétarit té
saj McCann Tirana. Imazhi
irivizual i AmCham shkrin
né njé element t€ vetém
unik, simbolin pérfagésues
té té dy vendeve — ngjyrén

e kuge dhe blu, té flamurit
Amerikan dhe shqiponja
dykrenare, simbol i flamu-
rit Shqiptar.

“Dhoma Amerikane
eTregtisé prej 20 vitesh
éshté njé institucion i
réndésishém pér bizneset
né Shqipéri. Si anétare
prej 1 dekade, McCann
Tirana me kénagési ofroi
shérbimin dhe ekspertizén
e saj né krijimin e imazhit
té ri vizual t€ AmCham
me rastin e pérvjetorit
té themelimit. Skuadra
kreative e McCann pas nje
procesi intensiv selektimi
dhe sintetizimi te simbo-
likave te dy vendeve, nxorri
né pah shqiponjat respek-
tive té cilat u shkrine né
njé trup, me integritet dhe
harmoni te ekulibruar si
dhe vet bashkepunimet
dypaléshe.

Ngjyrat e pérdorura pér
logon mbajné ngjyrat e

KUSH ESHTE
MCCANN TIRANA

AMCHAM LANCON
NJE BRAND TE RI
NE 20 VJETORIN E

THEMELIMIT

Dhoma Amenrikane e Tregtisé ka
shrrytézuar atmosPerén restive
Gé 20 vietonit té themelmit si dhe
Asamblené e Pérgjichshme pér té

flamurit amerikan, por té
bashkuara pak me njé to-
nalitet t€ errét si shqiponja
shgqiptare dhe si rezultat
kané njé blu mé té thellé.
Krahét e shqiponjés jané
simetrike dhe t€ ndara si
vija té flamurit amerikan™-
thoté pér The Advantage
Drejtorja e McCann Tirana
Znj. Suela Shtylla.

BrandiriiDhomés
Amerikane vjen né kuadrin
e zbatimit Strategjisé s¢
Komunikimit e cila tenton
t€ ofrojé shérbime me vleré
mé té larté pér anétarét
duke ndértuar mediume
moderne t€ komunikimit
t€ kombinuara me risi
vizuale. Pjesé e kétyre
ndryshimeve kané qéné
dhe ndértimi i njé faqe t€ re
té internetit i ndihmuar nga
njé tjetér anétar me peshé
né tregun shqiptar DDB
Albania.

“Transformimi strate-

McCann hapi agjenciné né Tirané né
vitin 2009 si pjesé e I&F Grupa gé
lidh mé& shumé se 600 profesionisté
nga dymbédhjeté vende si Serbi,
Magedoni, Mal i Zi, Shqipéri, Bosnjé
& Hercegoving, Kroaci, Slloveni,
Bullgari, Norvegji, Suedi, Finlandé dhe

Danimarkeé.

loncuar brandin e ni,

Skuadra kreative
e McCann pas nje
procesi intensiv
selektimi dhe
sintetizimi te
simbolikave te dy
vendeve, nxorri né pah
shqiponjat respektive
té cilat u shkrine né njé
trup, me integritet dhe
harmoni te ekulibruar si
dhe vet bashkepunimet
dypaléshe.

gjik, dhe ai digjital, nuk
éshté vec né gjérat e
médha dhe té€ dukshme,
por ka vleré dhe ndodh
dhe né gjérat e vogla por
me réndési t€ madhe. I
tillé ishte projekti i krijimit
t€ identitetit t€ ri, i ciliu
transmetua né website-in
e ri. Web-i ri, pérfagéson jo
vetém njé design mé “us-
er-friendly” por gjithashtu
pércon vlerat e asaj qé né
pérfagésojmeé sot”
Web-iirivjen me njé
funksion té shtuar pérsa
i pérket menaxhimit té
anétaréve” tha Juela lsaj,
Drejtore e DDB Albania dhe
Pérgjegjése pér Thesarin
né Bordin e AmCham
Albania. Tg gjitha kéto
ndryshime ndodhin né
kuadrin e 20 vjetorit t&
Dhomeés Amerikane e cila
ka shumeé pér té celebruar
dhe ndaré me komunitetin
€ e anétaréve te saj.

Kéto agjenci jané pjesé e rrjetit mé

té gjeré t& komunikimeve McCann
Worldgroup dhe ofrojné njé miks

unik t& strategjisé, kreativitetit dhe
inovacionit pér klienté lokalé dhe
ndérkombétaré duke dhéné zgjidhje
marketingu gé transformojné markat
dhe zgjerojné bizneset e tyre né rajon.
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AMCHAM BUSINESS INDEX 2019-2020

‘GROWTH STARTS WITH A POSITIVE BUSINESS CLIMATE"
“RRITJA EKONOMIKE FILLON ME KLIMEN E BIZNESIT
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reflecting a drop of
498 points comparecl
{o the previous vear.
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AMCHAM PRESENTS EIGHTH EDITION OF ITS

Business Index,
covering 2019

he American Chamber of
. Commerce in Albania (4m-

Cham) presented today the
eighth edition of its Business Index,
which covers 2019, at the “Econom-
ic Growth Starts with the Business
Climate” Conference. Panel partic-
ipants who addressed the report's
findings and discussed the challeng-
es of the business climate in Albania
were the Minister of State for Entre-
preneurship Protection, Mr. Eduard
Shalsi; the U.S. Ambassador to Ti-
rana, Her Excellency, Ms. Juri Kim;
the Albania Head of the European
Bank for Reconstruction and Devel-
opment, Mr. Matteo Colangeli; the
Head of Economic Policy at the Dem-
ocratic Party, Ms. Jorida Tabaku;
AmCham’s President, Mr. Enio Jaco
and AmCham’s Executive Director,
Mr. Ilir Trimi.

The AmCham Business Index for
2019 dropped to 38 points from 100
possible, reflecting a drop of 4.98
points compared to the previous year.

The Index’s findings were made
public by AmCham President Enio
Jaco. In his presentation of the sur-
vey results, Mr. Jaco noted that 66%

of AmCham members perceived the
business climate in Albania in 2019
as unfavorable or very unfavorable,
while 7% of members considered it
positive and 26% were neutral.

ABOUT THE AMCHAM
BUSINESS INDEX FOR 2019

The 2019-2020 Business Index
brought the views and appraisals of
AmCham members, reflecting deep
concerns about some of the basic
business climate parameters. As a
result, the Business Index saw a de-
cline (-4.99 points), dropping for 2019
at38.17, from 43.16 in 2018.

Looking in more detail at Busi-
ness Index indicators, the perception
of AmCham members on the “Busi-
ness Climate” indicator marked a
significant decrease (-/0.35 points)
compared to 2018, dropping to 30.24
from 40.58 and thus constituting the
indicator with the most significant
decrease. Respondents’ perceptions
of the “Internal Political Climate” in-
dicator were also negative and saw a
decrease (-7.68 points). Although Am-
Cham respondents continued to per-
ceive a decline in the “Albanian Eco-

nomic Performance” indicator (-6.32
points), a more detailed analysis of
this indicator shows that most of
them have maintained or increased
investment and employment in 2019.
AmCham members also expressed
dissatisfaction with the “Reforms
and Economic Policies” indicator of
governance, which was downgrad-
ed (-6.07 points), while the “Corrup-
tion Level” indicator also received a
negative rating (-5.90 points).

Surveyed businesses continued
to perceive in 2019 a decline in con-
tinuous and unresolved issues in in-
dicators like “Monopoly and Unfair
Competition” (-2.55 poinis), “Informal
Economy Level (-4.54 points) and
“Implementation of Laws and Regu-
lations” (-5.04 points).

Meanwhile, AmCham members
reflected a stable perception of
the “General Tax Level” indicator
(+0.07 points) and a positive assess-
ment for their relations with the
customs authorities (+2.72 points)
and the tax authorities (+0.36
poinis).
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homa Amerikane e Treg-
. tisé né Shqipéri (AmCham)

ka prezantuar Edicionin e
8-t€ t€ Indeksit t€ Biznesit pér vitin
2010-2020, né konferencén me temé:
“Rritja Ekonomike Fillon me Klimén e
Biznesit”. 'T€ pranishém né panel, pér
té adresuar gjetjet e raportit dhe dis-
kutuar mbi sfidat e klimés sé biznesit
né Shqipéri ishin, Ministri i Mbrojtjes
s¢ Sipérmarrjes, z. Eduard Shalsi,
Ambasadorja e SHBA-ve né Tirané,
Shkélqgesia e Saj, znj. Juri Kim, Drejtori
iBankés Evropiane pér Rindértim dhe
Zhvillim, z. Matteo Colangeli, Pérg-
jegjésja pér Politikat Ekonomike né
Partiné Demokratike, znj. Jorida Taba-
ku, Presidenti i Dhomés Amerikane,
z.Enio Jaco dhe Drejtori Ekzekutiv i
Dhomés Amerikane, z.Ilir Trimi.

Indexi i Biznesit i Dhomés Amer-
ikane pér vitin 2019 ka zbritur né 38
piké nga 100 t& mundshme duke re-
flektuar njé rénie prej 4.98 nga njé vit
mé paré. Gjetjet e Indexit u béné pub-
like nga Presidenti i Dhomés Ameri-
kane, z. Enio Jaco. Gjaté prezantimit
té rezultatit t€¢ sondazhit, z.Jaco béri

AMCHAM PREZANTON EDICIONIN E 8™ TE

" Indeksit (8
Biznesil pér

Vitin 2019

ZBRITI
v:g
=l

1nga100 € mumdshme
duke reflektuar njé
rénic prej 98 nganjé
vitme parc.
+

té ditur se 66% e anétaréve t€ Dhomés
Amerikane e perceptojné klimén e
biznesit né Shqipéri né vitin 2019 si
té pafavorshme ose shumé té pafa-
vorshme, 7% e anétaréve e konsideru-
an até si pozitive dhe 26% neutrale.

Rreth Indexit t€ Biznesit t€ Am-
Cham pér vitin 2019

Indeksi i Biznesit 2019-2020 ka
sjellé opinionin dhe vlerésimin e
anétaréve t&¢ AmCham-it, duke reflek-
tuar shqetésime té thella pér disa nga
parametrat themeloré té klimés. Si
rezultat, Indeksi i Biznesit shénoi njé
ulje me (-4.99) piké, duke zbritur pér
2019-én né 38.17 nga 43.16 qé ishte né
2018-én.

¥




ENIO JACO
President of AmCham
“Rezultatet e Index-it t€ 2019 nuk
jané t€ mira. Kjo duhet t€ na ven-
dosé té gjithéve né njé situaté urg-
jence pér ta pérmirésuar situatén.
Post-COVID-19 nuk éshté njé situ-
ate e zakonshme dhe si kércénimi
ashtu dhe oportuniteti jané shumé
t¢ médha pér t'u injoruar. Q¢ té
pérfitojmé nga ky moment duhet
té punojmé sé& bashku. Né radhé té
paré sektori privat dhe administra-
ta publike, forcat politike dhe part-
nerét ndérkombétaré pér t€ krijuar
sé bashku njé ambient transparent
biznesi, me rregulla té qarta tregu qé
e bén Shqipériné njé nga vendet mé
térheqése pér Investime né Ballkan”
“The results of the 2019 Index
are not good. This should put us all
in an emergency footing to improve
the situation. Post-COVID-19 is not a
normal situation and both the threat
and the opportunity are too great
to ignore. To take advantage of this
moment, we have to work together
-- first and foremost, the private sec-
tor and the public administration,
political forces and internation-
al partners -- to create together a
transparent business environment,

with clear market rules that would
make Albania one of the most at-
tractive countries for investment in
the Balkans.”

YURI KIM
US Ambassador

“Ajo qé dégjoj nga populli shqip-
tar éshté se ata duan té€ shohin ud-
héheqés qé€ punojné sé bashku pér
hir té popullit. Duan gé geveria tu
ofrojé njé mundésie - pa friké dhe
pa korrupsion - njé mundési pér té
fituar mé shumé para, pér té arritur
njé standard t€ miré jetese dhe pér
t'iu dhéné fémijéve té tyre njé t€ ar-
dhme mé té miré... Populli shqiptar
déshiron rezultate, jo fyerje. Ai do
vizion, jo ndarje. Jemi besimploté
se populli dhe udhéheqésit shqip-
taré jané té afté t€ ngrihen mbi kété
sfidé dhe Shtetet e Bashkuara jané
té gatshme, g€ si gjithmoné, tju
mbéshtesin.”

“What [ hear from Albanian
people is they want to see leaders
working together for the sake of
the people. They want government
to enable them to have a fair shot -
free of fear and corruption - a fair
shot to earn more money, achieve a
decent standard of living, and give

AmCham NEWS

their children a better future... The

Albanian people want results, not in-
sults. They want vision, not division.
We are confident that the Albanian
people and leaders are capable of
rising to this challenge, and the Unit-
ed States stands ready, as always, to
support you.”

EDUARD SHALSI
Minister of State for
Entrepreneurship Protection

“Qeveria eshte fokusuar tek per-
miresimi i institucioneve dhe proce-
seve ge merren me trajtimin e kerke-
save te biznesit, e ne funksion te tyre
ne ngritjen e rrjetit té¢ koordinator-
eve pér identifikimin, trajtimin dhe
menyrave te zgjidhjes se problemati-
kave te ndryshme te bizneseve. Dix-
hitalizimi i shérbimeve online dhe
procesimi i tyre sipas nje sistemi
gjurmueshmerie €shté njé déshmi
e qarté e pérpjekjeve tona serioze
per te ndertuar sisteme te gendrue-
shem, pér t€ shmangur burokracité,
vonesat dhe pér té rritur cilesine e
komunikimit mes institucioneve
shteterore dhe biznesit”

“Focused on improving institu-
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Duke analizuar né detaje ind-
ikatorét e Indeksit t€ Biznesit, percep-
timi i anétaréve t€ AmCham-it pér in-
dikatorin “Klima e Biznesit” ka shénu-
ar njé rénie t€ dukshme prej (-10.35)
piké né krahasim me 2018-én, duke
zbritur né 30.24 nga 40.58 dhe duke
pérbéré késhtu indikatorin me uljen
mé t€ ndjeshme. Negative kané gené
perceptimet e t€ anketuarve edhe pér
“Klimén e Brendshme Politike”, e cila
ka shénuar njé ulje prej (-7.68) pikésh.
Megjithése anétarét e anketuar té
AmCham-it kané vazhduar t€ per-
ceptojné njé rénie né “Performancén
e Ekonomisé Shqiptare” (-6.32) piké,

ENIO JACO
President of AmCham

“Rezultatet e Index-it t€ 2019 nuk
jané té mira. Kjo duhet t€ na vendosé
té gjithéve né njé situaté urgjence
pér ta pérmirésuar situatén. Post-
COVID-19 nuk éshté njé situate e za-
konshme dhe si kércénimi ashtu dhe
oportuniteti jané shumé t€ médha pér
t'u injoruar. Q€ t€ pérfitojmé nga ky
moment duhet t€ punojmé sé bashku.
Né radhé té paré sektori privat dhe ad-
ministrata publike, forcat politike dhe
partnerét ndérkombétaré pér té kri-
juar s€ bashku njé ambient transpar-
ent biznesi, me rregulla té qarta tregu
g€ e bén Shqipériné njé nga vendet mé
térheqése pér Investime né Ballkan”

“The results of the 2019 Index are
not good. This should put us all in an
emergency footing to improve the sit-
uation. Post-COVID-19 is not a normal
situation and both the threat and the
opportunity are too great to ignore.
To take advantage of this moment,
we have to work together -- first and
foremost, the private sector and the
public administration, political forces
and international partners -- to create
together a transparent business envi-
ronment, with clear market rules that
would make Albania one of the most
attractive countries for investment in
the Balkans."

analiza mé e detajuar e kétij indika-
tori ka treguar se shumica e tyre,
kané ruajtur ose rritur investimet dhe
punésimin né€ 2019-én. T€ pakénaqur
jané shfaqur anétarét e AmCham-it
edhe pér sa i takon “Reformave dhe
Politikave Ekonomike t€ Qeverisé”, qé
éshté vleré€suar me njé ulje pre;j (-6.07)
piké, ndérkohé qé “Niveli i Korrup-
sionit” ka marré njé vlerésim negativ
duke shénuar njé ulje me (-5.90) pikeé.

Kané vazhduar t€ konceptohen
né 2019-én si problematika t€é vazh-
dueshme dhe t€ pazgjidhura, edhe in-
dikator€ si “Monopoli dhe Konkurren-
ca e Padrejt€” me njé rénie prej (-2.55

YURI KIM
US Ambassador

“Ajo qé dégjoj nga populli shqip-
tar éshté se ata duan té shohin ud-
héheqés g€ punojné sé bashku pér
hir t€ popullit. Duan g€ geveria t'u
ofrojé njé mundésie - pa friké dhe pa
korrupsion - njé mundési pér té fitu-
ar mé shumé para, pér té arritur njé
standard t€ mir€ jetese dhe pér tiu
dhéné fémijéve té tyre njé t€¢ ardhme
mé t€ miré... Populli shqiptar déshi-
ron rezultate, jo fyerje. Ai do vizion, jo
ndarje.Jemibesimploté se populli dhe
udhéheqésit shqiptaré jané té afte té
ngrihen mbi kété sfidé dhe Shtetet
€ Bashkuara jané t€ gatshme, g€ si
gjithmoné, t'ju mbéshtesin."

"What [ hear from Albanian
people is they want to see leaders
working together for the sake of
the people. They want government
to enable them to have a fair shot -
free of fear and corruption - a fair
shot to earn more money, achieve a
decent standard of living, and give
their children a better future... The
Albanian people want results, not in-
sults. They want vision, not division.
We are confident that the Albanian
people and leaders are capable of
rising to this challenge, and the Unit-
ed States stands ready, as always, to
support you."

) piké, “Niveli i Ekonomisé Joformale”
me (-4.54) piké, apo dhe “Zbatimi i Lig-
jeve dhe Rregulloreve” me (-5.04) piké.

Ndérkaq, anétarét e AmCham-it
kané reflektuar njé perceptim té gén-
drueshém pér sa i takon indikatorit
té “Niveli i Pérgjithshém i Taksave”
(+0.07) piké dhe njé vlerésim pozitiv
pér lidhjen e tyre me autoritetet do-
ganore me (+2,12) piké dhe autoritetet
tatimore me (+0.36) piké.

Pér mé shumé informacion, gjeni
bashkéngjitur Indeksin e Biznesit té
AmCham 2019 - 2020, ku mund té shi-
koni dhe bazén krahasuese t€ vlerave
té indikatoréve.

EDUARD SHALSI
Minister of State for
Entrepreneurship Protection

“Qeveria eshte fokusuar tek per-
miresimi i institucioneve dhe proce-
seve ge merren me trajtimin e kerke-
save te biznesit, e ne funksion te tyre
ne ngritien e rrjetit t¢ koordinator-
eve pér identifikimin, trajtimin dhe
menyrave te zgjidhjes se problemati-
kave te ndryshme te bizneseve. Dix-
hitalizimi i shérbimeve online dhe
procesimi i tyre sipas nje sistemi gjur-
mueshmerie €shté njé déshmi e qarté
e pérpjekjeve tona serioze per te nder-
tuar sisteme te gendrueshem, pér té
shmangur burokracité, vonesat dhe
pér té rritur cilesine e komunikimit
mes institucioneve shteterore dhe bi-
znesit”

“Focused on improving institutions
and processes that deal with business
requests, and, establishment of a net-
work of coordinators for the identifi-
cation, treatment and ways of solving
various business problems. Moving to
online services and processing busi-
ness requests based on a traceability
system is clear proof of the govern-
ment’s serious efforts to build sustain-
able systems, avoid bureaucracy and
delays as well as increase the quality
of communication between state and
business institutions”
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tions and processes that deal with
business requests, and, establishment
of a network of coordinators for the
identification, treatment and ways of
solving various business problems.
Moving to online services and pro-
cessing business requests based on a
traceability system is clear proof of the
government’s serious efforts to build
sustainable systems, avoid bureau-
cracy and delays as well as increase
the quality of communication between
state and business institutions”

JORIDA TABAKU,
Head of Economic Policy at the
Democratic Party

“Rezultatet gé u prezantuan trego-
jné njé situaté t€ Shqipérisé qé nuk
éshté ajo qé¢ do té déshironim. Une
flas pér t€ tashmen dhe té¢ ardhmen
duke marré spunton nga problemet
qé prezantohen nga ky raport por dhe
té tjera si Doing Business. T¢€ flasésh
pérbiznesin éshté béré sfiduese. Nuk e
kemi mé luksin, as ne dhe as biznesi té
humbasim mé shumé kohé, mé shumé
potencial, t¢ humbim 21 pér qind té
PBB qé pérfaqgéson Dhoma Amerikane
e Tregtisé duke mos i dégjuar kéto
shqetésime”

“The results presented show that
the situation in Albania is not what
we would like. I'm talking about the
present and the future, taking a look
at the problems presented by this re-
port and others like Doing Business.
Talking about business has become
challenging. Neither we nor the busi-
ness community have the luxury any
longer to waste more time, more po-
tential, to lose 21 percent of the GDP
represented by the American Chamber
of Commerce by not listening to these
concerns,’

MATTEO COLANGELI,

the Albania Head of the European
Bank for Reconstruction and
Development,

“EBRD é&éshté e interesuar té€ stimu-
lojmé diskutimin biznes - geveri mbi
céshje qé dalin dhe kérkojné zgjidhje
dhe ngritja e Késhillit té Investimeve,
éshté njé strukturé pér t€ zhvilluar
pikérisht kétyé dialog. Né qofté se do
té shikojmé né ményrén se si punojmé
pér t&€ pérmirésuar klimén e investi-
meve t€ huja. Ne besojmé se imple-
mentimi i reformés né drejté€si dhe
zbatimi i ligjit, do té sjellin dhe zgjidhje

pér shumé céshtje, si puna e adminis-
tratés publike, té drejtat e pronés, lufta
kundér korrupsionit etj”

“The EBRD is interested in en-
couraging business-government
discussions on issues that arise and
that need solutions and the establish-
ment of the Investment Council is one
structure to develop precisely this

AmCham NEWS

dialogue. If we look at how we can
work to improve the climate for for-
eign investment, we believe that the
implementation of justice reform and
the implementation of the laws will
bring solutions to many issues, such
as the public administration’s work,
property rights, the fight against cor-
ruption, etc.”

MATTEO COLANGELI,
the Albania Head of

the European Bank for
Reconstruction and
Development,

“EBRD éshté e interesuar té stimu-
lojmé diskutimin biznes - geveri mbi
céshje gé dalin dhe kérkojné zgjidhje
dhe ngritja e Késhillit t€ Investimeve,
éshté njé strukturé pér t€ zhvillu-
ar pikérisht kétyé¢ dialog. Né qofté
se do té shikojmé né ményrén se si
punojmé pér té pérmirésuar klimén
€ investimeve t€ huja. Ne besojmé se
implementimi i reformés né drejtési
dhe zbatimi i ligjit, do té sjellin dhe
zgjidhje pér shumé céshtje, si puna
€ administratés publike, t€ drejtat e
pronés, lufta kundér korrupsionit etj”

“The EBRD is interested in encour-
aging business-government discus-
sions onissues thatarise and that need
solutions and the establishment of the
Investment Council is one structure to
develop precisely this dialogue. If we
look at how we can work to improve
the climate for foreign investment, we
believe that the implementation of jus-
tice reform and the implementation of
the laws will bring solutions to many
issues, stch as the public administra-
tion's work, property rights, the fight
against corruption, etc.”

JORIDA TABAKU,
Head of Economic Policy at the
Democratic Party

“Rezultatet g€ u prezantuan
tregojné njé situaté té Shqipérisé qé
nuk éshté ajo qé do té déshironim.
Une flas pér té tashmen dhe té ardh-
men duke marré spunton nga prob-
lemet qé prezantohen nga Ky raport
por dhe t€ tjera si Doing Business.
Té flasésh pér biznesin éshté béré
sfiduese. Nuk e kemi mé luksin, as
ne dhe as biznesi t¢ humbasim mé
shumé kohé&, mé shumé potencial,
té humbim 21 pér qind t€ PBB qé
pérfagéson Dhoma Amerikane e
Tregtisé duke mos i dégjuar kéto
shqetésime”

“The results presented show
that the situation in Albania is not
what we would like. I'm talking
about the present and the future,
taking a look at the problems pre-
sented by this report and others
like Doing Business. Talking about
business has become challenging.
Neither we nor the business com-
munity have the luxury any longer
to waste more time, more potential,
to lose 21 percent of the GDP repre-
sented by the American Chamber
of Commerce by not listening to
these concerns,"
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NEW MEMBERS
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ALBANIAN MOTOR
COMPANY
Representative: Gentian
Karaj, General Manager
Address: Autostrada
Tirané-Durrés, Km. 10,
Kashar, Tirané
Contacts: +355 (0)
676045206
emenaj@ford.com.al
www.ford.com.al
Activity: Import-export, sale,
leasing, rental, or lease
related to commercial and
industrial vehicles, to any
type and model.
Export-import of spare parts.
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GREEN LIFE ALBANIA
Representative:
Artan Rréceku, CEO
Address:

Njésia Bashkiake Nr. 5, Rr.
Sami Frashéri, Godina Nr. 32,
Kati 2, Tirané
Contacts:
+355 (0) 676656656
albaniagreenlife@gmail.com
www.greenlife.al
Activity:

Trade of Home Appliances

el ot

easy(JAlbania

EASY ALBANIA SH.P.K.
Representative:
Sabahete Osmani, CEO
Address: Rruga Migjeni,
Zona Kadastrale 3866,
Pasuria Nr. 369/9-N9/10,
Kashar, Yzberish, Tirané
Contacts: +355 (0)
698211382
sabiosmani@easyalbania.com
www.easyalbania.com
Activity: Marketing, Consulting,
Software Development;
Organization of fairs,
marketing & telemarketing
services; Real Estate;
Business Consulting; Software
Development.
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Free Zoom Webinar

Selecting talent under the new normal:
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The digital new
normal under which
businesses are
operating as they adapt
to the Covid-19 era has
transformed many of
the work processes --
including recruitment.

o bring a clear perspective on
. how digital recruitment can

be carried out, the American
Chamber of Commerce in Albania
worked with AIMS International to
organize a training session: “Select-
ing talent under the new normal: A
digital perspective”, with Endri Ndoni,
an HR consultant at AIMS Interna-
tional Albania, serving as presenter.
The elements presented at the train-

ing session included the finding and
recruitment of talented employees
in the new normal, the cycles of on-
line recruitment as well as the best
advice and practices to use during a
recruitment process. The session was
followed with great interest by the at-
tending AmCham members.

As the global economy has gone
through various stages of economic
and technological development, from
the global financial crisis and the re-
sulting 2008 recession to the estab-
lishment of the 5G platform, digital
transformations and development
plans made in 2019 are out of place
in 2020, the year that changes every-
thing. Business continuity is now only
possible through digital technology,
and that's what HR executives are us-
ing to best serve their companies.

During the training session, Mr.
Ndoni explained to the members
that the first step is to assess and
manage the crisis and then move on

to the virtual space where there are
opportunities for social contact and
cooperation. Under the current con-
ditions, online interviews will often be
conducted, which HR experts believe
are a very good opportunity for the
comparty.

“A digital recruitment process can
save businesses hundreds of hours
and help you make faster offers to the
best talent,” Mr. Ndoni told AmCham
members.

Another important aspect of the
training session were interviewing
techniques and tips on how to con-
duct good interviews that lead to a
clear understanding of candidates
during an online interview. Mr. Ndoni
explained that understanding comes
as a result of the impression created
by the HR expert who conducts the
interview but is also based on the way
the interview highlights the commu-
nication, presentation and dialogue
developed with the candidate.

AMCHA ALBANIA DHE AIMS INTERNATIONAL ORGANIZOJNE TRAJNIMIN:

Normaliteti ri
digjital né t€ cilin po
PUNONE bizneset pér
t'ju pérshtatur epokés
sé re post Covid- 19,
ka shndérruar shumé
nga proceset e punés
mes té cilave edhe
rekrutimin.

ér t€ sjellé njé perspektiv
. t€ qart€ t€ ményrés se si

mund t€ kryhet njé rekrutim
népérmjet teknologjisé  dixhitale,
Dhoma Amerikane né bashképunim
me AIMS International ka organizuar
trajnimin “Pérzgjedhja e talenteve né
Normalitetin e Ri - Njé perspektivé
Digjitale” mépérmjet referimit t€ En-

‘ Selectlng talent under the new normal

DIGITAL

dri Ndoni, Konsulent i HR, AIMS In-
ternational Albania. Si konstatohen
dhe rekrutohen talentet né€ normalite-
tin e ri, ciklet q¢ ndjek njé rekrutim
on line dhe késhillat dhe praktikat
mé t€ mira né€ rekrutimin e tyre, jané
shpjeguar né trajnimin e organizuar, i
cili éshté ndjekur me mjaftinteres nga
anétarét.

Ndérsa ekonomia globale ka kalu-
ar népérmjet fazave t€ ndryshme té
zhvillimit ekonomik dhe teknolog-
jik, nga kriza globale financiare dhe
recesioni i 2008 tek platforma 5G,
transformimet digjitale dhe planet e
zhvillimit ne 2019, vjen 2020-ta kur
pandemia ndryshon gjithcka. Vazh-
dimi éshté i mundur vetém népérmijet
teknologjive digjitale, dhe Kkjo éshté
ajo cfaré po béjné dhe drejtuesit e HR
pér kompanité e tyre.

Gjaté takimit, z. Ndoni i ka shp-
jeguar anétaréve, se hapi i paré€ €éshté
vlerésimi dhe menaxhimi i krizés pér

té vazhduar mé pas me zhvendosjen
virtuale dhe mundésité pér kontak-
te dhe bashképunim social. Né kéto
kushte do t€ kryhen intevistat on
line qé pér ekspertét e HR jané njé
mundési mjaft e miré pér kompaning.
“Njé proces i rekrutimit népérmijet te-
knologjisé¢ dixhitale mund ti kursejé
biznesit gindra or€ dhe tju ndihmojé
té béni oferta mé t€ shpejta pér tal-
entin mé t€ mir€” ka shpjeguar Endri
Ndoni pér anétarét e Dhomés Ameri-
kane.

Teknika t€ intervistimit dhe késhil-
la se si duhet ta zhvillojn€ até, pér té
konceptuar qarté talentin népérmijet
njé interviste on -line, ka pérbéré njé
pjes€ té réndésishme t€ trajnimit.
Z. Ndoni ka shpjeguar se kjo vjen si
rrjedhojé e pérshtypjes qé krijon ek-
sperti i HR qé zhvillon intervistén por
dhe mbéshtetur né ményrén e komu-
nikimit, prezantimin dhe dialogun qé
zhvillon me kandidatin.
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AmCham organizes training on the future of doing business in a post Covid-19 world

Business continuity in

the new digital era

n a world suffering the ill effects
I of the pandemic, with health

and economic concerns stem-
ming from an unprecedented crisis,
ensuring business continuity is not
easy. That's why the American Cham-
ber of Commerce in Albania provided
its members with a
training opportunity
on “Business Con-
tinuity,  Adaptation
to a New World” -- a
training session led
by Vodafone Albania
Business Managing
Director Agar Perez
Valer.

The training ses-
sion was an effort by
the AmCham Digital
Business Committee members to
help other AmCham members and
the business community in general
to shift their thinking toward a new
digital era that will help companies
survive in the new post Covid-19 re-
ality. That was also the focus of Ms.
Perez Valer’s presentation, dealing in
detail on Covid-19's impact on busi-
nesses, how they will adapt to a new
way of thinking, worker safety with
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The health and
economic shocks have
been widely reflected

in the statistics of
countries around the
world.

new protocols on social distancing
and remote work and the strong trend
toward digitalization and automation
of work processes.

The health and economic shocks
have been widely reflected in the sta-
tistics of countries around the world.
While the first and
major concern was the
protection of human
health, the economy
started to show its own
ills with alarms raised
over contraction. Covid-
19’s impact was felt in
three stages, with lock-
down and reopening
behind, it seems the
world is now entering
a third stage that has
to do with the radical change of la-
bor practices and the reformatting of
markets on a new concept of business
development.

To adopt to this new era, Ms. Perez
Valer suggested AmCham members
should start to define the workplace
differently.

“The business model will become
more digital and automated in all
segments and industries,” Ms. Perez

Valer said, focusing on the steps that
businesses need to take today -- from
reforming the supply chain to pre-
paring for the radical changes that
government policies, society and con-
sumer behavior will undergo.

Business behavior to date shows
that many companies are starting to
think about workplace safety in addi-
tion to working remotely. Consumers
have also changed their minds, with
two-thirds thinking they will have to
prepare careful financial planning
and reporting that coronavirus has af-
fected their family income. The man-
agers of the companies themselves
have started to significantly reduce
their expenses by preparing for an
evenmore difficult financial situation.
But there are a few things on which
spending has actually increased and
on which companies have started to
invest heavily. These include cloud
computing, robotics and advanced
analytics.

According to the available data,
24% of finance executives anticipate
more spending on automating pro-
cesses and robotics, 20% anticipate
more spending on cloud-based ERP
technologies, and 19% anticipate
more spending on advanced analyt-
ics.

But what do businesses need to do
to adapt to this new era? Minimizing
risks and maximising opportunities
will be the motto of any company’s
strategic plan. It’s time for everyone to
turn to digital solutions, and the work
of converting all business segments
to digital should start urgently.

In her advice to businesses, Ms.
Perez Valer also urged them to radi-
cally change the way they work, com-
municate and engage with clients.
Today, the B2B and B2C connections
need to be stronger than ever and dig-
italization is the way businesses can
doit, she noted.

AmCham LAJME

AMCHAM ORGANIZON TRAJNIMIN MBI TE ARDHMEN E BIZNESIT NE POST COVID 19

Vazhdimi i biznesit
ne epokén e re

digjitale

€ njé boté té goditur nga
. pandemia ku shéndeti dhe

ekonomia u futén né njé
krizé t€ paprecedenté, t€ sigurosh
vazhdimésiné nuk éshté e lehté. Dho-
ma Amerikane i ka ofruar anétaréve
t€ saj trajnimin me temén “Vazhdimeé-
sia e biznesit, Pérshtatja né njé boté té

o6

Shoku shéndetésor dhe ekonomik
u pasqyruan gjerésisht né statistikat e
té gjitha véndeve ¢ u pérfshiné né kété
krizé globale. Ndérsa shqetésimi i paré
dhe madhor ishte shéndeti njerézor,
ekonomia filloi t€ shfaqte hemorag-
jin€ e vet dhe l€shoi sinjalin SOS. Né
tre fazat g€ u pérjetuan goditja dhe im-

re’- nén drejtimin e pakti i Covid 19 duket se
Znj. Agar Perez Val- Shoku shéndetésor faza e treté éshté ajo né
er - Drejtore e e Biz- . t€ cilén po hyjmé dhe ka
nesit, tek Vodafone dhe ekonomik u té béjé me ndryshimin
Albania. pasqyruan gjerésisht  radikal té t& punarit dhe

Trajnimi éshté njé né statistikat e té riformatim t€ tregjeve
pérpjekje e anétaréve mbi njé koncept t€ ri t&

t€ Komitetit t€ Biz-
nesit Digjital pér té
orientuar anétarét e
Dhomeés por dhe ko-
munitetin e biznesit
drejt njé epoke té re digjitale qé do ti
ndihmojé kompanité t€ mbijetojné né
realitetin e ri post Covid 19. Pikérisht
pér kété ka folur dhe znj. Agar Perez
Valer gjaté trajnimit qé ka prekur
ne detaje impaktin qé pati Covid 19
mbi biznesin, si do t€ pérshtaten me
mentalitetin e ri, siguria né puné me
protokollet e reja né distancé dhe ten-
dencat e forta pér digjitalizim dhe au-
tomatizim té€ proceseve t€ punés.

gjitha véndeve qé u
pérfshiné né kété krizé
globale.

zhvillimit t€ biznesit.

Pér tu adoptuar né
kété “new era” znj. Agar
Perez Valeri ka sugjeru-
ar anétarét e AmCham
té fillojné t€ pérkufizojné ndryshe
véndin e punés.

“Modeli i biznesit do té béhet mé
dixhital dhe i automatizuar né té
gjithé segmentet dhe industrité’- ka
shpjeguar Znj. Agar Perez Valer duke
u pérgéndruar né té gjitha hapat qé
duhet té kalojné bizneset sot nga re-
formimi i zinxhirit t€ furnizimit deri
né ndryshimet radikale g€ do t€ péso-
jné politikat geveritare, shogéria dhe

sjellja e konsumatoréve.

Njé testim i sjelljes s€ biznesit deri
meé sot ka treguar se shumé biznese
kané filluar t€ mendojné pér siguriné
né puné pérvecse punén nga distan-
ca. Po ashtu kané ndyshuar géndrim
edhe konsumatorét, dy t€ tretat e té
ciléve mendojné se duhet t€ kené njé
planifikim t€ kujdesshém financiar
dhe raportojné se Kkoronavirusi ka
ndikuar né t€ ardhurat e tyre famil-
jare. Veté drejtuesit e kompanive kané
filluar té shkurtojné ndjeshém shpen-
zimet e tyre duke u pérgatitur pér njé
situaté edhe mé té véshtiré financiare.
Por dicka jo vetém nuk e kané reduk-
tuar por kané filluar t€ investojné fuq-
ishém. Shpenzojné né cloud, robotiké
dhe analitikeé té pérparuar

Sipas t€ dhénave 24% e drejtuesve
té financave parashikojné mé shumé
shpenzime pér automatizimin e pro-
cesit robotik, 20% parashikojné¢ mé
shumé shpenzime pér teknologjité
ERP me bazg cloud, dhe 19% parashi-
kojné mé shumeé shpenzime pér anal-
iza té pérparuara.

Por cfaré duhet t€ b&jmé pér tu
adoptuar né “new era” ? T€ mini-
mizosh rrisqet dhe té rrisésh oportu-
nitetet, do t€ jet€ moto e planit strate-
gjik t€ cdo biznesi. Eshté koha qé t€
gjithé té kthehen né digjital, dhe puna
pér té konvertuar té gjitha segmentet
e biznesit ne digjital , duhet t€ fillojé
me urgjence.

Né listén e detyrave t€ saj pér
biznesin, znj Agar Perez Valer ven-
dosi edhendryshimin rrénjésor té
ményrés se si punohet, komuniko-
het dhe angazhohen me Klientét. Sot
lidhja B2B dhe B2C dubhet té jeté¢ mé
e fort€ se kurré dhe digjitalizimi éshté
ményra se si bizneset mund tja dalin.
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AMCHAM LABOR AND ETHICS COMMITTEE EXPLAINS ISSUES TO MEMBERS

Materni
leave ands

annual
leave:

What does the
Labor Code

he American Chamber of
. Commerce in Albania and its

Labor and Ethics Committee
organized a training session for Am-
Cham members to explain how to best
interpret the Labor Code when dealing
with employees’ annual leave, mater-
nity leave or adoption procedures --
all of which have provisions set in the
Code.

The training was provided by two
attorneys from Deloitte Albania, Ms.
Aidi Milo and Ms. Edita Poro, and fo-
cused on issues such as dealing with
maternity leave as well as the similari-
ties and differences when dealing with
an adoption process, taking a look at
how the calculations are done based
on the law.

The training session explained in
detail how many days off are the right
of a woman when she takes mater-
nity leave, and if she wants to take all
the allowed days in the Labor Code,
which are 365 days in total, or 390 for
women who have more than one child.
Members found the explanation of
how payments are calculated through
social security for employment days
quite interesting.

Paid annual leave and the concept
of the law that mandates how the
leave is applied were also addressed at
the training. A part of the session that
drew a lot of discussion related to Ar-
ticle 93 of the Labor Code, which spec-

The Employer
has the legal
obligation

to record the
annual paid
leave days in
the employees’
register as
stipulated in the
labor code.

ifies: “Annual leave must be granted
during the working year until the end
of the last quarter of the following year,
but it must never be less than one unin-
terrupted calendar week.”

The idea is that very often employ-
ees request to take annual leave for
less than one calendar week. This
happens because either they want to
take care of personal issues or lever-
aging this paid leave for bridging be-
tween public holidays and weekends
or for longer weekends based on their
needs. This is against the above men-

tioned provision of the labor code and
Employers are faced with fines im-
posed by the Labor Inspectorate.

The Labor Code does not foresee
any other type of paid leave for per-
sonal obligations or urgent cases as is
predicted in the Legislation of Kosovo
Labor Law for example in the case of
Blood Donation. This obliges employ-
ees to submit requests to their Employ-
ers for days-off deducted from their
own annual accrued paid leave days,
otherwise they would have to take this
as an unpaid leave.

There are also cases that inter-
national companies, based on their
incentive packages and internal pol-
icies, grant some extra days of paid
leave to employees for urgent cases
but this remains at the discretion of the
companies.

The Employer has the legal obli-
gation to record the annual paid leave
days in the employees’ register as stip-
ulated in the labor code. In case the La-
bor Inspectorate, during their inspec-
tion process of the Employer, identi-
fies/finds out that in the employee’s
register records employee paid leave
days of less than one uninterrupted
calendar week (or less than 5 consec-
utive working days), the employer is
subject to administrative penalties
(fines) even though the leave might
have been granted upon employee is
request.

e R e,
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Blerta Gogushi o.xhamaq| Irida Kovi

DHOMA AMERIKANE DHE KOMITETI | PUNES DHE ETIKES | SHPJEGOJNE ANETAREVE

LEJA L LINDJES DHE

PUSHIMET VIETORL, ==

homa Amerikane e Treg-
. tis€ dhe Komiteti i Punés

& Etikés i kané shpjeguar
anétaréve t€ AmCham, se si duhet ta
lexojné Kodin e Punés, kur duhet té
trajtojné lejen vjetore, lejen e lindjes
apo dhe procedurat e birésimit qé
jané té parashikuara né Kod.

Trajnimi i ofruar nga Av. Aidi
Milo dhe Av. Edita Poro, nga Deloitte
Albania éshté fokusuar né céshtje
si trajtimi i lejes s€ lindjes si dhe ng-
jashmeérité dhe vecorité me lejen e
birésimit duke hedhur njé véshtrim
edhe mbi pérllogaritjet sipas ligjit.
Gjaté trajnimit €shté shpjeguar né
detaje, se sa dité pushim i takon gruas
kur merr lejen e lindjes, nése déshiron
té marré gjithé ditét e lejueshme né
Kodin e Punés té cilat jané¢ 365 dité
né total ose 390 pér graté q¢ kané mé
shumé se njé fémijé. Mjaft interesant
ka qéné edhe shpjegimi mbi ményrén
se si llogariten pagesat népérmijet sig-
urimeve shogérore pér ditét e puné-
simit.

Pushimet vjetore t€¢ pagueshme
dhe koncepti mbi ligjin dhe mbi
ményrén se si merretkjo leje, jané tra-
jtuar gjaté trajnimit. Njé pjes€ mjaft
e diskutueshme né takim ka qéné
edhe neni 93, i Kodit t€ Punés i cili
specifikon se "Pushimi vjetor duhet
(€ jepet gjaté vitit t€ punés deri né pér-
fundimin e tremujorit t€ fundit t€ vitit

Punédhéneési
ka detyrimin
ligjor t&
regjistrojé ditét
e pushimit
vjetor t& paguar
né regjistrin e
pUNONjESVE, SIC
pércaktohet né
kodin e punés.

pasardhés, por ai kurré nuk duhet té
jeté mé pak sesa njé javé kalendarike
¢ pandérprer¢”

Ideja é€shté qé shumé shpesh
punonjésit kérkojné t€ marrin leje
vjetore pér mé pak se njé javé kalen-
darike. Kjo ndodh sepse ose ata duan
t€ kujdesen pér ¢éshtje personale ose
té pérdorin kété leje t€ paguar pér tu
béré ndérmjet pushimeve publike
dhe fundjavave ose pér fundjavat mé
t€ gjata bazuar né nevojat e tyre. Kjo
éshté né kundérshtim me dispozitén
e lartpérmendur t€ kodit t€ punés dhe

punédhénésit pérballen me gjobat e
vendosura nga Inspektorati i Punés.
Kodi i Punés nuk parashikon asnjé lloj
tjetér t€ lejes s€ paguar pér detyrime
personale ose raste urgjente si¢ para-
shikohet né Legjislacionin e Ligjit t&
Punés sé Kosovés pér shembull né ras-
tin e Dhurimit t€ Gjakut. Kjo detyron
g€ punonjésit t& paragesin kérkesa
tek Punédhénésit e tyre pér pushime
ditore t€ zbritura nga ditét e tyre té
pushimit t€ paguar vjetor, pérndryshe
ata do t€ duhet ta marrin kété si njé
leje t€ papaguar. Ekzistojné gjithashtu
raste qé ndérmarrjet ndérkombétare,
bazuar né paketat e tyre nxit€se
dhe politikat e brendshme, u japin
disa dit¢ shtesé pushimi t€ paguar
punonjésve pér raste urgjente, por kjo
mbetet né diskrecionin e kompanive.
Punédhénési ka detyrimin ligjor té
regjistrojé ditét e pushimit vjetor té
paguar né regjistrin € punonjésve, sic
pércaktohet né kodin e punés. Né rast
se Inspektorati i Punés, gjaté procesit
té inspektimit t&¢ punédhénésit, iden-
tifikon se né regjistrin e punémarrésit
jané regjistruar ditét e pushimit té
paguar t€ punonjésve t€ konsumuar
mé pak se njé javé kalendarike t€ pan-
dérpreré (ose mé pak se 5 dité pune
radhazi), punédhénési €shté subjekt
i gjobave administrative (gjobave)
edhe pse pushimi mund t€ ishte
dhéné me kérkes€é t€ punonjésve.
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Maternity Leave/Parental Leave

Pregnant women are not
allowed to work:

35 days before giving birth
toachild - this period is
prolonged to 60 days when
the pregnant is bearing
more than one child and

63 days after giving birth
to a child.

After the 63 days the
woman shall decide on her
own if she shall continue
work or maternity leave.
Should she decide to return
to work, until the child is one
year old she will benefit from:

Paid 2 hours break or

Reduced working hours,
with a salary paid as if she
works 8 hours.

IN CASE THE
WOMAN DECIDES
TO CONTINUE
BENEFITTING FROM
SOCIAL SECURITY
PAYMENTS:

Total maternity leave days
are 365

Total maternity leave for
more than one child is 390
days.
The husband/partner has the
right to 3 paid vacation days
for one child, when the child
isborn.

MATERNITY LEAVE
Payment is settled by ISSH
and calculations are as
below:

80% of the daily average
of the estimated net base
of the last twelve months

SPECIAL PROTECTION
FOR WOMEN

starting from the rightful
birth date for the duration

Itis a special focus of the
Labor Code the protection of
the women during pregnancy

before birth and for 150
calendared days after
birth.

50% of the daily average
of the estimated net base
of the last twelve months
from the rightful date of
birth to payment for the
next continuing period.

In order to profit the
maternity leave payment
after the first 63 days
period, the woman should
have paid social security
for atleast 12 months.

After the 63 days period,
the right to childcare is
also valid for the father/
legal guardian if this right
under any circumstances
cannot be carried out by
the mother.

ADOPTION LEAVE

In case of newborn child
adoption (up to 1 year old),
the employee has the right to
leave as follows:

Adoption leave can be
provided only to one of
the parents, adopting
mother/father.

Adoption leave given to
adopter is up to 330 days
starting from the birthday.

Minimum of 28 days.

and with children.

Adaption to work
environment (act. 104);
Break every 3 hours not less
than 30 minutes (act. 54);
Cargo transportation is not
allowed (act. 55);

Cannot be forced to work
night shifts (act. 80)

Not allowed to work
overtime (act. 90);

Not allowed to take over
dangerous jobs (act. 104);

PRACTICE
PROBLEMATICS

Termination of work
relations during
pregnancy and maternity
leave is not allowed;

Maternity leave is
calculated for the tenure/
seniority at work with the
employer;

Annual leave is
accumulated during
maternity leave.

PARENTAL LEAVE

Law changes as of 2015;

Change on maternity leave
payment calculation;

Unpaid vacations;

Not less than 4 months;

Can be divided but not less
than one week in a year.
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PATERNAL LEAVE
CONDITIONS

Until the child is 6 years
old;

This leave is lawful to
employees working for
more than one year at the
same employer;

In case of adoption
parental leave can be
granted within 6 years,
but not after the child has
reached the age of 12;

For all the above is
necessary prior notice
and agreement with the
employer.

TAKING CARE
OF DEPENDENT
CHILDREN

In case of necessary
taking care of dependent
children the employee
has the right to benefit - 12
days of leave (paid leave);

For parents with children
up to 3 years, in case of
illnesses (medical report)
- 15 days (paid leave);

Leave is granted to the
spouse that effectively
takes care of the child.
Leave is transferrable

LEGAL BASE

Law No. 7961, date
12.71995 “Labor Code of
the Republic of Albania”,
adjusted;

Law No. 7703, date
11.05.1993 “For Social
Securities for the Republic
of Albania” adjusted,;

Decision of the Ministries
Council no. 634, date
15.7.2015 “For regulations
approvals” “For
presenting of measures
for security and health in
work environments for
pregnant women and new
mothers”;

Decisions of the
Ministries Council no.
207, date 09.05.2020
“For specification of
difficult or dangerous
jobs”, adjusted.
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Pushimi i lehonisé | Pushimi prindéror

Graté shtatzéna nuk lejohen té
punome
35 dité paralindjes sé
njé fémije - kjo periudhé
zgjatet né 60 dité kur
shtatzéna po lind mé
shumé se njé fémijé dhe
63 dité pas lindjes s¢ njé
fémije.
Pas 63 ditésh gruaja do té
vendosé veté nése ajo do té
vazhdojé punén ose lejen
¢ lehonisé. Nése vendos
té kthehet né puné, derisa
fémija t€ jet€ njé vjeg, ajo do t&
perﬁtOJe nga:
Pagimi 2 oré-ve pushim
ose
Ulja e orarit t€ punés, me
njé page t€ paguar sikur
punon 8 oré.

NE rast se gruaja vendos

té vazhdojé té pérfitojé

nga pagesa té sigurimeve

shoqerore
Ditét totale té pushimit té
lehonisé jané 365
Pushimi i lehonisé pér mé
shumé se njé fémijé éshté
390 dité.

Burri / partneri ka t€ drejté né

3 dité pushimi t€ paguara pér

njé fémijé, kur fémija ka lindur.

PUSHIMI | LEHONISE
Pagesa shlyhet nga ISSH dhe
llogaritjet jané si mé poshté:
80% e mesatares ditore
té bazés neto té vlerésuar
t€é dymbédhjeté muajve

té fundit duke filluar nga
data e lindjes sé drejté
pér kohézgjatjen para

lindjes dhe pér 150 dité té
kalendarizuar pas lindjes.

50% e mesatares ditore t&
bazés neto té vlerésuar té
dymbédhjeté muajve té
fundit nga data e duhur e
lindjes deri né pagesa pér
periudhén tjetér vijuese.
Pér té pérfituar pagesén

€ pushimit té€ lehonisé

pas periudhés sé paré 63
ditore, gruaja duhet té
kishte paguar sigurimet
shoqérore pér té paktén 12
muaj.

Pas periudhés 63 ditore,

e drejta pér pérkujdesje
ndaj fémijéve éshté e
vlefshme edhe pér babané
/kujdestarin ligjor nése kjo
e drejté né asnjé rrethané
nuk mund té realizohet nga
néna.

LEJAE BIRESIMIT

Né rast t€ birésimit té fémijés

sé porsalindur (deri né 1vjec),

punonjési ka té drejté té

largohet simé poshté:
Pushimi i birésimit mund
t'i ofrohet vetém njérit prej
prindérve, duke adoptuar
nénén / babané.
Leja e birésimit g€ i jepet
birésuesit éshté deri né
330 dité duke filluar nga
ditélindja.

Minimumi i 28 ditéve.

MBROJTIJE E VEQANTE

PER GRATE
Eshté njé fokus i vecanté i

Kodit té¢ Punés mbrojtja e grave

gjaté shtatézanis€¢ dhe me
femljet
Pérshtatja né mjedisin e
punés (akti 104);
Pushoni ¢do 3 oré€ jo mé

pak se 30 minuta (akt. 54);
Transporti i mallrave nuk

lejohet (akti 55);
Nuk mund té detyrohet

té punojé ndérrime natén

(akt. 80)

Nuk lejohet t€ punojé
jashté orarit (akti 90);
Nuk lejohet t€ marré
pérsipér puné té
rrezikshme (akti 104);

PRAKTIKA

PROBLEMATIKE
Ndérprerjae
marrédhénieve t€ punés
gjaté shtatézanisé dhe
pushimit té lehonisé€ nuk
lejohet;
Pushimi i lehonisé
llogaritet pér mandatin
/ vjetérsiné né puné me
punédhénésin;
Pushimi vjetor
grumbullohet gjaté
pushimit té lehonisé.

PUSHIMI PRINDEROR

Ndryshimet e ligjit g€ nga

viti 2015;

Ndryshimi né llogaritjen
e pagesés sé€ pushimit té
lehonisé;

Pushime té papaguara;
Jo mé pak se 4 muaj;
Mund t€ ndahet por jo mé
pak se njé javé né njé vit.

KUSHTET E PUSHIMIT
ATEROR

Derisa fémija t€ jeté 6 vjec;
Kjo leje éshté e ligishme
pér punonjésit g€ punojné
pér mé shumé se njé vit né
t€ njéjtin punédhénés;

Né rast té birésimit, leja
prindérore mund té lejohet
brenda 6 viteve, por jo pasi
fémija té keté¢ mbushur
moshén 12 vjec;

Pér t€ gjitha sa mé sipér
éshté e nevojshme njoftimi
paraprak dhe marréveshja
me punédhénésin.

KUJDESI PER FEMUJET
E VARUR

Né rast té kujdesit té
nevojshém pér fémijét

e varur, punonjési ka

té drejté t€ pérfitojé - 12
dité pushim (pushim me
pagesé);

Pér prindérit me fémijé
deri né 3 vjet, né rast
sémundjesh (raport
mjekésor) - 15 dité (pushim
me pagesé);
Pushimiijepet
bashkéshortit € kujdeset
né ményré efektive pér
fémijén.

Lénia éshté e
transferueshme

BAZA LIGJORE

L1g]1 Nr. 7961, daté 12.7.1995
“Kodi i Punés i Republikés
sé Shqipérisé”, i rregulluar;
Ligji Nr. 7703, daté
11.05.1993 “Pér letrat
me vleré sociale pér
Republikén e Shqipéris¢”
t€ rregulluar;
Vendimi i Késhillit té
Ministrive nr. 634, daté
15.7.2015 “Pér miratimet
erregulloreve” “Pér
paragitjen e masave pér
siguriné dhe shéndetin né
mjediset € punés pér graté
shtatzéna dhe nénate
reja”s
Vendimet e Késhillit
t€ Ministrive nr. 207,
daté 09.05.2020 “Pér
specifikimin e punéve té
véshtira ose t€ rrezikshme”,
rregulluar.



THE PERFORMANCE OF U.S. TRADE AND
DIRECT INVESTMENTS IN ALBANIA

TRADING with
AMERICA:

Albania and the world s largest market

rade relations between Al-
. bania and the United States

have developed further in
recent years, consolidating through
a continuous exchange of products
flowing in both directions.

According to US. Trade Num-
bers, the United States is increasingly
bringing its products to the Albanian
consumer, especially things like elec-
tronics and meat products. Albania,
on the other hand, exports medicinal
plants and raw materials like iron to
the United States.

Going through the figures pub-
lished in U.S. Trade Numbers, one
realizes that Albania has not always
had a trade deficit with the United
States. Figures for 2014-2016, for
example, show an increase in ex-
port-import activity, with Albanian
exports being higher than American
imports. However, trade with the
United States has seen its ups and
downs, and continues from a strong
and stable base of trade between the
two countries.

Trade relations between Albania
and the United States in 2019 reached
the level of 142 million dollars, mark-
ing a trade deficit for Albania at the
level of 29.8 million dollars. Last
year, Albania ranked 157th globally in
terms of trade with the United States.

It is interesting that the trade
volume of U.S. products coming to

TOTAL TRADE IN 2020
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Exports Imports
totaled totaled
$23.87 S18.41
million million,
dollars. dollars.

Albania consists of meat and poul-
try products, liquefied gas, vehicles
and mobile phones. Meanwhile, the
American market gets back from Al-
bania medicinal plants, raw materials
like iron, resin and essential oils as
well as leather shoes.

INVESTMENTS: WHAT THE
NUMBERS SHOW ABOUT
AMERICAN INVESTORS

While the trade volume, despite
fluctuations, has stabilized in opti-
mistic territory in relations with the
United States, it seems that investors
across the ocean have been reluctant
to invest in Albania.

The total foreign direct invest-

Albania is ranked
No. 163 in total
trade value through
May with a total of
$42.29 million.

ment from the United States to Alba-
nia in 2019 was 20 million euros, but
the good news was that it marked
an increase of 6 million euros com-
pared to a year earlier, according
to the Bank of Albania. In the first
three months of 2020, as the global
crisis kicked in, American direct in-
vestments in Albania were 5 million
euros. In the statistics of the Bank
of Albania, 2014 marked the best
year of American investments in
the country with a total of 35 million
euros, while the worst year was 2017
with 4 million euros. Later, Ameri-
can investments in Albania saw an
increase to 14 million euros for 2018
and 20 million for 2019.
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ECURIA NE RAPORTET TREGTARE DHE INVESTIME DIREKTE TE AMERIKES NE SHQIPERI

Treotia me Ameriken,

claré shkémbejmé me tregun e madh

aportet  tregtare = mes
. Shqipérisé dhe Amerikés

kané krinar rrugén e tyre
gjaté viteve t€ fundit duke u pérp-
jekur ta konsolidojné kété raport
népérmjet shkémbimit té njé liste
té géndrueshme té produkteve qé
cojmé dhe marrim. Duke ju referu-
ar shifrave t€ US Trade Numbers,
duket se Amerika ka gjithnjé e mé
shumeé interes t€ sjellé Made in USA
né Shqipéri sidomos pér sa i takon
elektronikave dhe produkteve té
mishit ndérkohé qé Shqipéria i pérc-
jellé pérmes rrugéve tregtare bime
medicinale dhe 1éndén e paré té
hekurit.

Duke lexuar shifrat e US Trade
Numbers, kupton se jo gjithmoné
deficiti tregtar anon nga ana shqip-
tare. Vitet 2014 -2016 demostrojné
njé aktivitet né rritje t€ eksport
-importit dhe shifrat e eksportit t&
Shqipérisé drejt Amerikés jané mé
té larta se importet.

Gjithsesi, tregétia me Amerikén
ka shénuar ulje ngritjet e veta dhe
vazhdon t€ keté njé bazé té forté dhe

VOLUMI TREGTAR NE 2020
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Eksportet Importet
arritén arritén
né 23.87 né 18.41
milion milion
dollaré dollaré,

té géndrueshme té shkémbimeve
tregtare mes dy véndeve.

Marrédhéniet tregtare me Amer-
ikén né 2019 kapén nivelin e 142
milion dollaréve duke shénuar njé
deficit tregtar pér Shqipériné né
nivelin e 29.8 milion dollaréve. Vjet
Shqipéria renditej e 157-ta né€ nivelin
global té tregtisé s¢ Amerikés mes
vénde e tjera t€ botés

Eshté interesante g€ né volumin

Shqipéria renditet

e 163-ta ne voluin
tregtar me Amerikén
me njé total prej
42,29 milion dollare

tregtar me Amerikén ajo qé ameri-
kanét sjellin mé shumé né Shqipéri
mbeten produktet e mishit dhe té
shpendéve, gazin e léngshém au-
tomjetet dhe telefonat celularé.
Ndérkaq, tregu amerikan shikon
me interes nga Shqipéria bimét me-
dicinale, léndén e paré pér hekur,
rréshirén dhe vajin esencial si dhe
képucét e [ékurés.

¥
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VOLUMI TREGTAR | AMERIKES ME SHQIPERINE (né miliona USD)
Trade Volume of the United States with Albania (in million USD)

Volumi tregtar / Trade Volume 2014 2015 2016 2017 2018 2019 May-20
Exportet né Shqipéri / Exports to Albania  51.3 309 503 621 59.2 86.3 239
Importet né USA / Importsto USA 691 160.1 124.6 41.6 68 56.5 18.4
Totali / Total 120.4 191 1749 103.7 127.2 142.8 423

WHAT WE TRADE MOST
WITH THE U.S.A.

Five top products U.S.
exports to Alb

Passenger vehicles
LNG, other petroleum gases
Chicken and other poultry

Pork meat, fresh, frozen or
chilled

Cell phones, related
equipment

Five top products U.S. imports
from Albania:

Plants for pharmacy,
perfume, insecticides

Ferroalloys 7202.
Leather shoes.
Essential oil resins

Mattresses and other bed-
ding products

Source US Trade Numbers

EBEiEm.

AJO QE NE TREGTOJME
ME SHUME ME SH.B.A.

Pesé produktet mé té mira té
eksporteve amerikane né Alb

Automjetet e pasagjeréve
LNG, gaze té tjeré té naftés
Pulé dhe shpendé té tjeré

Mish derri, té freskét, te
ngriré ose té ftohur

Telefonat celularg, pajisjet
pérkatése

Pesé produktet kryesore té
importeve nga SH.B.A nga
Shqipéria:

Bimét pér farmaci, parfum,
insekticide

Ferroalloys 7202.
Képucé ékure.
Rréshiré vaji esencial

Dyshekét dhe produktet e
tjera té shtratit

Investimet e huaja direkte
nga Amerika / Foregn Direct
Investment from Amerika

YEAR FDIs

2014 35 million Eur
2015 9 million Eur
2016 11 million Eur
2017 4 million Eur

2018 14 million Eur
2019 20 million Eur

Q12020 5 million Eur

¥

INVESTIMET, CFARE NA
TREGOJNE SHIFRAT
PER INVES'I.'.ITORET
AMERIKANE

Ndérsa volumet tregtare,
megjithé luhatjet, kané stabi-
lizuar shifra me optimiste né
raportet me Amerikén, duket se
investitorét pértej ogeanit, kané
qéné hezitant pér t€ investuar né
Shqipéri.

Totali i investimeve té huaja
direkte nga Amerika né Shqipéri
né 2019 ishte 20 milion euro por
lajmi i miré mbetet se ka shénu-
ar njé rritje prej 6 milion euro né
raport me njé vit mé pare, sipas
Bankés sé& Shqipéris€. Vetém
gjaté tre muajve té paré té 2020
megjithé situatén né té cilén po
kalonte bota, investimet direkte
té Amerikés né Shqipéri kané
qéné 5 milion euro.

Né statistikat e Bankés sé
Shqipérisé, 2014, éshté shénu-
ar si viti me€ i miré i investimeve
amerikane né vénd me njé total
prej 35 milion eurosh ndérkohé
qé viti mé i keq éshté 2017 -ta me
4 milion euro. Mé€ pas investimet
amerikane drejt Shqipérisé kané
shénuar sérish njé rritje né niv-
elin e 14 milion eurove pér 2018
dhe 20 milion pér 2019.

PHILIP MORRIS
INTERNATIONAL

he business model
in corporates, which
choose to contribute

to the communities where
they operate, has become a
successful practice to impact
society and public aware-
ness in social, economic and
environmental aspects.

Especially last year, from
the past November until now,
there has been a need for
contribution and humanity
from all, both on the human
side and support for recov-
ery. Philip Morris Interna-
tional, the leading American
corporation in the tobacco
industry, has social respon-
sibility as key operating ele-
ment, in all markets where it
operates. Including Albania.

The company for more
than a decade has focused
research and development
to create a smoke-free fu-
ture, through less harmful
alternatives for the health of
smokers, does not spare on
contributions and other vital
issues.

Bledar Beta, Finance
Manager at Philip Morris Al-
bania, talks about the role of
the corporate in social life.

“In difficult social times,
itis the duty of all of us to ex-
tend a helping hand to those
most in need. This year has
been challenging for even the
biggest businesses. Starting
with last year’s earthquake,
that was a great human
shock for all the inhabitants
in Albania. We contribut-
ed with purchasing of new
apartments for 6 of the fam-
ilies left homeless.

Then the Covid-19 pan-
demic put the Albanians in
another, severe test in terms
of health, financial and social
—

prospective. By coordinating
with the Infectious Diseases
Hospital specialists, we pur-
chased medical equipment
needed to facilitate the work
of the medical staff but also
to assist patients for a faster
recovery.

The transformation that
our company has been un-
dergoing for several years is
based on science. And our fo-
cus in the program of support
to education, was focused on
supporting the development
of science in Albania. In co-
operation with the local orga-
nization DDAER, we enabled
three 1-year fellowship pro-
grams for doctoral students
in scientific studies as well as
a contribution to laboratory
equipment for the University
of Natural Sciences.

Our company has also
undertaken an internal paid
volunteering project for em-
ployees who wish to pursue
and contribute to their be-
loved causes.

Social responsibility
needs speed in response.
We have worked for years
to adapt quickly and easily
to change, as we did a de-
cade ago, when we radically
changed our product, our
vision for the future, our busi-
ness model and our way of
working. This year’s situa-
tion was fast, but not easy. It
was and is an important fight
for the safety of each of our
employees, for the preserva-
tion of the market, to protect
every consumer who has al-
ready made a better choice
by switching from cigarettes,
to scientifically proven prod-
ucts as less harmful.  said
Bledar Beta, Finance Manag-
erat PML
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odeli i biznesit né
korporata, qé zgjed-
hin t€ kontribuojné

né komunitetet ku operojné,
éshté béré njé praktiké e suk-
sesshme pér té impaktuar
shogériné dhe ndérgjegjésimin
publik né aspekte sociale,
ekonomike dhe ambientale.

Vecanérisht viti i fundit, nga
Néntori i vitit t€ kaluar e deri
mé tani, ka pasur nevojé pér
kontribut dhe humanizém nga
té gjithé, si nga ana humane,
ashtu dhe nga mbéshtetja pér
rimékémbje. Philip Morris In-
ternational, korporata ameri-
kane lider né industriné e du-
hanit, pérgjegjésiné sociale e
ka njé element kyc operues, né
té gjitha tregjet ku operon. Pérf-
shiré Shqipérin€é. Kompania qé
prej mé shumé se njé dekade ka
pérgéndruar kérkimin dhe zh-
villimin pér krijimin e njé t¢ ar-
dhme pa tym, népérmijet alter-
nativave mé pak té¢ démshme
pér shéndetin e duhanpirésve,
nuk kursehet né kontribute dhe
pér céshtje t€ tjera jetike.

Bledar Beta, Menaxher i Fi-
nancave né kompaniné Philip
Morris Shqipéri, flet pér rolin e
korporatés né jetén sociale.

“Né kohé té véshtira sociale,
éshté detyra e té gjithé ne, qé té
zgjasim njé doré€ ndihmése pér
ata qé kané mé shumé nevojé.
Ky vit ka gené sfidues dhe pér
bizneset mé t€ médha. Si fillim
térmeti i vitit t€ kaluar, ishte njé
tronditje e madhe njerézore pér
té gjithé banorét né Shqipéri.
Ne kontribuam me blerjen e
apartamenteve t€ reja pér 6
prej familjeve t€ mbetura t€
pastreha.

Mé pas pandemia e
Covid-19 i vuri shqiptarét né
njé sprové tjetér, t¢ egér nga
ana shéndetésore, financiare

dhe sociale. Duke u koordin-
uar me specialistét e Spitalit
Infektiv, ne mundésuam blerjet
e pajisjeve mjekésore (€ nevo-
jiteshin pér t€ lehtésuar punén
e stafit mjekésor por dhe pér
té ndihmuar pacientét pér njé
rekuperim mé té shpejté.

Transformimi te cilit po i
nénshtrohet kompania joné
prej disa vitesh, e ka bazén ne
shkencé. Dhe fokusi yné né
programin e mbéshtetjes ndaj
arsimit, ufokusua né mbéshtet-
jen e zhvillimit t€ shkencés né
Shqipéri. Né bashképunim me
organizatén lokale DDAER,
ne mundésuam 3 programe
fellowshipe 1 vjecare, pér dok-
toranté né studime shkencore
si dhe kontribut pér pajisje
laboratorike pér Universitetin e
Shkencave t€ Natyrés.

Gijithashtu, kompania joné,
kandérmarré dhe njé projekt té
brendshém vullnetarizmi té pa-
guar pér punonjésit qé déshiro-
jné té ndjekin dhe kontribuojné
pér kauza té dashura pér ta.

Pérgjegjésia sociale ka nev-
0jé pér shpejtési né reagim. Ne,
pér vite me radhé, kemi punuar
pér tu pérshtatur shpejt dhe
leht¢ me ndryshimet, ashtu
si¢c bémé nj¢ dekadé mé paré,
kur ndryshuam rrénjésisht
produktin, vizionin pér t€ ar-
dhmen, modelin e biznesit dhe
ményrén e punés. Situata e
kétij viti, ishte e shpejté, por jo
e lehté. Ishte dhe éshté njé lufté
e réndésishme pér siguriné e
secilit prej punonjésve tané,
pEr ruajtjen e tregut, pér té rua-
jtur ¢do konsumator qé tashmé
ka béré njé zgjedhje mé t€ miré
duke kaluar nga cigaret, né€ pro-
dukte t€ provuara shkencérisht
simé pak t€ démshme”, tha Ble-
dar Beta, Menaxher i financés
né PML



UNION FINANCIAR

TIRANE

n Oct. 23, 1995, Union

Financiar Tirané (UFT),

the sole agent of West-
ern Union Financial Services
Inc. for Albania, performed the
country’s first money transfer.
UFT has been with the Albanian
people since the early years of the
country’s transition, when the Al-
banians freed themselves from
years of isolation and poverty
and migrated in large numbers to
all corners of the world in search
of a better life. But they always
kept an eye on their relatives
back home, supporting family
members in Albania through
Western Union money transfers.

State-owned banks that op-
erated in Albania during those
early years were busy with their
transformation into commer-
cial banks, adapting to a market
economy. As a result, they had lit-
tle time and interest to offer new
services that suited this new type
of client. The service provided
by Western Union became prac-
tically the only avenue Albanian
migrants around the world had
to keep a financial connection to
their families.

Very soon, UFT expanded toall
Albanian-speaking areas of the
region. In 1998, a representation
agreement for Northern Mace-
donia was signed with Western
Union Financial Services Inc.,
and, in 2000, the first branch
opened in Kosovo. In 2005, a
representation agreement was
signed with Western Union Fi-
nancial Services Inc. for money
transfer services in Switzerland
and, in 2016, Western Union ser-
vices were also launched in the
Croatian market.

The company is proud today
that, in the past 25 years, UFT has
made possible tens of millions of
transfers in Albania, enabling the
arrival of several billion euros
in remittances from migrants in
more than 220 countries (and ter-
ritories) of the world. During this
journey, Union Financiar Tirané
is proud to have been a partner
of Western Union, a comparny
that not only has a centuries-old
success story, but is also one of
the living examples of transfor-
mation, in line with customer de-
mands and technological devel-
opments. Now, Western Union
money transfers can be made
online from Albania, as well as
from about 80 other countries in
the world, bringing another inno-
vation to the Albanian market 25
years after the start of the service.
Adapting to customer needs, em-
bracing innovation and continu-
ous diversification will always be
part of our company.

In addition to money transfers
through Western Union, today
clients at UFT outlets can access
all the basic payment services
for the households, thus creating
an opportunity for them to easily
pay their bills. UFT has contin-
uously expanded the network
of its UnionNet-Western Union
outlet points to be as close as
possible to the clients and to pro-
vide quality and high standard
services, serving as the standard
bearer for the entire payment
services industry in Albania.
The group’s companies currently
employ about 1,000 professional
and support staff who advance
its mission with hard work and
dedication.

Members NEWS

MARLOTEX

arlotex has donat-
. ed 75,000 masks
during the March-

June 2020 period, and, with
the help of the French Em-
bassy to Tirana, the compa-
ny has made possible their
distribution.

The masks were donat-
ed during the pandemic
lockdown period to local
and central institutions,
non-governmental  orga-
nizations and various key
actors in Tirana and other
areas of the country.

The Embassy of France,
through an official letter to
the Ministry of Foreign Af-
fairs, expressed its thanks
to Marlotex, as well as the
company’s leaders, Presi-
dent Gazment Toska and
General Director Teuta
Qose, for their continuous
assistance and contribu-
tion in alleviating the con-
sequences of the COVID-19
pandemic.

Mr. Toska also serves
as an advisor for France’s
foreign trade, is the Presi-
dent of the France-Albania
Chamber of Commerce
and Industry and heads the
France-Albania Business
Club (FAB) of Auvergne
Rhone-Alpes Lyon.

Marlotex staff will con-
tinue to produce the masks
and distribute them with
the assistance of the French
Embassy to Tirana.

Lejme ANETARESH
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Kudo dhe Kurdo prané jush!

€ 23 tetor (& vitit 1995,
. Union Financiar Tirané

(UFT), pérfagésuesi i
Western Union Financial Ser-
vices INC. né Shqipéri, realizoi
transfertén e par€ t€ parave né
vend. Union Financiar Tirané
éshté giendur prané shqiptaréve
g€ né vitet e para té tranzicionit
té vendit, kur shqiptarét e cliruar
nga vite izolimi e skamja, emigru-
an né numra t€ médhenj dhe né
té gjithé vendet € mundshme, né
kérkim t€ njé jete mé t€ miré. Por,
gjithnjé me kokén pas, tek té afér-
mit, duke i mbéshtetur familjarét
e mbetur né Shqipéri me transfer-
tat e parave Western Union.

Bankat shtetérore, té cilat op-
eronin né ato vite né Shqipéri,
ishin mjaft t€ angazhuara me
transformimin e tyre né banka
tregtare t€ formatit t€ ekonomisé
s€ tregut. Pér pasojé kishin pak
kohé&/interes pér t€ ofruar shér-
bime t€ reja, q€ i pérshtateshin
Kkétij lloj klienti. Shérbimi Western
Union u bé praktikisht i vetmi qé
u mundésonte emigrantéve kudo
qé ndodheshin kété lidhje me
familjet e tyre.

Shumé shpejt, UFT u zgje-
rua né gjithé trevat shqipfolése.
Né vitin 1998 u nénshkrua mar-
réveshja e pérfaqésimit pér Ma-
gedoniné e Veriut, me Western
Union Financial Services Inc.
dhe né 2000, u hap dega e paré
né Kosové. N¢ vitin 2005, nén-
shkruhet marréveshja e pérfaqé-
simit me Western Union Finan-
cial Services Inc. pér shérbimin e
transfertave t€ parave né Zvicér
dhe né vitin 2016, fillon shérbimet
Western Union edhe né tregun
kroat.

Ne jemi krenaré sot g€, kéto

25 vijet, UFT ka kryer mé shumé
se dhjetéra milioné transferta né
Shqipéri, duke mundésuar ardh-
jen né vend té disa miliarda euro
né dérgesa nga emigrantét, nga
mé se 220 shtete (apo territore) t&
botés. Gjaté kétij rrugétimi, Union
Financiar Tirané €éshté krenar qé
ka gené partner i Western Union,
njé kompani e cila, jo vetém ka
njé histori gindravjecare suksesi,
por éshté edhe njé nga shembuijt
e gjall¢ té transformimit, né pér-
puthje me kérkesat e klientéve
dhe zhvillimet teknologjike.
Tashmé, transfertat e parave
Western Union mund t€ kryhen
edhe online nga Shqipéria, si-
kurse edhe nga rreth 80 vende té
tjera t€ botés, duke sjellé njé risi
tjetér pér tregun shqiptar edhe 25
vite pas fillimit t€ shérbimit. Pér-
shtatja ndaj nevojave konsuma-
tore, pérqafimi i inovacionit, si
dhe diversifikimi i vazhdueshém,
do t€ jené gjithnj¢é bashkud-
hétarét tané.

Krahas transfertave té parave
né Western Union, sot né ag-
jencité tona Kklientét gjejné té
gjitha shérbimet e pagesave té
nevojshme pér konsumatorin
familjar, duke iu krijuar késhtu
mundési né likuidimin e detyri-
meve t€ tyre. UFT e ka zgjeruar
vazhdimisht rrjetin e agjencive
“Unionnet — Western Union”, pér
tu giendur sa mé prané klientit,
por edhe pér té ofruar cilési dhe
standard né shérbim, duke gené
referencé e tregut pér shérbimet
e pagesave.Aktualisht, né¢ kom-
panit€¢ e grupit punojné rreth
1000 profesionist¢ e personel
mbéshtetés, g€ me puné e pérku-
shtim cojné pérpara misionin
toné.
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MARLOTEX

ompania Marlotex
ka dhuruar gjaté
muajve mars- ger-

shor 2020, 75 mijé maska
dhe me ndihmén e Am-
basadés Franceze né Tirané
ka realizuar shpérndarjen e
tyre.

Maskat i jané dhuruar
gjaté gjithe periudhés sé
pandemisé dhe té karantin-
imit institucioneve lokale
dhe géndrore, organizatave
joqeveritare, personaliteteve
té ndryshme né Tirané dhe
né rrethe.

Ambasada e Francés
népérmjet njé letre zyrtare
i ka shprehur falenderimet
¢ saj Ministris€ s€ Punés
sé¢ Jashtme pér kompaniné
Marlotex dhe Presidentin e
saj z. Gazment Toska si dhe
Drejtoren e Pérgjithshme znj.
Teuta Qose, pér ndihmén e
vazhdueshme dhe kontribu-
tin e tyre né lehtésimin e pa-
sojave nga pandemia Covid
129.

Gazment Toska éshté
né t€ njéjtén kohé keéshill-
tar i tregtisé s€ Jashtme té
Francés dhe zv. President i
Dhomeés sé Tregtis€¢ dhe In-
dustrisé Francé -Shqipéri si
dhe kryeson klubin e bizne-
sit Francé -Albania Business
(FAB) t€ Auvergne Rhone-
Alpes Lyon.

Personeli e Marlotex do
t¢ vazhdojé prodhimin e
maskave dhe shpérndarjen
e tyre me ndihmén e Ambsa-
dés Franceze.
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VOICE OF AMERICA: Mr. Jaco, 20 vears
after its establishment, what can be said
abhout the AmCham Alhania’s accom-
Plishments?

ENIO JACO: [ think the American
Chamber of Commerce in Albania has
been very productive over these past 20
years. It is an institution that has some
of the most comprehensive structures
I have seen in Albania, with a clear vi-
sion, working completely in defense of
the rights of its members and the busi-
ness community in general. It is a polit-
ically independent institution, but the
mostimportant thing is the product that
AmCham has been able to create and
bring to Albania and its business com-
munity over these past 20 years.

[ think it has had a large impact in
the defense of the market economy,
the principles of market economy; it
has always denounced dishonest prac-
tices, has promoted transparent prac-
tices and has continuously influenced
toward improving the business climate
in Albania.

Because of that contribution, I think
that our Chamber has created a broad
alliance with a large number of com-
panies, representing about 38,000 em-
ployees, with a combined $2.8 billion in
turnover, with the sum of these compa-
nies balance sheets making up about 21
percent of Albania’s GDP, a large share
of the Albanian economy.

I take this opportunity to remind
AmCham members that we have the
General Assembly next week. [ invite
everyone to register, exercise their
rights and contribute to make Am-
Cham’s corporate governance as good
and as democratic as possible.

VOA: Last week, the Alhania-United
States Memorandum of Economic
Cooperation was signed, with special

AmCham's 20" Anniversary

AmCham NEWS

Jaco: Agreement with the
United States is a great
opportunity for American
Investments in Albania

Interview with the President of the Amenican
Chamber of Commerce in Albanio, Enio Joco

emphasis on investinents and business
relations between the two countries. Will
AmCham have an added vole after that?
ENIO JACO: | think this memorandum
is one of the most important agree-
ments since the 1990s in terms of Al-
banian-American economic coopera-
tion. First, I'd like to speak a little about
Skavica, which is part of this memoran-
dum and which offers a new impetus
for the Albanian economy in general.
This is very good news
for the Albanian econ-
omy. Now that the TAP
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Ky memorandum

the region in terms of energy.

Second, this memorandum is a tes-
timony of the U.S. interests in the econ-
omy of Albania and the region. This is
also very good news.

Third, in relation to the American
Chamber of Commerce, there is an el-
ement that intertwines and increases
the need for further exchanges. We have
started work internally on improving
the business climate. We are also work-
ing through relations with
our international partners,
primarily with the US.

and Devolli projects are déshmon pé'r interesin  Chamber of Commerce in

rcangconpiioniie  ndj ekonomisé  \shngonssulsaih
v y W o . \7

plant will provide a new qe S.H”B'A,”/@ne per network. There are more
impetus, offering a large Shgipériné dhe pér than 109 AmChams world-

number of jobs for Al-
banians. It will also pro-
vide employment op-
portunities for Albanian
subcontractors, includ-
ing members of the American Chamber
of Commerce. But it is more than just
that. At the same time, Skavica enables
Albania to have energy independence;
moreover, it enables it to be a leader in

rajonin. Edhe ky éshté
njé lajm shumé i miré.

wide and there are many
opportunities to increase
economic cooperation and
increase investment.

VOA: Given the problems that the husi-
ness climate faces in Alhania today,
where do you see opportunities to in-
crease the presence of American

investors?
¥

AmCham LAJME

ZERI | AMERIKES: Zofi Jaco! 20 vjet
nga themelimi i saj, cili éshté hilanci i
Dhomés Amerikane né Shqipéri?
ENIO JACO: Mendoj se Dhoma Amer-
ikane e Tregtis€ ka gené shumé pro-
duktive gjaté kétyre 20 vjetéve. Ajo
éshté njé nga institucionet me struktu-
ranga mé t€ gartat qé uné kam paré né
Shqipéri, me vizion t€ qarté, krejtésisht
né mbrojtje té t& drejtave t€ anétaréve
dhe t& komunitetit t€ biznesit né pérg-
jithési. Eshté njé institucion i pavar-
ur politikisht, por mé i réndésishmi
éshté produkti, ¢ Dhoma AMerikane
orfrojé Shqipérisé dhe komunitetit t&
biznesit gjaté kétyre 20 vjetéve.
Mendoj se ajo ka dhéné njé impa-
kt t€ larté né mbrojtje t€ ekonomisé sé¢
tregut, parimeve t€ ekonomisé sé tre-
gut, gjithmoné ka denoncuar praktikat
e pandershme, ka promovuar prak-
tikat transparente dhe ka ndikuar né
ményré t€ vazhdueshme drejt pérmiré-
simit t€ klimés sé biznesit né Shqipéri.
Pér arsye t€ kétij kontributi mendoj
se Dhoma joné ka krijuar njé aleancé
té gjeré me njé numér t¢ madh kom-
panish, qé pérfaqésojné rreth 38 mijé
punonjés, rreth 2.8 miliardé xhiro dhe
bilanc té pérbashkét t€ kétyre kom-
panive, q€ éshté rreth 21 pér gind e GDP-
sé shqiptare, e ekonomisé shqjiptare.
Gjej rastin t'u ofroj anétaréve té
Dhomés Amerikane té Tregtisé, se ne
kemi asamblené e pérgjithshme javés
qé vjen. I ftoj té gjithé té regjistrohen, té
ushtrojné té drejtat e tyre dhe t€ japin
kontributin e tyre drejt njé geverisjeje
korporative sa mé té miré dhe sa mé
demokratike né AmCham.

ZERI | AMERIKES: Javén e shkuar ufir-
mos Memorvandumi i Bashképunimit
Ekonomik Shqipéri - SHBA, ku theksi

-VJETORTAMCHAM

Jaco: Marreveshja me
SHBA, Oportunitet i
Madh per Investimet

Amerikane né Shqipéri

INGervista me Presidentin e Dhomés
Amenikane Bé Tregtisé né Shajpén, Enio Jaco

vihet sidomos te investimet dhe raportet
ebiznesit té dy vendeve. A do té keté Am-
Cham njévol té shtuar pas késaj?

ENIO JACO: Ky memorandum men-
doj se éshté nga mé t€ réndésishmit qé
nga vitet 90 né lidhje me bashképun-
imin ekonomik shgitaro - amerikan.
Né radhé té par€ do té flas pak pér
Skavicén, e cila €shté pjesé e kétij
memorandumi, i cili ofron njé impuls
t€ ri pér ekonominé shqiptare né pérg-
jithési. Ky éshté njé

lajm shumé i miré pér
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gjithashtu mundéson qé té jeté njé lider
né rajon sa i pérket energjisé.

Sé dyti, ky memorandum déshmon
pér interesin ndaj ekonomisé qé¢ SHBA
kané pér Shqipérin€é dhe pér rajonin.
Edhe ky éshté njé lajm shumé i miré.

Sé treti, né lidhje me Dhomén Amer-
ikane t€ Tregtis€, ka njé element qé e
ndérthur dhe e rrit nevojén pér shkém-
bime t€ tjera. Ne kemi filluar punén sé
brendshmi né lidhje me pérmirésimine

klimés sé biznesit. Po ash-
tu edhe né marrédhéniet

’erkor.lorginé 'S]thitp?g% Ky memorandum to(;}.akmeb.part"ner.é.ét tgﬁ?
ani qé projekte o ) . ndérkombétaré né radhé
dhe Devolli jané drejt deShmqn per mt.erfsm € paré¢ me Dhomén Amer-
pérfundimit t€ tyre, hi- ndaj ekonomisé ikane né Uashington si
drocentrali i Skavica qé SHBA kané pér dhe me rrjetin e gjeré té
do t€ ofrojé njé impuls Shaioéring dh " AmCham-eve. Jané mbi
t& ri, do 16 ofrojé njé NQIPENNE ANE PEr 499 AmCham-e né &
numér ¢ madh puné-  rajonin. Edhe ky éshté  giithé botén dhe ka shumé
simesh pér shqiptarét. j€ lajm shumé i miré. mundési pér té rritur bash-
Gjithashtu do t€ ofro- képunimin ekonomik dhe
jé mundési pune pér shtimin e investimeve.

nénkontraktorét shqiptaré, pérfshiré
edhe anétarét e Dhomés Amerikane
té Tregtisé€. Po éshté mé shumeé se kaq.
Né té njéjtén kohé Skavica i mundéson
Shqipérisé njé pavarési energjetike, po

ZERI | AMERIKES: Nisur ngaproblemer
qékasotklima ebiznesitné Shqipéri, kui
Shilni mundésité pér vvitien e pranisé sé
investitoréve amerikané?

M
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ENIO JACO: At this moment, the business climate is more
important than ever. If so far we have an amount of trade with
the United States that has been below its potential, now we
have the opportunity through this memorandum to increase
that potential to perhaps the highest levels in the Balkans.
What can hinder meeting that potential? One of the reasons
may be the business climate.

We publish an annual report, the AmCham Index, which
has received a lot of attention. Last year we faced some big-
ger issues than in previous years. We have created a team of
experts within AmCham; they put in some serious work on
addressing these issues, building a package of recommenda-
tions. This is a group that will include foreign and domestic
experts in its work, and we have established very construc-
tive relations with the relevant ministries -- the Ministry of
Finance and Economy as well as the Ministry for the Protec-
tion of Entrepreneurship -- which are our government part-
ners in further developing that cooperation. I think there is a
will, but I would be a careful optimist about the implementa-
tion of these recommendations, so we will see in the coming
months.

Monopolies and unfair trade have been key issues. This
is something we have always discussed. Also, the empow-
erment of human capital, in such a way as to anticipate the
challenges of the market economy under the conditions we
face. Challenges vary; there currently are some extraordi-
nary challenges for Albania and the world, such as COVID-19
-- which had an extraordinary negative impact on all busi-
nesses. It will create a reconfiguration of the market in the
way businesses will continue to operate, how they will pro-
vide their services and this requires a workforce that must be
equipped with other skills. I would not like to talk too much,
because some of the barriers have been made public while
new barriers are being studied and will be published at the
end of the study.

VOA: Are there opportunities for Alhania in the agreement on
the novmalization of economic relations between Kosovo and
Serbia?

ENIO JACO: The agreement on the normalization of rela-
tions between Kosovo and Serbia, I think is one of a different
level, of another dimension, or another degree, incomparable
with what we are talking about so far. In the first place, it will
bring about a transformation in the relations between Serbia
and Kosovo. But, in that, it has a positive impact for Albania
as well. The agreement provides for a program that creates
a giant infrastructure project to connect Serbia with Kosovo
through trade, but which also has provisions to connect to
Adriatic seaports -- and this can be a connection to one of Al-
bania’s seaports.

If that happens, then Albania would turn into a kind of
regional center in terms of regional trade, with a broad per-
spective and a very high impact. I think it has a tremendous
potential, and it will be the task of political actors and the pri-
vate sector to make this a reality.

The project has not started yet; other additional agree-
ments will be signed. I think AmCham members find them-
selves perhaps alittle more connected than other businesses,
as they will always be affiliated with other American Cham-
bers of Commerce. We have very good relations with the Am-
Chams in the region: in Kosovo, in Serbia, in North Macedo-
nia, etc. The spirit of cooperation will always be there, offer-
ing work to subcontractors that have a relationship and are
part of the network - it will be a plus, something positive. Of
course, this is an opportunity for other Albanian businesses
aswell.
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ENIO JACO: Klima e biznesit éshté mé e réndésishme se kur-
ré né kété moment. Nése deri tani ne kemi njé bilanc tregtar
me SHBA, i cili ka gqené nén potencialin e saj, tani ne kemi
mundési pérmes kétij memorandumi gé ta rritim kété poten-
cial ndoshta né nivelet mé té larta né Ballkan. Kush mund ta
pengojé arritjen e kétij potenciali? Njé nga arsyet mund t€ jeté
klima e biznesit.

Ne publikojmé njé raport t€ pérvitshém mbi Indeksin e
Dhomeés, i cili ka marré shumé vémendje. Vitin q¢ kaloi kemi
patur njé problematiké mé té gjer€ se sa vitet e tjer€. Ne kemi
Kkrijuar njé grup ekspertésh brenda AmChame-it, i cili punon
né ményré serioze né lidhje me adresimin e kétyre proble-
meve, pérmes ndértimit t€ njé pakete rekomandimesh. Ky
éshté njé grup, i cili do té punojé edhe me eksperté té huaj
dhe té brendshém, kemi vendosur marrédhénie shumé kon-
struktive me ministrit€ pérkatése, me ministriné e financave
dhe ekonomisé, si dhe me ministriné e sipérmarrjes, té cilét
jané partnerét tané geveritar€ pér ta cuar mé tej kété bash-
képunim. Mendoj g€ ka njé vullnet, por do té isha njé€ optimist
i kujdesshém né lidhje me realizimin e kétyre rekomandi-
meve, ndaj do t€ shohim né muajt e ardhshém.

Njé nga elementet kryesoré kané gené monopolet dhe
tregtia e pandershme. Kjo éshté dicka qé e kemi diskutu-
ar gjithmoné. Po ashtu fuqizimi i kapitalit njerézor, né njé
ményré té tille, gé t'i paraprijé sfidave t€ ekonomisé sé tregut
né kushtet né t€ cilat ne jemi. Sfidat ndryshojné ; jemi né disa
sfida t€ jashtézakonshme pér Shqipériné dhe pér botén, si
COVID-19 et., qé u dha njé impakt t€ jashtézakonshém neg-
ativ gjithé bizneseve. Kjo do té krijojé njé rikonfigurim té tre-
gut né ményrén se si bizneset do t€ vazhdojné té€ funksiono-
jné, si do t€ ofrojné shérbimet e tyre dhe kjo kérkon njé fuqi
punétore, e cila duhet té€ jeté e pajisur me cilési té tjera. Nuk
do té doja té flisja shumé, sepse disa nga pengesat jané béré
publike, ndérsa pengesat e reja po studiohen dhe do té publi-
kohen né fund té studimit.

ZERI | AMERIKES: A ofion mundési pér tu shfivtézuar
nga Shqipéria dhe Marvéveshja pér normalizimin e mar-
rédhénieve ekonomike mes Kosovés dhe Serbisé?

ENIO JACO: Marréveshja e Normalizimit t€¢ Marrédhénieve
mes Kosovés dhe Serbisé dhe mendoj gé €shté e njé tjetér
rangu, e njé tjetér dimensioni, e njé tjetér shkalle, e pakraha-
sueshme me ato g€ po flasim deri tani. Né radhé t€ paré ajo do
té orfrojé njé transformim né marrédhéniet mes Serbisé€ dhe
Kosovés. Por kétu ka njé impakt pozitiv edhe pér Shqipériné.
Kjo éshté njé marréveshje, g€ ka njé projekt brenda, i cili kri-
jon njé infrastrukturé gjigande, qé lidh Serbiné me Kosovén
né ményré tregtare, por qé ka njé dalje né¢ njé nga portet e
detiti Adriatik, mund t€ jeté njé nga portet shqiptare.

Nése kjo ndodh, atéheré do té thoté se kjo e shndérron
Shqipériné né njé lloj gendre rajonale pér sa i pérket tregtisé
rajonale, me njé perspektiveé t€ gjeré me njé impakt shumé té
larté. Mendoj se do t€ jeté njé potencial i jashtézakonshém
dhe do té jeté detyra e politikés dhe e sektorit privat € ta béé
t& mundur kété realitet.

Projekti nuk ka filluar akoma, do t€ nénshkruhen edhe
marréveshje té tjera shtesé. Mendoj g€ anétaréte AmCHam-it
e gjejné veten ndoshta pak mé shumeé se bizneset e tiera, do té
jené gjithnjé t€ ndérlidhura me Dhomat e tjera amerikane. Ne
kemi marrédhénie shumeé té mira me Dhomat Amerikane né
rajon: né Kosové, né Serbi, né Magedoniné e Veriut etj. Fryma
€ bashképunimit gjithmoné do té jeté dhe ofrimi i punés pér
nénkontraktorét, g€ kané njé marrédhénie dhe jané pjesé e
rrjetit, do té jeté dicka plus, dicka pozitive. Natyrisht kjo éshté
njé mundési edhe pér bizneset e tjera shqiptare.
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fret Crme

Aksioner ISB

wo months ago [ gave

a public interview

stating that the capi-

tal markets situation

in Albania is similar

to a new football sta-
dium, full of players, referees,
and fans, but there is no ball to
play with. Albania has spent
millions of dollars over the last
three decades to put the rules
of play into legislation, to de-
velop the Financial Services
Authority to referee the sector,
and licenses a couple of play-
ers in the market, including
my own firm Aksioner ISB.
There are Albanians and inter-
nationals that have interest to
deploy capital via a local capi-
tal market structure; however
there are no equities or debt
listed, aside from treasury
bills. The Treasury bill market
is dominated by banks, which
is normal. With no bonds or
equities listed, it is as if, teams,
fans and referees are gathered
for a foothall match with no
ball. The problem isn’t rewrit-
ing the rules, or reshuffling the
players, or even issuing or re-
voking licenses. The problem
is getting a ball with which the
game can be played.

In the region, most other
governments took a strategic
decision to use capital mar-
kets to privatize a number
of formerly State owned En-
terprises, either in part or in

CAPITAL

MARKETS

whole. Albania made a con-
scious decision not to do that.
As such, Albanians have been
excluded from participating
in their own economy through
passive investment. The lack
of a capital market has shield-
ed Albania from some of the
global fluctuations that have
happened over the last few
decades, however, consid-
ering that Albania is on the

lower end of the European
economies, shielding local in-
vestors from a decline while at
ground zero and prohibitively
restricting any economic up-
side through the lack of op-
portunity is not an attractive
strategy.

Broadly, Albanian invest-
ment mentality is still devel-
oping in terms of how it eval-
uates risk and reward. Most

companies are privately held
and when Albanians invest,
it is often on the basis of per-
sonal relationship rather than
true market understanding.
As such there is often an im-
plicit feeling of personal guar-
antees, exact outcomes and
guaranteed returns. It is an
immature view of investment,
but it is pervasive in the coun-
try and even among some Al-
banian-American immigrants
that [ have met. After swim-
ming upstream on this issue
for several years, | have de-
termined that the market may
simply need more time to ma-
ture before true broad-based
equity investment is feasible.
Instead Albanians need to be
given choices that reflect rel-
atively predictable returns in
equity, such as ownership in
utilities, and those that pro-
vide contractual returns such
as bonds.

Given this reality, two
things should happen to help
develop Albania’s capital
markets sector. First, the Gov-
ernment should kick-start the
capital markets by listing a
minority share of the national
electricity company and mu-
nicipal water companies. Util-
ity companies, such as munic-
ipal water companies and the
national electricity company,
provide a predictable return
and will be attractive not only
to local but international in-
vestors. This is the first pillar
of action.

Second, tradable bonds
should be encouraged and
listed on the existing ex-
change. There are several
corporate bonds that have
been approved and are in the
market today, mostly related
to financial institutions and,
of those mostly related to
banks. These bonds are high-
ly regulated and issued by reg-
ulated sectors of the Albanian
economy. They fit the Alba-
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Aksioner ISB

y muaj mé paré uné

dhashé njé intervisté

publike ku thuhej se

situata e tregjeve té

kapitalit né Shqipéri

ésht¢ e ngjashme
me njé stadium t€ ri futbolli,
plot me lojtaré, gjyqtaré dhe
tifoz€, por pa top pér té luaj-
tur. Shqipéria ka shpenzuar
miliona dollar€ gjaté tre deka-
dave té fundit pér té vendosur
rregullat e lojés né legjislacion,
pér t& zhvilluar Auwioritetin e
Mbikgqvrjes Financiare qe te
referoje sektorin, duke licen-
cuar disa aktoré né treg, pérf-
shiré dhe firmén time Aksion-
er ISB. Ka shgqiptaré dhe ndér-
kombétaré ¢ kané interes
pér té investuar kapital ketu
pérmes njé strukture lokale t&
tregut t€ kapitalit; sidoqofté,
nuk ka asnjé ekuitet ose borxh
t& shénuar, pérve¢ bonove té
thesarit. Né tregun e Bonove té
Thesarit mbizotérojné bankat,
gj€ g€ eéshté normale. Pa asnjé
obligacion ose ekuitet té listu-
ar, éshté sikur skuadrat, tifozét
dhe gjyqtarét jané mbledhur
pér njé ndeshje futbolli pa top.
Problemi nuk &éshté rishikimi
i rregullave, ose riorganizimi i
lojtaréve, apo edhe léshimi ose

revokimi i licencave. Problemi
éshté gjetja e njé topi me té cil-
in mund t€ luhet ndeshja.

NEé rajon, shumica e geve-
rive morén njé vendim strate-
gjik pér t€ pérdorur tregjet e
kapitalit né privatizimin e njé
numri ndérmarrjesh né proné-
sis¢ shtetérore, pjesérisht ose
térésisht. Shqipéria mori njé
vendim té vetédijshém pér té
mos e béré kété. Si rrjedhojé,
shqiptarét jané pérjashtuar
nga pjes€marrja né ekonomi
pérmes investimeve pasive.
Mungesa e njé tregu té kapi-
talit e ka mbrojtur Shqipériné
nga disa luhatje globale qé
kané ndodhur gjaté dekadave
té fundit. Megjithaté, duke
marré parasysh se Shqipéria
éshté né nivelin mé t€ ulét
té ekonomive evropiane, té
mbrosh investitorét vendas
nga njé rénie ndérsa jané jané
né tokeé né zero dhe t€ ndalosh

népérmjet kufizimeve ndonjé
ngérc¢ ekonomik, nuk éshté njé
strategji térheqése.

Né pérgjithési, mentaliteti
i investimeve shqiptare éshté
ende duke u zhvilluar né dre-
jtim t€ vlerésimit t€ rrezikut
dhe shpérblimit. Shumica e
kompanive jané né pronési
private dhe kur shqiptarét in-
vestojné, shpesh éshté né bazé
té¢ marrédhénieve personale
dhe jo mirékuptimit t€ vér-
teté té tregut. Si e tillé, shpesh
ekziston njé ndjenjé e nénk-
uptuar e garancive personale,
rezultateve t€ sakta dhe kthi-
meve t€ garantuara. Kjo éshté
njé pamje e papjekur e inves-
timeve, por €shté e pérhapur
né vend dhe madje midis disa
emigrantéve shqiptaro-amer-
ikané¢ q¢é kam takuar. Pasi
kam notuar kundér rrymés né
kété céshtje pér disa vjet, kam
kuptuar se tregut thjesht do ti

duhet mé shumé kohé pér t'u
pjekur, pérpara se investimet
me bazé kapitalesh, t€ jené
realisht t¢ mundshme. Né té
vérteté, shqiptaréve duhet t’ju
jepen mundési zgjedhjeje qé
pasqyrojné kthime relativisht
té parashikueshme né kapital,
si¢ jané pronésia né shérbime
komunale, dhe ato gé siguro-
jné kthime kontraktuale, si¢
jané obligacionet.

Duke pasur parasysh kété
realitet, dy gjéra duhet t€
ndodhin pér t¢ ndihmuar zh-
villimin e sektorit t€ tregjeve té
Kkapitalit né Shqipéri.

Sé pari, Qeveria duhet té
zhvillojé tregjet e Kkapitalit
duke listuar njé pakicé aksio-
nesh nga kompani shtetérore
si té energjis€ elektrike dhe
ndérmarrjeve komunale t€
ujit. Kompanité e shérbimeve
komunale, si¢ jané ndérmarr-
jet komunale t€ ujit dhe ndér-
marrja shtetérore e energjise€,
ofrojné njé kthim té para-
shikueshém dhe do té jené
térheqése jo vetém pér investi-
torét vendas por dhe ata ndér-
kombétaré. Kjo €shté shtylla e
paré e veprimit. S€ dyti, obli-
gacionet e tregtueshme duhet
té inkurajohen dhe renditen né
tregun ekzistues t¢ kémbimit.
Ekzistojné disa obligacione té
Korporatave g€ jané miratuar
dhe jané né treg sot, kryesisht
té lidhura me institucionet fi-
nanciare dhe nga ato g€ lidhen
kryesisht me bankat. Kéto ob-
ligacione jané shumé té rreg-
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nian mentality for predictable
returns and should be second
pillar of the capital markets.

The Government should
incorporate bonds as the
mechanism of delivery with-
in its draft fiscal amnesty in
order to boost the economy.
The reported current draft
law states that cash deposits
included in the fiscal amnes-
ty should go into commercial
bank deposits. This is the
wrong approach. It will have
little impact on the real econo-
my. The banks in Albania are
already liquid and an influx
of new liquidity, increasing
liquidity in Albanian Lek may
have anominalimpactonlow-
ering lending rates, but will
more likely just be reflected in
dormant liquidity. Increases
in hard currency deposits will
have an even worse impact,
considering that much hard
currency liquidity is already
held aboard, occasionally at
negative interest rates.

Fiscal amnesty should be
implemented via a mecha-
nism of Patriot Bonds. The
Albanian Patriot Bonds would
be tradable, could be issued
by either the Federal Gov-
ernment or the Municipality,
and would be earmarked for
a specific purpose. Specific
purposes for such a Patriot
bond could include the re-
furbishment of a school im-
pacted by the earthquake, or
a new hospital to treat infec-
tious diseases. Regardless,
the purpose would be specif-
ic and easily deployed into
the economy. Such a Patriot
bond would be open to all in-
vestors however; the Bond
would target participants in
fiscal amnesty program in
the initial emission, offering
a zero percent coupon, giving
the Government a zero cost
source of funding for longer

tenures, such as twenty years.
The Patriot Bond would then
trade, likely at a market-led
discount, and if bond holders
wished, they could monetize
their position by selling via the
capital market. The zero per-
cent coupon, and the discount
if monetized early, would be
the effective tax on the bond
holder, the cost of the fiscal
amnesty.

Finally, the Government
has stated that it plans to le-
galize medical cannabis in Al-
bania and has been consider-
ing legislation as recently as
this pastMay. There maybe a
temptation to create a private
monopoly or oligopoly with
such legalization. Such temp-
tation should be rejected. In-
stead, the Government should
create a model patterned af-
ter the Canadian experience.
Following a Canadian model
there would be the possibility
for new entities to exist at the
municipal and federal levels
which could securitize future
cash flows, issuing bonds,
which will be tradable and
allow the public of Albania
to participate as investors.
The Government would then
be redirecting this presently
illegal situation toward a pro-
ductive one, bringing in new
revenue and formal employ-
ment opportunities as well as
providing a path for broader
public financial participation
via bonds. By using bonds
the Government will provide
another tool with which the
Albanian Capital Markets
can getajump start. This sec-
tor will attract both domestic
and international capital and
is a good way to get Albania
on the map for investors.

There is still time to devel-
op capital markets in Albania.
This opportunity shouldn’t be
missed.

A

A\

ulluara dhe té emetuara nga
sektorét e mbikéqyrur té ekon-
omis€ shqiptare. Ato pérshtat-
en me mentalitetin shqiptar
pér kthime t€ parashikueshme
dhe duhet t€ jené shtylla e dyté
e tregjeve t€ kapitalit.

Qeveria duhet ti pérfshijé
obligacionet si njé mekanizém
i shpérndarjes brenda draftit
té amnistisé fiskale né ményré
qé té forcojé ekonominé. Pro-
jektligji aktual i raportuar
thoté se depozitat n€ para té
pérfshira né amnistiné fiskale
duhet t€ kalojné né depozitat
bankare komerciale. Kjo éshté
qasje e gabuar. Do té keté njé
ndikim t€ vogél né ekonominé
reale. Bankat né Shqipéri jané
tashmé likuide dhe njé fluks
i ri i likuiditetit, sidomos ai né
Lek, mund t€ keté njé ndikim
nominal né uljen e normave
té kredidhénies, por ka mé
shumé t€ ngjaré t€ pasqyrohet
né likuiditet t€ fjetur. Rritjet e
depozitave né valuté té forté do
té kené njé ndikim edhe mé té
keq, duke marré parasysh qé
likuiditeti i monedhés sé forté
tashmé éshté mbajtur nén
kontroll, heré pas here me nor-
ma negative t€ interesit.

Amnistia fiskale duhet
té zbatohet pérmes njé me-
kanizmi t€¢ Bonove Patrio-
tike. Obligacionet Patriotike
shqiptare duhet t€ jené t€
tregtueshme dhe mund té
emetohen nga Qeveria ose
Pushteti Lokal, pér njé qéllim
specifik. Qéllimet specifike pér
emetime t€ Bondeve Patriotike
mund té pérfshijné rinovimin
e njé shkolle t€¢ démtuar nga
térmeti, ose njé spitali t€ ri pér
té trajtuar sémundjet infektive.
Pavarésish qéllimit, investimi
duhet té jeté specifik dhe lehté-
sisht i vendosur né ekonomi.
Kéto forma t€ Bondeve Patriot
duhet t€ jené t€ hapura pér té
gjithé investitorét. Gjithsesi
Bondet duhet t€ targetojné
pjesémarrésit né programin
e amnistisé fiskale né eme-
timin fillestar, drejt ofrimit
t€ njé kuponi zero pérqind,
duke i dhéné késhtu Qeverisé

njé burim financimi me kosto
zero pér periudha t€ gjata, si
psh njézet vjet. Atéheré€, Patri-
ot Bond mund té tregtohej, me
gjas€ né njé treg t€ orientuar
me zbritje, dhe nése mbajtésit
¢ bonove déshirojné, ata mund
t€ fitonin para nga pozita e tyre
duke shitur pérmes tregut té
kapitalit. Kuponi zero pér qind
dhe zbritja nése fitohet paraté
e para, do té ishte taksa efek-
tive pér mbajtésin e bonove,
kostoja e amnistisé fiskale.

Mé né fund, Qeveria ka
deklaruar se planifikon té le-
galizojé kanabisin mjekésor
né Shqipéri dhe ka gené duke
shqyrtuar legjislacionin gjaté
muajit t€ kaluar. Mund té keté
njé tundim pér t€ krijuar njé
monopol privat ose oligopol
né njé legalizim té tille. Njé
tundim i tillé duhet té refuzo-
het. Né vend té késaj, Qeve-
ria duhet t€ krijojé njé model
té modeluar sipas pérvojés
Kanadeze. Duke ndjekur mod-
elin kanadez do té ekzistonte
mundésia g€ subjektet e reja
té ekzistojné né nivelin bash-
kiak dhe ekzekutiv, ¢ mund
té mbrojné rrjedhjen e ard-
hshme té parave, emetimin e
bonove, té cilat do té tregtohen
dhe do té lejojné publikun e
Shqipérisé té marré pjesé si
investitoré. Qeveria mé pas
do té ridrejtoj¢ kété situaté
aktualisht t€ paligjshme drejt
njé situate produktive, duke
sjellé té ardhura té reja dhe
mundési zyrtare t€ punésimit,
si dhe duke siguruar njé rrugé
pér pjesémarrje mé t€ gjeré
financiare publike pérmes
obligacioneve. Duke pérdorur
obligacionet, Qeveria do t€ sig-
urojé nj€ mjet tjetér me té cilin
Tregjet Shqiptare t€ Kapitalit
mund t€ kené njé fillim. Ky
sektor do té térheqé kapitalin
vendas dhe ndérkombétar
dhe éshté njé¢ ményré e miré
pér ta futur Shqipériné né
hartén e investitoréve.

Ende ka kohé pér t€ zh-
villuar tregjet e kapitalit né
Shqipéri. Kjo mundési nuk
duhet humbur.
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\atural disasters and their
effects on the economy

he coronavirus pandemic is

a major global disaster that

was unpredicted and unpro-

grammed anywhere. But, ulti-

mately, we have to come up with

some lessons from the bitter bat-
tle with the pandemic. And certainly all
countries are doing so.

Beyond that, the most important
thing we need to talk about is the econo-
my. What is going on with the economic
systems and who is being hit hardest by
the pandemic? And have we learned the
needed lessons from the pandemic that
continues to keep the world onits knees?

As the well-known historian Yuval
Harari puts it, “We cannot prevent the
emergence of new in-
fectious diseases, but
nevertheless we have
the power to curb this <
type of epidemic dis-
ease and prevent it from
killing millions.” To that,

I would add that we
have the opportunity to
prevent the destruction
of the economy as well.

This pandemic exposed the fragility
of our economies, posing major chal-
lenges in the supply chain and hitting
hard travel businesses like airlines, cre-
ating volatility in financial markets, the
banking and insurance sectors as well
as badly affecting the entire hospitality
services chain -- tourism, hotels, bar-ca-
fes and shops. Thus, this pandemic is
not just a public health crisis, but also a
social and economic one.

As it is understood, this pandemic
knows no borders, hitting countries
that are small and big, successful or less
successful, hitting everyone regardless
of race or nationality. The entire world
today is on its knees. In the situation we
find ourselves, the question that arises
is: Can we protect ourselves from the
current global pandemic crisis or even
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Whereas, if we refer to the developed
world, not only businesses get total

coverage, but individuals too regularly timates by  researchers
have at least three insurance policies:
life, health and property.

other types of crises and catastrophes
that we have gone through or that may
come in the future?

Great needs require great solutions.
A small country is difficult to defend but
easy to govern. It is enough to have the
desire and to put people to work.

There are hundreds of companies in
the world that have as many employees
as the entire employed population in Al-
bania.

So it is possible to scan all sectors to
find out what is needed to be prepared
and come up with a realistic assess-
ment. Moreover, one can classify poten-
tial risks and needed protections.

Insurance programs done in an in-
stitutional way, programs that offer
guarantees and financial protection for
individuals and companies have been
created as a need of the times. Thanks to
guarantees that come from insurance,

no one will be harmed irreversibly, be-
cause the potential risk is covered.

From the socio-economiic viewpoint,
pandemics are the same as natural
disasters, only that disasters are local
while pandemics are global.

In the past 500 years, according to
scientific data, the world is estimated
to have gone through 15 global pandem-
ics and thousands of natural disasters.
In Albania alone, according to a 2018
report by FAO (the UN Food and Agri-
culture Organization), the last 150 years
have seen 4,000 natural disasters. In the
last 20 years alone, the Albanian gov-
ernment has issued a Natural Disaster
Declaration three times due to major
floods. In addition to the loss
of human lives, these natural
disasters have also been real-
ly bad for the economy.

According to some es-

Melecky and Raddatz in 2011,
natural disasters have in-
creased government spend-
ing by an average of 15 per-
cent and reduced revenue by
about 10 percent over five years after a
catastrophe, leading to a significant in-
crease in the overall budget deficit.

Last year’s earthquakes brought in-
surers at the center of attention as they
were flooded with claims for damages.
More than 5,000 insured people were
compensated for damages from the
two earthquakes, and others are in the
process. The insurance market has paid
millions of euros, fulfilling its obliga-
tions to customers and showing respon-
sibility for their work and mission.

How many people were harmed one
way or another by the earthquakes?
Thousands. How many were able to
benefit from insurance? Very few! Be-
cause one had to be insured to be finan-
cially protected and to continue life nor-
mally. It is impressive to note that for the
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hatastrofat natyrore dhe
elektet né ekonomi

oronavirusi &shté njé fatkeqési e
madhe botérore, e paparashikuar
dhe e paprogramuar gjékundi,
por né fund té fundit ne duhet té
dalim edhe me disa konkluzione
nga kjo betejé e hidhur, dhe me
siguri kété po béjné té gjitha shtetet.

Pértej gjithé késaj, pjesa tjetér mé e
réndésishme pér té cilén duhet té flasim
éshté ekonomia. Cfaré ponodh me siste-
met ekonomike dhe kush po goditet mé
shumeé nga kjo pandemi? A i kemi nxjer-
ré mésimet nga kjo pandemi g€ po vazh-
don t€ gjunjézonjé mbaré botén?

Si¢ thoté edhe historiani i njohur, Yu-
val Harari, “Ne nuk mund t€ paranda-
lojmé shfagjen e sémundjeve té reja in-
fektive, por sidoqofté ne kemi fuqiné té
frenojmé kété lloj sémundje epidemike
dhe ta parandalojmé até t€ vrasé mil-
iona njeréz”. Késaj uné do ti shtoja edhe
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¢ ne kemi mundésiné qé té€ parandalo-
jmé shkatérrimin e ekonomisé.

Kjo pandemi ekspozoi brishtésiné e
ekonomive tona, duke paraqitur sfida
madhore né zinxhirin e furnizimit dhe
goditjen e bizneseve t¢ tilla si bursa lin-
jat ajrore, udhétimet, luhatjet e tregjeve
financiare, sektorin bankar dhe até
t€ sigurimeve dhe t€ té gjithé zinxhir-
it t&¢ shérbimeve né hoteleri-turizém,
bar-kafene dhe dyqane. Késhtu, kjo
pandemi nuk éshté thjesht njé krizé
mjekésore, por gjithashtu sociale dhe
ekonomike.

Si¢ kuptohet kjo pandemi nuk njeh
kufij, po rrézon t€ vegjél e t& médhen;j, t&
sukesshém apo mé pak té suksesshém,
té bardhé apo me ngjyré, e gjithé bota
sot éshté e gjunjézuar para saj. N¢ kété
situaté ku ndodhemi, pyetja gé shtrohet
eshté: kjo situaté e pérbotshme apo edhe
llojet e tjera té krizave dhe katastrofave
q¢ kemi kaluar apo q€ mund t€ vijné né
t€é ardhmen a kané ndonjé mbrojtje?

Nevojat e médha kérkojné zgjidhje té
médha. Njé vend i vogél éshté véshtiré
t€ mbrohet por lehté t€ geveriset. Mjaf-
ton té kesh déshirén dhe t€ vendosésh
njerézit né puné.

Né boté ka me gindra kompanié qé
kané té punésuar aq sa éshté e gjithé
popullsia e punésuar né Shqipéri.
Atéheré njé skanim i mundshém i t€
gjithé sektoréve mbi nevojat reale dhe
mé pas njé vlerésim real, dhe jo vetém
kaq, por duke Klasifikuar rreziget e
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two or three days after the earthquake
there were a few more people getting in-
surance, but the trend died soon after as
the ground stopped shaking and the fear
of the moment was gone -- people went
back to the leave-it-to-God attitude.

The situation is almost the same now.
This time it's not an earthquake, but a
pandemic. But is there insurance that
does cover a pandemic? Of course there
is. Today, everything that can happen on
this earth is insurable. If these business-
es that had to temporarily shut down
were insured, then everything they lost
would have been paid. So, if a tailor, ho-
tel or airline had signed up for the right
type of insurance, in addition to basic
coverage, then the insurance companies
would have compensated the damages
caused by the pandemic.

It is very important for a company to
getinsurance for cases of interruption of
business, because it creates an opportu-
nity to continue the business unharmed
by the crisis. Insurance payments would
include lost earnings, employee salaries
and these are well defined in the con-
tract, with a limit set depending on the
premium paid and covered risks, based
on the capacity and financial strength of
the company which seeks to be insured.

But the question that naturally aris-
es is: How many companies in Albania
have such an insurance plan? In my
30-year history in the insurance sector,
only one foreign company in Albania
had gotten insurance for everything --
the lives of employees, their health, the
company’s assets and coverage for cas-
es of interruption of businesses. So in 30
years of insurance, only one company
purchased this type of insurance and
that of course was a foreign company.

Whereas, if we refer to the developed

world, not only businesses get total cov-
erage, but individuals too regularly have
at least three insurance policies: life,
health and property.

In Singapore, for example, during the
current pandemic period, the servers
crashed as the online system could not
handle the large load of applications to
get the benefits of life, health and other
insurance requests.

[ want to give you an example from
Austria in terms of business insurance.
One of the largest breweries there,
which first dealt with a global pandem-
ic 102 years ago, the Spanish Flu, which
claimed 50 million lives, made sure to
get business interruption insurance ev-
ery year, including this year, which hap-
pened to be another pandemic period.
And, today, despite the interruption of
its business due to COVID-19, the brew-
ery was covered by the insurance com-
pany for both the salaries of employees
and the missing profits and everything
else related to the business interruption.

So everything is possible, but for
us it is a bit difficult to understand and
believe, but these types of insurance
coverages exist because the insurance
industry has both the expertise and the
financial capacity to deal with them.

Unfortunately, the insurance indus-
try in Albania has been accompanied
throughout these 30 years of its exis-
tence by akind of stagnation “pandemic”
--with an increase in insurance per capi-
ta of only 30 euros -- that’s 1 euro per year.

The currentlandscape s still affected
by the country’s communist past which
instilled a mentality that the state should
be in charge of dealing with misfortunes,
and we do not see it as an individual re-
sponsibility. Or we see it as a part of sup-
port for the insurance industry.

But that's not the case. The insurance
industry and its expansion mean an in-
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crease in support for the people of Alba-
nia. In countries where there is no devel-
oped insurance industry and where the
individual is completely dependent on
the state, the freedoms of the individual,
and in essence democracy, are inevita-
bly lacking. That’s because individual
independence and freedoms start from
the finances and grow slowly along with
them.

What the world has taught us over
the past years and centuries is that you
cannot escape pandemics and natural
disasters. Therefore, it is necessary for
the state to implement preventive pol-
icies in response to natural disasters.
The government should consider the
use of methods designed by experts who
have studied approaches to preventing
and coping with the effects of natural
disasters, placing insurance for natural
disasters as part of a national program.

In conclusion, we need to move away
from the way of thinking that the state is
solely responsible for dealing with natu-
ral disasters, and we need to move to a
real market economy, where everyone is
responsible for what they have created.
So deep reforms are needed for people
to know where to turn in case of disas-
ter. We are fortunate that we don’t need
to reinvent the wheel and experiment.
It's enough to adapt legislation similar
to what EU member states use, reducing
the guardianship role of the government
and increasing the role of the citizen,
which is a key element of the market
economy.

It is important to note that the insur-
ance marketin Albaniais reinsured with
the world’s largest reinsurance compa-
nies, and thus it offers the ability to pro-
vide insurance for disasters, pandemics
or any other events, with total coverage
capability that is not in the range of mil-
lions, but in the billions of euros.
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mundshme dhe mbrojtjet nga ana tjetér
éshté i domosdoshém.

Sigurimet né rrugé institucionale,
skemat e garantimit dhe mbrojtjeve fi-
nanciare pér individin dhe kompanité
lindén si nevojé e kohés. Falé késaj ga-
rancie siguruese askush nuk do t€ dém-
tohet né ményré t€ pakthyeshme, sepse
rreziku potencial €shté i mbuluar

Nga piképamja social-ekonomike
pandemité jané njélloj si katastrofat
natyrore vetém se katastrofat jané loka-
le ndérsa pandemité globale.

Né 500 vite, sipas dokumenteve
shkencore, pérllogaritet qé bota té keté
kaluar 15 pandemi globale
dhe mijéra Kkatastro-

fa natyrore. Vetém né
Shqipéri, sipas raportit <<
2018, té FAO ( Food and

Agriculture Organization,

té Kombeve t€ Bashkuara)

né Shqipéri né 150 vitet

e fundit kané ndodhur

4000 Kkatastrofa naty-

rore. Vetém né 20 vitet e

fundit nga pérmbytjet e

médha éshté shpallur tri heré gjendja
e “Katastrofés Natyrore”. Pérve¢ hum-
bjes sé jetéve njerézore, ajo ¢’ka kéto
pandemi kané vraré mé tepér ka qené
ekonomia.

Sipas disa vlerésimeve t€ studiuesve
Melecky dhe Raddatz 2011, katastro-
fat natyrore kané rritur shpenzimet
€ geveris€ me njé mesatare prej 15
pérqind dhe kané ulur t&€ ardhurat me
rreth 10 pérqind gjaté pesé viteve pas njé
Kkatastrofe, duke cuar né njé rritje té kon-
siderueshme té deficitit t€ pérgjithshém
té buxhetit.

Térmetet e vitit t€ kaluar vendosén
né gendér t€ vémendjes siguruesit, té
cilét jané pérmbytur nga kérkesat pér
kompensim démesh. Pér t€ dy térmetet
jané démshpérblyer mbi 5000 qytetaré
qé kané gené t€ siguruar dhe té tjeré
jané né proces. Tregu i sigurimeve ka
paguar miliona euro, duke pérmbushur
detyrimet ndaj Kklientéve dhe duke
treguar pérgjegjshméri pér punén dhe
misionin e tyre.

Po sa veta u démtuan nga térmeti? Me
mijéra. Sa pérfituan? Shumé pak! Sepse
duhet té ishim t€ gjithé té siguruar, pér tu
mbrojtur financiarisht dhe gé t€ keté vi-
jimsi normale t€ jetés. T€ bén pérshtypje
q¢é ato dy tre dité€ pas térmetit pati ndon;jé
té siguruar, si duket nga frika e momen-
tit, mé€ pas toka u getésua dhe njerézit
heshtén! Pérséri né doré té Zotit!

Situata éshté pothuajse e njéjté tani.
Nuk kemi térmet, por kemi pandemi.
A Kka sigurim ndaj pandemisé€? Patjetér
qé ka. Sot ¢do ngjarje gé ndodh né toké
éshté e sigurueshme. Nése kéto biznese
qé sot jané mbyllur pérkohésisht do

ishin té siguruara atéheré gjithcka do
ishte paguar. Pra, nése njé fason, hotel
apo linjé ajrore do kishte marré edhe
kété lloj sigurimi, pérvec sigurimeve
bazg, at€heré shoqérité e sigurimit do
bénin kompensimin e démeve t€ shkak-
tuara nga pandemia.

[shté shumé e domosdoshme qé njé
kompani t€ sigurojé ndérmprerjen e bi-
znesit, sepse sigurimi krijon mundésiné
qé ta vijosh biznesin njélloj si¢c ka gené
mé pérpara. Sigurimi pérfshin fitimin e
munguar, pagat e punonjésve dhe kéto
jané té mirépércaktuara né kontraté,
me njé limit t€ pércaktuar né varési té

Ndérsa nése i referohemi botés sé
zhvilluar, atje jo vetém biznesi gé ka
absolutisht té siguruar ¢do gjé, por
edhe individét nuk mund té mendohet
qé té mos kené té paktén 3 sigurime:
jetén, shéndetin dhe pronén.

primit t€ paguar dhe rrezigeve t€ mbu-
luara, né bazé té kapaciteteve dhe fugisé
financiare t€ kompanis€ e cila kérkon té
sigurohet.

Por pyetja g€ natyrshém lind éshté:
Sa kompani né Shqipéri e kané njé
sigurim té tillé? Né historin€é time
30-vjecare me sigurimet, vetém njé
kompani e huaj né Shqipéri pati siguru-
ar ¢do gjé, jetén e punonjésve, shéndetin
e tyre, asetet € kompanisé dhe sigurimin
e ndérprerjes sé€ biznesit. Pra né 30 vite
sigurime, vetém njé kompani e ka patur
kété sigurim dhe kjo natyrisht g€ ishte
kompani e huaj.

Ndérsa nése i referohemi botés sé
zhvilluar, atje jo vetém biznesi qé€ ka ab-
solutisht t€ siguruar c¢do gjé, por edhe
individét nuk mund t€ mendohet qé té
mos kené t€ paktén 3 sigurime: jetén,
shéndetin dhe pronén.

Né Singapor pér shembull, gjaté
periudhés sé pandemisé qé po kalojmé,
sistemi i serverave nuk arrinte t€ mban-
te ngarkesén e madhe t€ aplikimeve nga
kérkesat pér sigurim jete, shéndeti etj.

Dua t€ sjell njé shembull nga Austria
sa i pérket sigurimit t€ biznesit. Njé prej
fabrikave mé t¢ médha té prodhimit té
birrés atje, e cila e kishte provuar para
102 vitesh njé pandemi t€ till€, até té
Gripit Spanjoll, i cili mori 50 milioné jeté
njerézish, e bénte sigurimin e ndérpre-
rjes s€ biznesit ¢do vit, duke pérfshiré
edhe vitin e késaj pandemie qé ndod-
hemi. Dhe sot, pavarésisht se éshté
ndérpreré biznesi i saj pér shkak té
COVID 19, ajo ka t€ mbuluar nga kompa-
nia e sigurimit edhe pagat e punonjésve,
edhe fitimin e munguar dhe ¢do gjé qé

ka t& béjé me biznesin e saj.

E pra, gjithcka éshté e mundur, por
pér ne éshté pak e véshtiré ta kuptojmé
dhe besojmé, por ja qé ekzistojné edhe
kéto sigurime edhe kéto mbulime, sepse
Kjo industri i ka edhe ekspertizat edhe
kapacitetet financiare.

Fatkeqésisht, industria e sigurimeve
né Shqipéri éshté shogéruar gjaté gjithé
kétyre 30 viteve t€ ekzistencés sé€ sajnga
njé lloj “pandemie”, ku rritja pér frymé e
sigurimeve €shté vetém 30 euro, pra me
1euro né vit. Né té gjithé kété peisazh nd-
ikon trashégimia joné e njé mentaliteti
komunist, ku mendohet gé €shté shteti
ai q¢ duhet t€ na nxjerré
nga cdo fatkeqési dhe nuk
¢ shohim si pérgjegjési in-
dividuale. Ose e kuptojmé
kété si njé mbéshtetje pér
industriné e sigurimeve.

Por né fakt nuk éshté
késhtu.  Sigurimet dhe
zgjerimi i tyre jané njé
mbéshtetie pér qytetarét
dhe rritje e personalitetit
té tyre. Né vende ku nuk
ka industri sigurimi té zhvilluar dhe
ku individi éshté térésisht i varur nga
shteti, detyrimisht mungojné dhe lirité
e individit, né themel edhe demokracia.
Sepse pavarésia e individit dhe lirité e tij
fillojné nga financat dhe rriten ngadalé
sé bashku me to.

Ajo gé bota ka mésuar ndér vite e
shekuj, éshté se nuk mund tu shpétosh
dot pandemive dhe katastrofave naty-
rore. Ndaj, éshté e nevojshme gé shteti
t& implementojé politika parandaluese
si pérgjigje ndaj katastrofave natyrore.
Qeveria duhet t&¢ marré né konsideraté
pérdorimin € metodave t€ hartuara nga
eksperté qé kané studiuar gasjet pér
parandalimin dhe pérballimin e efek-
teve prej fatkeqésive natyrore, duke ven-
dosur né rang kombétar sigurimin ndaj
katastrofave natyrore.

Si pérfundim duhet thyrje e koncep-
tit se kéto gjéra i rregullon geveria, dhe
duhet kaluar né ekonominé reale té tre-
gut, ku gjithkush €éshté pérgjegjés pér
c¢faré ka krijuar. Pra duhen reforma té
thella g€ njerézit t€ diné ku t€ drejtohen
né rast fatkeqésish. Ne kemi fatin g€ nuk
mund t€ eksperimentojmeé, por mjafton
té pérshtasim legjislacionin me vendet
e Komunitetit Europian, duke ulur rolin
kujdestar té Qeverisé dhe duke rritur
rolin e qytetarit, i cili €shté pjesé e ekon-
omisé Sé tregut.

Eshté e réndésishme té themi se
tregu i sigurimeve né Shqipéri €shté i
risiguruar né kompanité meé t€¢ médha
t€ risigurimit né boté, dhe hapésira qé
ne kemi pér t€ siguruar katastrofa, pan-
demi apo c¢dolloj ngjarje tjet€r shkon, jo
né miliona, por né miliarda euro.
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