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A Message
rom our
President

Thank you for your trust and support on electing me as your President. I’'m both excited and
humble to serve in this role and | will do my best to earn your support.

| had an opportunity to meet with many of you before and during the General Assembly.
AmCham is an impressive organization, with small and large businesses, regional market
leaders from a multitude of industry sectors. Not only we represent a powerful network of
192 members with a combined $5 Billion in annual revenue, but we are also one of the
strongest institutions in Albania.

To further strengthen our operations, we adopted new changes related to our board and
membership structure last year-in par with our AmCham sister organizations across Europe
and our region.

But the biggest changes are yet to come. I'm excited to work with a new and dynamic
Board of Directors, to implement a new vision for AmCham focused on:

e Strengthening our organization by delivering greater value to you. Powerful and more
effective committees, better and diversified activities, more well-organized advocacy
efforts and higher value networking opportunities for our members.

¢ Bigger Investment opportunities for both foreign and domestic investments in Albania,
enabling connections for our members with trade partners in Europe and US, adding
great value to business portfolios.

¢ A better business-enabling environment for you to operate on, by advocating strong and
meaningful industry reforms that are rule-based, transparent and market-oriented.

To achieve impact, we need your support and engagement. Please stay active with our
committees, join our activities, check our social media pages and rally around advocacy
efforts. Together we can make it!

Thank you again for your amazing support!
I look forward to working with you in the next two years!

Enio Jaco
President

EDITORIAL



EDITORIAL

Advanla

Mecesazh
nga
Presidenti

Ju falenderoj pér besimin dhe mbéshtjetien né votimin e Asamblesé. Ndihem njékohésisht
i emocionuar dhe i nderuar pér rolin dhe do té jap mé té mirén pér té fituar besimin tuaj.

Kohét e fundit kam patur mundésing té takohem me shumé prej jush. AmCham &shté njé
organizaté mbresélénése, me njé pérfagési biznesesh té¢ médha e té€ vogla nga sektoré
té ndryshém, lider né tregun rajonal. AmCham pérfagéson jo vetém njé rriet t& fugishém
me 193 anétaré dnhe njé total prej $5 Mid t& ardhura vjetore, por gjithashtu éshté njé nga
institucionet mé té forta né Shqjipéri.

Pér té forcuar mé tej aktivitetet dhe organizimin e Dhomés, vitin e kaluar u adaptuan
ndryshime specifike né strukturén e Bordit Drejtues dhe u reformuan kategorité e anétarésisé
— né njé hap me organizatat tona si-motra né Evropé dhe né rajon.

Por ndryshime mé té médha kemi pérpara. Uné jam entuziast t& punoj me njé Bord Drejtues
me njé frymé té re dhe dinamike, pér implementimin e njé vizioni t& ri pér AmCham té
fokusuar né:

e Forcimin e organizatés né nj¢ ményré gé t'ju ofrojé ju mé shumé vieré. Komitete té
fugishme dhe mé efikase, aktivitete té larmishme, aktivitete mé efikase lobuese dhe
mundési mé té viefshme network-u pér anétarét tané.

e Mundési mé t& médha investimesh t€ huaja dhe vendase né Shqipéri, duke krijuar
marrédhénie pér anétarét tané me partnerét tregtaré né Evropé dhe SHBA, duke rritur
vlerén e portofoleve té bizneseve anétare.

e Njé mjedis mé té favorshém biznesi, duke mbéshtetur reforma té réndésishme té
industrisé, té bazuara né rregulla, transparencé dhe té orientuara nga tregu.

Pér té€ patur impaktin e duhur, ne kemi nevojé pér mbéshtetjen dhe angazhimin tuaj. Ju ftoj
té géndroni aktivé me komitetet tona, té€ béheni pjesé e aktiviteteve, té na ndigni né mediat
tona sociale dhe té bashkojmé pérpjekjet tona lobuese. Sé bashku mund t'ia arrijmé!

Ju faleminderit edhe njé heré pér mbéshtetjen!
Pres me entuziazém té punojmé sé bashku né dy vitet e ardhshme!

Enio Jaco,
President
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Elections
at AmCham

The General Assembly Meeting
2019 elected the President,

he American Chamber
. of Commerce organized

the General Assembly
Meeting who served to elect the
new President, Secretary and two
Board Members. With the ma-
jority of votes, at the end of the
election process, the members of
AmCham elected as President,
Mr. Enio Jago, CEO of CBS, as Sec-
retary, Mr. Reshard Kéllici, repre-
sentative of Harry T. Fultz Insti-
tute, and as members, Mr. Jeffrey
Barrett, from Link Across and Ms.
Eni Xheko, CEO of Xheko Imperial
Hotel.

The General Assembly Meet-
ing serves as the moment to make
the balance of the work that Am-
Cham has done over the last year
and to introduce the Business In-
dex. The President, Mark Craw-
ford, in his last speech before
leaving this position at AmCham,
made an expose of the financial

Secretary and two Board Members

situation of the organization, of
the new membership categories
format, of the members and of the
work done by the Board to apply
reforms that has brought changes
at AmCham.

Focusing on the results of the
Business Index 2018 - 2019, Mr.
Crawford informed that the Index
has increased with
0.71 points compared
with the Index of 2018,
reaching by now 43.16
points. Unlike last

Focusing on the results of
the Business Index 2018
- 2019, Mr. Crawford

deterioration. The second biggest
concern of business members is
finding qualified local staff, this
also has had a slight deteriora-
tion.

The Deputy Chief of Mission
in charge of US Embassy in Ti-
rana, Mr. Daniel Koski, in his re-
marks emphasized the fact that
the justice reform will solve a lot
of problems that businesses have
faced and will be a crucial factor
in helping to create a good busi-
ness climate, not only for Albanian
companies but also for foreign and
US investors.

“A reformed judicial system will
guarantee the inviolability of the
contract. The foreign
and local investors ask
that contracts should be
respected and enforced.
Investors should be en-

year, when taxes were  informed that the Index has  sured that that they will
the main concern of |~oq5ed with 0.71 points be compensated for the

businesses, this in-
dicator has marked

compared with the

sale of their products
and services under the

improvement with 6.4  Index of 2018, reaching  terms agreed by each

points, positioning it
as the fourth problem
in the list. In 2018,
members were concerned about
the monopoly and the unfair com-
petition, with a nearly, 4 points

by now 43.16 points.

party” — said Mr. Koski
during the meeting.

All the candidates
introduced their selves and their
platforms that will help them to
contribute at the Board of Am-

¥
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homa Amerikane ka orga-

nizuar Mbledhjen e Pérg-

jithshme té Asamblesé,
e cila ka shérbyer pér té zgjedhur
Presidentin e ri, Sekretarin dhe dy
anétaré Bordi. Me shumicé votash
né fund té procesit té zgjedhjeve,
anétarét e Dhomés i deleguan
pérgjegjésiné e Presidentit, z. Enio
Jaco, nga CBS Creative Business
Solutions, z. Reshard Kéllici nga
Instituti Harry T. Fultz né rolin e
Sekretarit dhe zgjodhén dy anétaré
té rinj té Bordit, z. Jeffrey Barrett
nga LinkAcross dhe znj. Eni Xheko
nga Xheko Imperial Hotel. Mbled-
hja e Pérgjithshme e Asamblesé
shérben edhe si njé moment i bi-
lancit t€ punés qé ka béré Dhoma
gjaté njé viti dhe i prezantimit té In-
deksit té Biznesit (ABI). Presidenti
Mark Crawford né prezantimin e
tij té fundit pérpara se té€ ndérron-
te presidencén e AmChame-it, béri
njé ekspoze t€ gjendjes financia-
re, formatimit t€ ri té€ kategorive
té anétaréve dhe té punés qé ka
béré Bordi pér té aplikuar reforma
qé sjellin ndryshime né Dhomén
Amerikane.

Duke folur pér rezultatet e In-
deksit e Biznesit 2018 - 2019, z.
Crawford informoi se Indeksi
né 2018-én u rrit me 0.71 piké né
krahasim me vitin e méparshém,
duke arritur né 43.16 piké. Ndryshe

Advantage

Zgjicdhjet

né AmCham

Asambleja zgjedh Presidentin,
Sekretarin dhe dy anétaré Bord

nga viti i kaluar, kur taksat ishin
shqetésimi kryesor i biznesit, ky
tregues ka shénuar pérmirésim me
6.4 piké, duke kaluar né problemin
e katért. Pér 2018-én, shqetésimi
kryesor i anétaréve té Dhomés
Amerikane ishte monopoli dhe
konkurrenca e pandershme, me
njé pérkeqésim prej gati 4
pikésh. Shqetésimi i dyté
ishte gjetja e stafit lokal

Duke folur pér rezultatet e

“Njé sistem gjyqésor i reformuar
do té zbatojé paprekshmériné e
kontratés. Investitorét e huaj dhe
vendas kérkojné siguriné qé kon-
tratat do té respektohen dhe zba-
tohen. Investitorét duhet té kené
besim se ata do t€ kompensohen
pér shitjen e produkteve dhe shér-
bimeve té tyre sipas
kushteve t€ miratu-
ara nga secila palé” - u

té kualifikuar dhe ky me ~ INdeksit e Biznesit 2018 - sppreh z. Koski gjaté
njé pérkeqésim té lehté. 20719, z. Crawford informol  takimit. Gjaté mbled-

Zévendésambasadori né
Detyré i SHBA-ve né Ti-
rané, z. Dan Koski, gjaté
fjalés sé tij né Asamblené
e Pérgjithshme theksoi
faktin se reforma né dre-
jtési do t’i japé zgjidhje
shumé problematikave qé
ka hasur biznesi dhe do té
ndihmojé pér té krijuar njé klimé
mé t€ miré jo vetém pér kompanité
vendase, por edhe pér biznesin e
huaj dhe até amerikan.

se Indeksi né 2018-én
u rrit me 0.71 piké né
krahasim me vitin e
méparshém, duke
arritur né 43.16 piké.

hjes, té gjith¢ kandi-
datét prezantuan plat-
format e tyre me té cilat
ata mendojné se do té
kontribuojné né Bordin
e Dhomés Amerikane.
Duke folur pér ideté
dhe mbi ményrén se si
do ta zhvilloj¢ Dhomén
Amerikane, Presidenti i ri z. Enio
Jaco u shpreh se: “Jam krenar pér
Dhomén Amerikane, e cila €shté
dhoma mé efektive e biznesit né

v

v
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Cham. Talking about his idea on
the way he would develop Am-
Cham, the new President, Mr.
Enio Jaco said that “I'm proud of
AmCham, which is the most ef-
fective business chamber in Al-
bania today. It functions as a real
institution with proper rules and
procedures in place that would
be the envy of many institutions.
AmCham is also a significant force
—a union of 200 more businesses
with a combined annual revenue
of $5 Billion. AmCham is also a
global network of 115 branches in
more than 100 countries. [ see my
mission at working hard to making
AmCham more effective and more
influential by creating more mar-
kets for its members and building
a more friendly business environ-
ment in Albania”.

REMARKS BY A/
DCM KOSKI AT THE
AMERICAN CHAMBER
OF COMMERCE
GENERAL ASSEMBLY

How wiill judicial reform
improve Albania’s
business climate?

Allow me to give you six
examples.

FIRST, an ethical and honest
judiciary will make sure corrupt
prosecutors and judges are final-
ly held accountable. The days of
dirty deals and justice denied are
coming to an end. A criminal jus-
tice system that is tough on cor-
ruption and organized crime will
provide confidence to legitimate
businesses that their interests will
be protected.

SECOND, a reformed judi-
cial system will enforce contract
sanctity. Foreign and domestic
investors require certainty that
contracts will be honored and
enforced. Investors must have
confidence that they will be com-
pensated for the sale of their prod-
ucts and services according to the
terms agreed to by each party.

THIRD, a fair and independent
legal system will encourage busi-
nesses to seek official registration,

and deter disreputable actors from
paying bribes to avoid their tax

obligations. Reputable investors
strive to remain in compliance
with the law and pay their taxes.
Yet business owners have com-
plained that many of their foreign
and domestic competitors—in-
cluding the many companies that
operate informally in Albania—do
not pay taxes. A reformed judicia-
ry will help level the playing field
for every reputable business oper-
ating in Albania.

FOURTH, a fair and indepen-
dent judiciary will ensure pro-
tection of real property
rights.  Investors cite
the chaos surrounding
property claims as an
example of how the le-
gal system has deterred
long-term economic
growth in Albania. In
one typical case, a family
was restituted a parcel
of property, but was un-
able to finalize posses-
sion for more than 20
years. Other claimants
emerged later and, behind closed
doors, persuaded judges that they
should be awarded the land. This
back door practice of stealing oth-

...a fair and

independent legal
system will encourage
businesses to seek
official registration, and
deter disreputable actors
from paying bribes to
avoid their tax obligations.

AmCham NEWS

er people’s property will soon stop.
FIFTH, a professional legal sys-
tem will ensure protection of IP
rights. Ideas and knowledge are a
vital part of trade and investment,
and investors require confidence
that their intellectual property
rights will be respected and viola-
tors will be brought to justice.
FINALLY, an honest and func-
tioning legal system will ensure
that corrupt officials will either
think twice - or pay the price - for
soliciting a bribe. Corruption at
ports and border control points is
one of the most problematic fac-
tors for investors and
international trade, and
a problem that was cited
in this year’s AmCham
Business Index. If cor-
rupt customs officials
wor'’t do their jobs, a re-
formed legal system will
remove them to make
room for reputable peo-
ple who will. The United
States is confident that
judicial reform in Al-
bania will create a fair,
transparent, and predictable busi-
ness climate that is better for your
businesses and for all American
companies inspired to invest here.
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JEFFREY BARRETT / MEMBER

Shqipéri sot. Ajo funksionon si njé
institucion i vértet¢ me rregullat
dhe procedurat e duhura gé do té
kishin zili shumé institucione. Am-
Cham éshté gjithashtu njé forcé e
réndésishme - njé bashkim prej
200 biznesesh ¢ mé shumé me
njé té ardhur vjetore t€ kombinuar
prej $ 5 miliard. AmCham éshté
gjithashtu njé rrjet global prej 115
degésh né mé shumeé se 100 vende.
Uné e shoh misionin tim pér té
punuar shumé pér ta béré Dhomén
Amerikane mé efektive dhe mé
me ndikim duke krijuar mé€ shumé
tregje pér anétarét e saj dhe duke
ndértuar njé ambient mé migésor
té biznesit n€ Shqipéri “.

FJALA E 2V,
AMBASADORIT
NE DETYRE

Z. DAN KOSKI

Si do ta pérmirésojé
reforma né drejtési klimén
e biznesit t&€ Shqipérisé?
Mé lejoni t’ju jap
gjashté shembuj.

SE PARI, njé gjyqésor etik dhe
i ndershém do té sigurojé qé prok-
urorét dhe gjyqtarét e korruptuar
mé né fund t€ mbahen pérgjegjés.
Ditéve t€ marréveshjeve té pista dhe
drejtésisé s€ mohuar po u vjen fun-
di. Njé sistem i drejtésisé penale qé
éshté i ashpér me korrupsionin dhe
krimin e organizuar do té sigurojé
tek bizneset e ligishme besimin qé
interesat e tyre do té€ mbrohen.

SE DYTI, njé sistem gjyqé-
sor i reformuar do té€ zbatojé pa-

ENI XHEKO SERBO / MEMBER

prekshmériné e kontratés. Investi-
torét e huaj dhe vendas kérkojné sig-
urin€ qé€ kontratat do té respektohen
dhe zbatohen. Investitorét duhet té
kené besim se ata do té kompen-
sohen pér shitjen e produkteve dhe
shérbimeve t€ tyre sipas kushteve t€
miratuara nga secila palé.

SE TRETI, njé sistem ligjor i dre-
jté dhe i pavarur do t'i nxisé bizne-
set t€ kérkojné regjistrim zyrtar dhe
do té pengojé aktorét e pandershém
té paguajné ryshfet pér té shman-
gur detyrimet e tyre tatimore. In-
vestitorét e respektuar pérpigen té
géndrojné né pérputhje me ligjin
dhe té paguajné taksat e tyre. Meg-
jithaté, pronarét e bizneseve jané
ankuar se shumé nga konkurrentét
e tyre t€ huaj dhe vendas, pérfshiré
shumé kompani qé veprojné jozyr-
tarisht né Shqipéri, nuk paguajné
taksa. Njé gjyqésor i reformuar do
té ndihmojé né balancimin e hapé-
sirés pér ¢do biznes me
reputacion g€ vepron né
Shqipéri.

SE KATERTI, njé¢
gjyqésor i drejté dhe i
pavarur do té sigurojé
mbrojtjen e t€ drejtave té
pronés sé€ patundshme.
Investitorét pérmendin
kaosin rreth pretendi-
meve pronésore si njé
shembull se si sistemi
ligjor ka penguar rritjen
ekonomike  afatgjaté
né Shqipéri. N€ njé rast
tipik, njé familjeje iu kthye njé par-
celé prone, por nuk ishte né gjendje
ta merrte pérfundimisht pronésiné
pér mé shumé se 20 vjet. M€ voné
dolén pretendues té tjeré, dhe, pas

...njé sistem ligjor i
drejté dhe i pavarur
do t’i nxisé bizneset

té kérkojné regjistrim
zyrtar dhe do té pengojé
aktorét e pandershém té
paguajné ryshfet pér té
shmangur detyrimet e tyre

tatimore.

Advanla

RESHARD KELLICI / SECRETARY

dyerve t€ mbyllura, ata i bindén gjy-
qtarét se toka duhej t'iu jepej atyre.
Kjo praktiké nén rrogoz e vjedhjes
s€ pronés sé€ njerézve té tjeré do té
ndalet s€ shpejti.

SE PESTI, njé sistem ligjor pro-
fesional do té sigurojé mbrojtjen
e té drejtave té pronésisé intelek-
tuale. Ideté dhe njohurité jané njé
pjesé jetike e tregtis€ dhe inves-
timeve dhe investitorét kérkojné
besim qé té drejtat e tyre t€ proné-
sis€ intelektuale respektohen dhe
shkelésit do té nxirren para drejté-
Sisé.

SE FUNDI, njé sistem ligjor i
ndershém dhe funksional do té sig-
urojé qé zyrtarét e korruptuar ose
do ta mendojné dy heré€, ose do té
paguajné ¢mimin pér kérkimin e
ryshfetit. Korrupsioni né portet dhe
pikat e kontrollit kufitar éshté njé
nga faktorét mé problematiké pér
investitorét dhe tregtiné ndérkom-
bétare, si dhe njé problem
qé u pérmend né Indek-
sin e Biznesit t¢ Dhomés
Amerikane té kétij viti.
Nése zyrtarét e korruptuar
té doganave nuk do té bé-
jné punén e tyre, njé sistem
ligjor i reformuar do t'i lar-
g0jé pér té krijuar hapésiré
pér njeréz me reputacion
qé do té béjné punén.
Shtetet e Bashkuara kané
besim se reforma né dre-
jtési do t€ krijojé njé klimé
biznesi t€ drejté, transpar-
ente dhe té parashikueshme, e cila
éshté mé e miré pér bizneset tuaja
dhe pér té gjitha kompanité ameri-
kane t€ frymézuara pér t€ investuar
né Shqipéri.
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Conference brings together

government and businesses

to a discussion promoting ethics In
WOrking relationships

mCham Albania organized its first Ethics in Business

Conference, which brought together senior represen-

tatives from the United States and Albania. Conference
Moderator Roden Pajaj, who also serves as head of the AmCham
Labor and Ethics Committee, led discussions between the speak-
ers and the audience on how business can best implement the
Code of Ethics to improve how companies are run and re-shape
how business is done. Exploring the conference’s purpose, Mr. Pa-
jaj stressed that the topic was chosen with care and the commit-
tee he leads has made it a priority for the American Chamber of
Commerce in Albania to address business ethics. The conference
marked a first step to building a solid business relationship that
supports development but also a market competition that is based
on ethical principles.

Former AmCham President
Mark Crawford noted in his re-
marks that there are cultural dif-
ferences between Albania and the
United States and the conference
would help bring the good experi-
ence of U.S. companies to Albania.

In his remarks at the conference,
Nathan Estruth, Vice President of
Global USA Ltd., spoke about the
role of business ethics and how
leaders should apply ethics in their
relations with staff, partners and
clients. Through his experiences,
Mr. Estruth explained how to best
further explore the topic of business
ethics and that such trainings can help both employees and com-
panies grow. “These beliefs affect who we are and what we want
to become and help your business grow,” he said at the conference.

Explaining the moral and ethical evolution that affects the in-
dividual but also impacts the entire society -- and as a result all
businesses — Mr. Estruth said that the way leaders set their leg-
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The conference marked
a first step to building

a solid business
relationship that
supports development
but also a market
competition that is
based on ethical
principles.
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Konferenca ul geveriné dhe biznesin né njée diskutim
Qe promovon etiken Nné marrednéeniet € punes

Ethics » Business

March 7, 2018 - Tirana, Albania.
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znes”, me prezenceén e personaliteteve t€ larté nga SHBA-ja dhe

. mCham Albania organizoi konferencén e paré “Etika né Bi-
Shqipéria. Moderatori i konferencés dhe njékohésisht Kryetari i

»

/
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#
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foli pér rolin e etikés né biznes
dhe se si liderét duhet té zbatojné
etikén né marrédhéniet e tyre me

Komitetit t¢ Punés dhe Etikés, z. Roden Pajaj, ndérveproi me folésit krye- 6 6 stafin, partnerét dhe klientét. Z.

soré¢ dhe audiencén dhe i pérfshiu ata né diskutimet lidhur me zbatimin

e Kodit té Etikés né bizneset e tyre, me qéllim pérmirésimin e té
bérit biznes. Z. Pajaj duke folur pér qéllimin e konferencés, thek-
soi se tema nuk éshté e rastésishme dhe seKomiteti i Punés dhe
Etikés e ka né fokusin e vet g€ parimet e etikés t'i b&jé njé normé
pune tek bizneset e Dhomés Amerikane. Konferenca éshté hapi i
paré pér té ndértuar njé marrédhénie solide biznesi ¢ mbéshtet
zhvillimin, por dhe konkurrencén né treg mbi parimet e etikés.
Ish Presidenti i Dhomés Amerikane, z. Mark Crawford, né
flalén e tij deklaroi se ka njé kulturé t€ ndryshme midis Amer-
ikés dhe Shqipérisé dhe kjo konferencé do t€ ndihmojé pér té

sjellé njé eksperiencé t€ miré t€ kompanive amerikane né Shqipéri. Gjaté
konferencés, z. Nathan Estruth, Zévendéskryetari i SHPK-sé Global USA

Konferenca éshté hapi

i paré pér té ndértuar

njé marrédhénie solide

biznesi qé mbéshtet

zhvillimin, por dhe
konkurrencén né treg
mbi parimet e etikés.

Estruth népérmijet eksperiencés

sé tij, ka shpjeguar se si
punonjésit zhvillojné vet-
veten dhe kété formim e
vendosin né zhvillimin
edhe té kompanisé. “Jané
bindjet ato qé ndikojné
né cfaré jemi dhe cfaré
duam té béhemi, dhe kjo
ndihmon pér té zhvilluar
edhe biznesin tuaj “ - u

shpreh gjaté takimit z. Estruth.
Duke shpjeguar pér evolucionin

¥
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acies and build relationships factors
in the their ethical boundaries in their
work. He said the way they act affects
not only their personal careers of ev-
eryone - including the people they
work with - but also ultimately the
company’s goals.

Deputy Minister of Justice
Toni Gogu also spoke at the con-
ference, focusing on the princi-
ples of doing business in Alba-
nia and how the legislation and
regulators affect the develop-
ment of a fair and ethical
relationship not only
in the business world
but also in the public
administration.

According  to
Mr. Gogu, systems
are constructions
that will not
stand if they do
not have strong
foundations.

But no matter how effective these
systems are, he added, ultimately it
is the people implementing them --
with their behavior and backgrounds
- that determine whether a sys-

tem produces success or
not. Speaking about the
work that has been done
to set up regulatory sys-
tems that regulate labor
relations and lay ethical
foundations, Mr. Gogu
mentioned the drafting of
the Law on Conflict of In-
terest and the Law on
Public Companies.
Recently, the govern-
ment also adopted the

AmCham NEWS

Law on Whistleblowers, which gives
employees the opportunity to inform
authorities when they see behaviors
or actions that fall outside moral and
ethical standards. “Building virtuous
and ethical behaviors should come
from the cooperation and respect we
should have for each other -- regulato-
ry systems simply facilitate this,” Mr.
Gogu said in his remarks.

Olindo Shehu, Tax and Legal Part-
ner at Deloitte Albania and Kosovo,
brought a business viewpoint and ex-
plained how Deloitte implements the
Code of Business Ethics in relation to
all stakeholders and spoke about the
wealth of experience Deloitte has gath-
ered around the world on this topic.
While the rules determine whether ac-
tions are wrong or right, ethics go
beyond a simple system of rules,
he added. They impact human
relationships but also set

standards that shape a
company’s image.

These beliefs affect who we are
and what we want to become
and help your business grow,”
Mr. Estruth said at the conference.

While the rules determine
whether actions are wrong
or right, ethics go beyond
a simple system of rules,
he added.” said

Mr. Olindo Shehu

According to Mr. Gogu,
systems are constructions
that will not stand if they do
not have strong foundations.
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moral dhe etik qé prek individin, por
qé afekton gjithé sh'oqériné dhe pér
rrjedhjojé edhe biznesin, z. Estruth u
shpreh se ményra se si ne mbéshtetemi
né trashégiminé toné dhe ndértojmé
marrédhénie pér té cilat duam té€ kujto-
hemi, éshté dhe ményra qé pércakton
kufijté tané etiké té€ punés. Ményra se si
ne sillemi ndikon jo vetém né karrierén
personale té gjithsecilit, por edhe né
raportet me njerézit me té cilét puno-
jmé, dhe né fund edhe né objektivat qé
ka kompania.

Z. Toni Gogu, Zévendésministri i
Drejtésisé ishte gjithashtu i pranishém
né kété konferencé dhe foli pér parimet
e té bérit biznes né Shqipéri dhe se sind-
ikojné legjislacioni dhe sistemet rregul-
latore né ndértimin e njé marrédhénieje
korrekte dhe me etiké jo vetém né bi-
znes, por edhe né administratén pub-
like.

Sipas z. Gogu, sistemet jané ndér-
time té cilat nuk do té€ gqéndrojné dot
né kémbé nése nuk kané baza té forta.
Por sado sisteme efikase té€ krijosh, né
fund ato do té zbatohen nga njerézit
dhe jané pikérisht ata qé me sjelljen
dhe formimin e tyre e béjné té€ suk-
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seshém ose jo njé sistem. Duke folur
pér punén g€ éshté béré pér té ngrit-
ur sisteme rregullatore qé rregullojné
marrédhéniet € punés dhe vendosin
bazat e etikés, z. Gogu pérmendi pér-
gatitjen e ligjit pér konfliktin e intere-
sit si dhe ligjin pér shoqérité publike.
Sé fundi, geveria ka miratuar dhe lig-
jin pér sinjalizuesit, q€ i jep mundési
punonjésve té€ informojné kur shiko-
jné sjellje apo veprime jashté moralit
dhe etikés. “Ndértimi i njé sjelljeje té
virtytshme dhe me etiké duhet té vijé
nga bashképunimi dhe nga respekti qé
duhet t€ kemi pér njéri-tjetrin, ndérsa
sistemet rregullatore thjesht e nxisnin
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Jané bindjet ato qé Sipas z. Gogu, ...ndérsa rregullat
ndikojné né cfaré sistemet jané pércaktojné meényrén
jemi dhe cfaré ndértime té € veprimeve, nése
duam té béhemi, cilat nuk do jané té drejta apo
dhe kjo ndihmon té géndrojné t€ gabuara, etika
pér té zhvilluar edhe dot né éshté pértej njé
biznesin tuaj “ — u kémbé nése sistemi té thjeshté
shpreh gjaté takimit z. nuk kané rregullash”- theksoi
Estruth. baza té forta. z. Olindo Shehu.

kéte” — u shpreh z. Toni Gogu gjaté
fjalés sé tij.

Z. Olindo Shehu, Tax & Legal Part-
ner i Deloitte Albania & Kosovo, solli
njé piképamje té€ biznesit dhe shpjegoi
ményrén se si Deloitte e zbaton Kodin
e Etikés né biznes né lidhje me té gjitha
palét e interesuara dhe foli pér pérvojén
e tij népérmjet Deloitte n€ mbaré botén.
Aitheksoi se ndérsa rregullat pércakto-
jné ményrén e veprimeve, nése jané té
drejta apo t€ gabuara, etika €shté pértej
njé sistemi té€ thjeshté rregullash. Ajo
ndikon né marrédhéniet njerézore, por
njékohésisht vendos standardet né ve-
primtariné e njé kompanie.
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CEO Forum hosts

Finance and Economy
Minister Anila Denaj

The CEO Forum of the American Chamber of Commerce in
Albania has hosted new Finance and Economy Minister Anila
Dengj at its first meeting of the year. CEOs of AmCham’s
largest members attended the roundtable discussion
between business representatives and Minister Denaj. The
meeting provided a venue for an exchange of views on a
more fruitful business-administration cooperation.

ormer AmCham President Mark Crawford spoke about the
. business climate in the country, mentioning that it is necessary
to improve legislation in order to strengthen the financial mar-
ket, making sure there is a legal package in this area that makes Al-
bania competitive in the region. Finance and Economy Minister Denaj
spoke about the policies the institution she leads is implementing to
bring about qualitative changes in tax procedures through simplifica-
tion and offering more efficient services to businesses. AmCham aims
to create a business climate that promotes fair competi-
tion among businesses, and cooperation with the govern-

AmCham NEWS

DHOMA AMERIKANE E TREGTISE NE SHQIPERI
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ISSUES DISCUSSED AT
THE MEETING BETWEEN
THE CEO FORUM AND
FINANCE AND ECONOMY
MINISTER ANILA DENAJ

Cooperation with the government
in general and the administration of
the Ministry of Finance and Economy
in particular for the fight against
informality and tax evasion is one

of AmCham'’s objectives in order

to create a business climate that
promotes fair competition between
businesses.

The Fiscal Package and issues
affecting the implementation of laws
on VAT, Tax Procedures and Income
Tax -- also discussed with customs
and tax officials -- remain the focus
of AmCham, including in relation to
the Ministry of Finance and Economy.
The Fiscal Package drafting
process is supposed to get easier,
with discussion starting in June, and
AmCham wants to be involved in this
process, but, on the other hand, the
chamber has asked to be informed
in a timely manner and to be given

a real opportunity to
provide comments

ment in general and the administration of the Ministry
of Finance and Economy in particular can help the fight
against informality and tax evasion to reach that goal.
Increasing institutional collaboration and developing dis-
cussions have an ideal venue in expert working groups.
Such a practice has existed for some time, and AmCham
would like to consolidate it further. During the meeting,
AmCham representatives discussed the issues that affect
the implementation of laws on VAT, Tax Procedures and
Income Tax. These had also been discussed with customs

and tax officials in other meetings and remain the focus of AmCham, in-
cluding at the latest meeting with the Ministry of Finance and Economy.

Finance and Economy Minister
Denaj spoke about the policies
the institution she leads is
implementing to bring about
qualitative changes in tax
procedures through simplification
and offering more efficient services
to businesses.

based on the opinion
of its members and
experts.

Increasing
institutional
collaboration

and developing
discussions have an
ideal venue in expert
working groups. Such
a practice has existed

for some time, and AmCham would
like to consolidate it further.
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Forumi i CEO ve mirépret
Ministren ¢ Financave dhe ¢
ERkonomisé, znj. Anila Denaj

Forumi i CEO-ve i Dhomés Amerikane ka mirépritur né
takimin e paré té vitit, Ministren e re t& Financave dhe
Ekonomisé, znj. Anila Denaj. Takimi i organizuar me
prezencén e CEO-ve mé té larté t& Dhomés Amerikane,
ishte njé tryez& e rmumbullakét dialogu mes biznesit dne

Ministres Denaj dhe njé shk&mbim opinionesh mbi njé
bashképunim meé té frytshém biznes - administraté.

fjalés sé tij pér klimén e biznesit né vend, pérmendi faktin se

éshté e nevojshme té béhen pérmirésime ligjore né forcimin
e tregut financiar dhe Shqipéria té keté njé paketé ligjore q€ e bén
konkurrente edhe né rajon. Ministrja e Financave dhe Ekonomisé,
znj. Anila Denaj, foli pér politikat q¢ po zbaton institucioni i saj,
pér té sjellé njé ndryshim cilésor né procedurat tatimore népérm-
jet thjeshtimit té tyre dhe shérbimit mé me efikasitet pér biznesin.
Bashképunimi me geveriné né pérgjithési dhe me administratén e
Ministrisé s€ Financave dhe Ekonomisé né vecanti,
pér luftén kundér informalitetit dhe evazionit fiskal,

I sh Presidenti i Dhomés Amerikane, z. Mark Crawford, gjaté
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Ministrja e Financave dhe

CESHTJET QE U
DISKUTUAN NE TAKIMIN E
FORUMIT TE CEO-VE ME
MINISTREN E FINANCAVE
DHE EKONOMISE ZNJ.
ANILA DENAJ

Bashképunimi me geveriné né
pérgjithési dhe administratén e
Financave dhe t€ Ekonomisé né
vecanti, pér luftén kundér informalitetit
dhe evazionit fiskal, si njé nga
objektivat e Dhomés Amerikane

pEr krijimin e njé klime biznesi gé
promovon konkurrencén e ndershme
ndérmijet bizneseve;

Paketa Fiskale dhe ¢éshtjet gé
prekin zbatimin e ligieve nga TVSH-
ja, Procedurat Tatimore, Tatimi mbi
té Ardhurat, jané diskutuar dhe
ridiskutuar né takimet me Doganat
dhe Tatimet, Ministriné e Financave
dhe té& Ekonomisé dhe vazhdojné té
mbeten né fokusin e Dhomés;
Lehtésité g€ duhet té vijné nga
hartimi i Paketés Fiskale, diskutimi
fillon né gershor dhe Dhoma
Amerikane déshiron té pérfshihet né
kété proces, por nga ana tjetér kérkon
qé edhe té informohet né kohé dhe
t'i jepet mundésia
reale pér komente
té mbéshtetura

né mendimin e

éshté njé nga objektivat e Dhomés Amerikane pér kri-
jimin e njé klime biznesi q€ promovon konkurrencén
e ndershme ndérmjet bizneseve. Rritja e bashképun-
imit institucional pér té zhvilluar dialogun jané gru-
pet e punés né nivel ekspertésh. Njé praktiké e till¢
pune ka ekzistuar dhe ne déshirojmé ta konsolidojmé
meé tej. Gjaté takimit, éshté folur edhe pér céshtjet qé
prekin zbatimin e ligjeve si TVSH-ja, Procedurat Tati-

Ekonomisé, znj. Anila Denaj, foli pér
politikat g& po zbaton institucioni |
saj, pér té sjellé njé ndryshim cilésor
né procedurat tatimore népérmjet
thjeshtimit t& tyre dhe shérbimit mé
me efikasitet pér biznesin.

anétaréve dhe té
ekspertéve;

Rritja e
bashképunimit
institucional pér té
zhvilluar dialogun
jané grupet e punés
né nivel ekspertésh.

more, Tatimi mbi t€ Ardhurat, té cilat jané diskutuar dhe ridiskutuar
né takimet me Doganat dhe Tatimet, Ministrin¢ e Financave dhe té
Ekonomisé dhe vazhdojné t€ mbeten né fokusin e Dhomés.

Njé praktiké e tillé puné ka ekzistuar
dhe ne déshirojmé ta konsolidojmé
mé tej.
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Working Breakiast
with Minister Shalsi

The American Chamber of Commerce in Albania organized
a Working Breakfast meeting with the Minister of State

for the Protection of Entrepreneurship, Eduard Shalsi.
Former AmCham President Mark Crawford, members

of the AmCham Board and heads of the chamber’s
committees discussed with Minister Shalsi about avenues
of cooperation to facilitate the work of businesses through
a stable business climate not only for domestic businesses

but also for foreign investors.

he meeting provided Am-

Cham with the opportunity

to familiarize itself with Mr.
Shalsi’s work, which aims to create
strong bridges of cooperation with
all business organizations in order
to receive concerns and forward
them to the appropriate institu-
tions for solutions. Mr. Shalsi said
he feels there is need to create a
detailed database containing all
businesses, divided by sector, and
set up constant communication
with them as a good foundation for
mediating problems.

“It is indispensable to create a
business register that will help us
not only have businesses registered
by sector, but also have up-to-date
contact information to have the op-
portunity to communicate on a con-
tinuing basis with all the businesses
on every issue they have,” Minister
Shalsi said, adding that he plans to

send out an email message every
week to business leaders, divided by
sector, to seek information on how
business is going and whether the
companies have any needs. Many
means of communication -- from the
website to SMS -- are available and
functional and help

o6
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op and strengthen the investment climate
and make the country more attractive to
foreign and domestic businesses. Am-
Cham’s new President, Enio Jaco, said
following the discussion with Mr. Shalsi
that the chamber is a government partner
in strengthening the business climate and
is willing to cooperate to help create a sus-
tainable atmosphere that favors foreign
investment and domestic businesses.
The foundation of creating that climate
together is dialogue and cooperation, Mr.
Jaco said.

Alketa Urugi, Chairwoman of the Tax
and Customs Committee, spoke ahout her
experience of co-operating with institu-
tions in her capacity as committee head
and the role the chamber plays as a lobby-
ing organization for legal and regulatory
improvements. Institutions that draft laws
and bring them for comments should leave
enough time for discussion. It is often the
case that they are made available at the

strengthen the rela- . last moment, leaving
tions, cooperation Mr. Shalsi said he feels little time for a real and
and  communica  there is need to create @  Sonerete | discussion,

tion. The Working
Breakfast is one of
those “communi-
cation tools” that
allows Mr. Shalsi
to speak directly to
AmCham members
and get feedback
on how AmCham
views the the busi-
ness climate and
what its members need. AmCham
representatives focused their discus-
sion on policy issues that can devel-

detailed database containing
all businesses, divided by
sector, and set up constant
communication with them
as a good foundation for
mediating problems.

she said. Ms. Uruci also
spoke about the recent
issues AmCham has
worked on to make it
easier to do business
in Albania, improving
the business climate.
Tax investigations and
risk methodology, tax
evasion and property
issues were some of the
topics AmCham has ad-
dressed with its experts and has sought
cooperation on with state institutions.

2 M Enio
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Dhoma Amerikane,
Méngjes Pune me
Ministrein Shalsi

Dhoma Amerikane e Tregtisé ka organizuar takimin
‘Méngjes Pune’ me Ministrin e Shtetit pér Mbrojtien e
Sipérmarrjes, z. Eduard Shalsi. Ish Presidenti i Dhomés,
z. Mark Crawford, anétaré té€ Bordit Drejtues t& Dhomés
dhe drejtues té Komiteteve, kané diskutuar me Ministrin
Shalsi mbi ményrat e bashképunimit institucional, pér té
lehtésuar punén e biznesit dne pér té krijuar njé kliimé té
géndrueshme jo vetém pér biznesin vendas, por edhe

PEr investitorét e hugj.

akimi i ka dhéné mundésiné
Dhomés Amerikane té nji-
het me punén qé éshté duke
béré z. Shalsi, pér t€ krijuar ura
bashképunimi té forta me té gjitha
strukturat e biznesit dhe mé pas,
informacionin dhe ¢éshtjet qé merr
prej tyre t'i delegojé né institucionin
€ duhur. Z. Shalsi ka shpjeguar se
ndjen nevojén e njé databaze té
hollésishme pér té gjitha bizneset
té ndaré€ sipas sektoréve dhe té njé
komunikimi té€ vazhdueshém me ta,
si njé bazé e miré pér t€ ndérmjeté-
suar pér problematikat e tyre.
“lishté i domosdoshém krijimi i
njé regjistri t€ biznesit, i cili do t€ na
ndihmonte jo vetém t'i kemi bizneset
té regjistuara sipas sektoréve, por
dhe té kemi t¢é dhéna té pérditésuara
té tyre, né ményré qé té kemi mun-
dési t&¢ komunikojmé né vijimési me
té gjitha bizneset pér ¢do ¢éshtje qé
ata kané”- u shpreh Ministri Shalsi, i
cili shpjegoi se né planin e tij t€ punés

do qé ti drejtohet me njé e-mail ¢do
javeé drejtuesve té bizneseve t€ ndaré
sipas sektoréve, pér ti kérkuar in-
formacion pér ményrén se si proce-
dojné me biznesin dhe nevojat qé
kané. Mjetet e komunikimit qé nga
website-i e deri tek
sms-ja jané té gjitha
funksionale dhe té
pranueshme pér té
forcuar kété marréd-
hénie bashképunimi
dhe kéto ura komu-
nikimi. Méngjesi i
punés éshté njé nga
ato “mjete komu-
nikimi” qé i lejon
z. Shalsi t€ flasé
drejt pér drejt me
anétarét e Dhomés
dhe té marré fee-
dback mbi ményrén
se si e vleréson Dhoma Amerikane
klimén e biznesit dhe cfaré kané ne-
VOjé anétarét.
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/. Shalsi ka shpjeguar
se ndjen nevojén e njé
databaze té hollésishme pér
té gjitha bizneset t& ndaré
sipas sektoréve dhe té njé
komunikimi t& vazhdueshém
me ta, si njé bazé& e miré
PEr t& ndérmjetésuar pér
problematikat e tyre.
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Diskutimi i pérfagésuesve t€ Dhomés
Amerikane éshté fokusuar né céshtjet
parimore g€ zhvillojné dhe forcojné
klimén e investimeve dhe e béjné ven-
din mé atraktiv pér biznesin e huaj dhe
até vendas. Presidenti i ri i AmCham-it,
z. Enio Jaco, né vijim té diskutimit me
z. Shalsi, theksoi se Dhoma éshté njé
partner i geverisé né forcimin e klimés
s€ biznesit dhe €éshté e gatshme té ba-
shképunojé, pér t€ ndihmuar né krijimin
e njé atmosfere té¢ géndrueshme qé fa-
vorizon investimet e huaja dhe biznesin
vendas. Baza pér té ndértuar bashka-
risht kété klimé éshté dialogu dhe ba-
shképunimi, u shpreh z. Enio Jaco.

Znj. Alketa Urugi, Kryetare e Komi-
tetit t&€ Taksave dhe Doganave, foli pér
eksperiencén e saj t€ bashképunimit me
institucionet né cilésiné e Kryetares sé
Komitetit dhe pér rolin qé ka Dhoma si
organizaté qé lobon pér pérmirésimet
ligjore dhe rregullatore. Institucionet
qé hartojné ligjet dhe i sjellin ato pér ko-
mente duhet t€ kené né konsideraté se
duhet njé kohé e mjaftueshme pér disku-
tim. Vazhdimisht ndodh qé ato vijné né
momentet e fundit duke
i 1éné pak kohé biznesit
pér njé diskutim real
dhe konkret. Znj. Alketa
Uruci foli gjithashtu pér
céshtjet e fundit mbi té
cilat Dhoma Amerikane
ka punuar pér té lehtés-
uar aktivitetin e biznesit
né vend dhe pér té pérm-
irésuar pér rrjedhojé
edhe klimén e biznesit.
Hetimi tatimor dhe me-
todologjia e riskut, ¢ésh-
tjet e evazionit fiskal dhe
céshtjet e pronave kané
gené ndér temat qé ka trajtuar AmCham-i
me ekspertét e saj dhe ka kérkuar ba-
shképunim me institucionet shtetérore.
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AmCham organizes Business Forum on

EMPLOYMENT AND
PROFESSIONAL
DEVELOPMENT

Businesses, schools and
government |oin roundtable on solutions

he American Chamber of
Commerce in Albania has

paid special attention to the

topics of employability
and the development
of a professional work-
force, bringing together
at the same roundtable
all main market actors
dealing with these is-
sues. AmCham’s Labor
and Ethics Committee,
chaired by Roden Pajaj,
organized a Business
Forum that helped busi-
nesses from an array
of sectors to speak to
representatives of vo-

cational schools about addressing
the market challenge of a lack of a

Along with the government,
donor organizations have
also turned their attention

toward vocational schools,

understanding that investing
in these schools is actually

an investment in the creation
and development of a new

generation of skilled workers.

fessional

professional workforce as well as
discussing how both sides can re-
spond to find long-term solutions

to this problem. A gov-
ernment representa-
tives also joined the
discussion, bringing
her point of view on
how the government
can help with tailored
policies and work to-
gether with market
stakeholders on de-
veloping a strong pro-
fessional workforce
that meets the mar-
ket’s needs.

Silvana Banushi,

Director of Employment and Pro-
Development,

spoke

AmCham NEWS

about the government’s efforts by
referring to its higher investments
in infrastructure and curricula that
aim to make vocational school an
attractive and “fashionable” choice.
Along with the government, donor
organizations have also turned
their attention toward vocational
schools, understanding that invest-
ing in these schools is actually an
investment in the creation and de-
velopment of a new generation of
skilled workers.

Mr. Pajaj moderated the Am-
Cham-organized roundtable, open-
ing the discussion by asking repre-
sentatives of businesses and voca-
tional schools how they viewed the
current job market. NOA’s represen-
tative, Blerina Krantja, expressed
concern that when selecting stu-
dents and candidates through the
interview process, it takes 200 in-
terviewees to get two hires, some-
thing that makes her think schools
should do more to prepare their stu-
dents for the job market.

Harry Fultz Institute’s represen-
tative, Reshard Kéllici, said there is
a need for businesses to approach
the vocational schools directly to
find good candidates, as they are
ready and willing, and, meanwhile,

3
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homa Amerikane e Treg-

tis€ i ka kushtuar kuj-

des t€ vecanté temés sé
punésueshmeérisé dhe zhvillimit té
forcave profesionale, duke ulur né
njé tryez€ pune té gjithé aktorét e
tregut qé influencojné né kété dre-
jtim. Komiteti i Punés dhe i Etikés,
i drejtuar nga z. Roden Pajaj, ka or-
ganizuar Forumin e Biznesit, q€ ka
véné pérballé bizneset e sektoréve
té ndryshém me pérfaqésues té
shkollave profesionale, pér té dis-
kutuar mbi ményrén se si ata e sho-
hin problematikén e krijuar né treg
nga mungesa ¢ forcave profesionale
té punés dhe se si duhet té reagojné
té dyja palét, pér t'i dhéné zgjidhje
afatgjaté kétij problemi. Né disku-
tim éshté pérfshiré dhe njé pérfaqé-
sues i geverisé, i cili ka sjellé kénd-
véshtrimin e vet pér ményrén se si
geveria ndérhyn me politika dhe
ndérvepron me aktorét né treg, pér
té zhvilluar forca profesionale gé i
pérgjigjen nevojave té tregut.

Znj. Silvana Banushi, Drejtore-
shé pér Punésimin dhe Zhvillimin
Profesional, duke folur pér punén
qé ka béré geveria, iu referua inves-
timeve né rritje jo vetém té infras-
trukturave, por dhe té kurrikulave
qé po erikthejné “né modé” shkollén

Dhoma Am

-
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erikane, Forum Biznesi pér

PUNESIMIN DHE
ZHHVILLIMIN
PROFLESIONAL

Bizneset, shkollat dhe geveria
Ne nié tryeze pune per zgjidnie

profesionale. Ndérkohé, né krah
té qgeveris€ jané pozicionuar edhe
donatorét, té cilét kané kthyer syté
nga shkollat profesionale, duke

panisé NOA, znj. Blerina Krantja,
ka shprehur shqetésimin se nga in-
tervistat q€ béjné me studentét dhe

kuptuar se inves-
timi tek kéto shkolla
éshté njé investim né
formimin dhe zhvil-
limin e gjeneratave té
reja té punés.

Tryeza e rrumbul-
lakét e organizuar nga
Dhoma  Amerikane
éshté moderuar nga
z. Pajaj, i cili ka ha-
pur diskutimin mbi
ményrén se si e shiko-
jné pér momentin tre-

gun e punés bizneset dhe shkollat
profesionale. Pérfagésuesja e kom-

Ndérkohé, né krah t& geverisé
jané pozicionuar edhe donatorét,
té cilét kané kthyer syté nga
shkollat profesionale, duke
kuptuar se investimi tek kéto
shkolla éshté njé investim
né formimin dhe zhvillimin e
gjeneratave té reja té punés.

kandidatét pér punésim, arrijné té

pérzgjedhin 2 nga 200
té intervistuar, cfaré
i bén ata té¢ mendo-
jné se shkollat duhet
té angazhohen mé
shumé pér formimin
e tyre.

Pérfaqésuesi i In-
stitutit Harry T. Fultz,
z. Reshard Kéllici ka
shtruar nevojén se
bizneset sot duhet té
afrohen prané shkol-
lave profesionale

dhe t'i gjejné atje kandidatét, pasi
i kané té gatshém dhe ndérkohé

M
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companies should also realize
that investing directly into these
schools will lead to getting prop-
erly qualified staff. “All business-
es are in the marketplace to make
aprofit. What unites us is the need
for cooperation so we can work
with professionals to educate the
next generations and you [busi-
nesses| can benefit from this,” Mr.
Kéllici said in his remarks.

Fation Dragoshi, the Swiss-
contact representative, furthered
the idea that the vocational
schools and curricula they devel-
op and use should be the primary

The discussion
also focused on
how different

economy
sectors are
reflecting their
need for a
skilled labor
force, including
the growing
tourism sector.

Diskutimi éshté
pérqgendruar
edhe tek ményra
se si sektorét

e ekonomisé
kané filluar

té reflektojné
kérkesén pér
forca pune dhe
turizmi éshté njé
prej tyre.

focus, and Swisscontact has already already begun to
work in this direction in places like the Gjergji Canco
School. The Austrian School of Shkodra also brought
its experience on how the teaching staff works to de-
velop curricula that help students be ready for the job
market and become specialized as early as their high
school years. The Gjergj Canco School representative
also explained how it works together with donor

organizations to increase the school’s capacities
and orient students toward businesses as well as

shape their skills to be market-ready.

The discussion also focused on how different
economy sectors are reflecting their need for
a skilled labor force, including the growing
tourism sector. Gladila Dona of the Tourism
and Hospitality Academy brought her experi-
ence on how they train and shape their candi-
dates to become receptionists, wait staff
and managers for a quality-oriented

tourism market. The second panel
discussion involved AmCham mem-
bers who wanted to have more in-
formation on how these schools
cooperate with businesses in dif-
ferent sectors and how compa-
nies looking for professionals
can create a better
way of working
together  with
the schools.

duhet té kuptojné se vetém
duke investuar drejt pér drejt
mbi kéto shkolla do té arrijné té
formojné stafe té kualifikuara.
“Né treg té gjitha bizneset dalin
pér té fituar, ajo q€ na bashkon
éshté nevoja e bashképunimit
(€ ne té€ punojmé me profesion-
isté, pér té¢ edukuar gjenerata
dhe ju té pérfitoni nga kjo” - u
shpreh né fjalén e tij z. Kélli¢i.
Pérfaqésuesi i Swiss Con-
tact, z. Fation Dragoshi, pér-
forcoi akoma edhe mé shumé
idené, se shkollat profesionale
dhe kurrikulat g€ ato zhvillojné

duhet t€ jené né gendér té vémendjes, dhe programi i
tyre tashmé Ka filluar ta béjé keté me shkolla si Gjerg-
ji Canco. Pjesé e diskutimit ka gqené edhe shkolla Aus-
triake né Shkodér, qé ka sjellé eksperiencén e vet pér
ményrén se si stafi pedagogjik punon pér té formuar
népérmjet kurrikulave nxénés qé jané té gatshém pér
tregun dhe qé marrin qé né shkoll¢ t& mesme njé ori-
entim pér profesionin e tyre. Pérfagésuesi i shkollés
Gjergji Canco ka folur gjithashtu pér ményrén se si kjo
shkollé bashképunon me organizatatat donatore, pér

té rritur kapacitetet e shkollés dhe se si i orienton nx-
énésit drejt biznesve dhe i formon pér tregun.
Diskutimi €éshté pérqgendruar edhe tek ményra se
si sektorét e ekonomisé kané filluar t€ reflektojné
kérkesén pér forca pune dhe turizmi €shté njé prej tyre.
Znj. Gladila Dona nga Turizém & Hospitality Aka-
demi, ka sjellé eksperiencén e saj mbi ményrén
se si i trajnojné dhe formojné kan-
didatét e tyre pér té€ gené kamari-
eré, recepsionisté, menaxheré té
denjé pér tregun e turizmit. Dis-

kutimi i panelit t€ dyté ka patur
edhe ndérhyrjen e anétaréve té
Dhomés Amerikane, té cilét
kané dashur té kené mé
shumé informacion mbi
ményrén se si kéto shkol-
la bashképunojné me
biznesin e sektoréve ku
formojné profesion-
isté dhe se kush do té
jeté ményra mé e miré
e bashképunimit mes
tyre.
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ERMIR VEIP

SHORT BUSINESS PROFILE

Ermir Veipi - Legal Auditor. Provides Legal Audit Service
as well as other related services. Provides services of legal,
fiscal and accounting consultancy, preparation of financial
statements, etc., within the legal framework of the lack of
conflict of interest during his profession performance.

Representative: Ermir Veipi

Legal Auditor

Address: Njésia Bashkiake Nr. 7, Blvd. Gjergj Fishta, Pall.
Gorra Sh.p.k., Kulla 2, Kati 10, Nr. 49, Tirané

Contacts: +355 (0) 686016860

ermirveipi@gmail.com

Activity: Accounting Services,

Legal Audits and Related Services

ermirveipi@gmail.com

Apnticlparve AllLlneave Aolve

SHORT BUSINESS PROFILE

Exatto Sh.p.k. is a company that has been operating in
Albania for more than 11 years. It is part of Group 2B1 with

3 offices in Italy. Its business activity is Accounting, HR & Pay-
roll, Data Quality Management, BPO & FAO. Exatto Company
is considered a great opportunity for the newly graduates as
well as those with experience, offering a unique experience for
a strong professional growth.

Representative: Massimiliano Baiocco — Administrator
Stefano Argieri, Operations Director

Irena Filipi, Human Resources Manager

Address: Farké e Vogél, Sauk, Tirané

Contacts: +355 (0) 676022479

ffilipi@exatt-o.com

Activity: Business Outsourcing, Accounting, HR & Payroll,
FAO & BPO, Data Quality Management.

WWW.exatt-o.com

SHORT BUSINESS PROFILE

ETS Company was established in 2001, with its activity
throughout Albania. The purpose of the ETS establishment

in Albania was to provide alternatives to the uninterrupted
provision of electricity supplies to power corporation, various
government institutions and public service companies. Main
activity of ETS Sh.p.k. is in the field of power supply with elec-
trical equipment and works for low, medium and high voltage.

Representative: Fatos Aliaj, Owner

Other contact: Shefki Dema, Managing Director

Address: Rruga Jordan Misja, ish Magazinat e UMB-sé&, pérballé
shtypshkronjés Demokracia, Tirané

Contacts: +355 (0) 4 23 45 122, Mobile: +355 (0) 674 053 010
faliaj@ets-al.com

Activity: Electrical Supplies & Works

www.ets-al.com

GALLER V@

CONTEMPORARY ART

SHORT BUSINESS PROFILE

Gallery70 is a modern and contemporary private art gallery
inviting art lovers, businesses and art collectors to discover
and possess art. We work with you selecting artworks that will
make your space inspiring, powerful and unforgettable. Lo-
cated at the heart of Tirana, ground floor at Toptani Shopping
Center.

Gallery 70 Contemporary Art

Representative: Lauresha Basha

Administrator: Gjon Kraja

Address: Rr. Abdi Toptani, Toptani Center, Tirané
Contacts: +355 (0) 682041859, (0) 692041859
info@gallery70.art

Activity: Creative Industry. Art Gallery

www.gallery70.art
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VALBONA JAUPLLARI

Industrial
properLy
rights:
Monitorin
the market

Business Forum with
the State Market

N
(]

RESHARD KELLICI

-
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Monitoring Inspectorate

The Legal, Regulatory and IPR
Committee of the American
Chamber of Commerce in
Albania, led by Kledi Kodra,
organized a Business Forum with
the Chief Inspector of the State
Market Monitoring Inspectorate,
Valbona Jaupllari, and her staff
to talk about the methodology
and rules the institution will use to
carry out inspections on industrial
products in the market as well

as its work on the protection of
industrial and intellectual rights.

ark Crawford, former Am-
Cham President, spoke
about the importance of the
inspectorate and its regulatory role
in protecting business and consumer
rights. Speaking on the importance of
market inspections, Mr. Crawford said
that businesses in the United States
pay their taxes properly and ultimately
expect the following of the rules of the
game, especially when it comes to pro-
tecting their industrial property rights,
copyrights, trademarks and patents
-- things that need to be preserved by
institutions in charge to monitor the
market against abuse.
Legal, Regulatory and IPR Commit-
tee Chairman Kledi Kodra explained

AmCham NEWS

OLSI GOKU

ENED TOPI

ALBERT GRUDA

NERITAN FRASHERI

FERIK KARASANI

the focus of the committee on the pro-
tection of brands and patents as well
as the recognition and respect of copy-
right as necessary conditions for the
development of a business climate that
is conducive and safe for investments.

Chief Inspector Valbona Jaupllari
explained that the institution she leads
is new, but it has focused on inspect-
ing the market in order to make sure
fake products do not reach customers
as well as that all products are sold in
compliance with regulations. Accord-
ing to Ms. Jaupllari, the inspectorate
conducts its work based on specific
legislation applicable to this particu-
lar area. The Ministry of Finance and
Economy drafts policies and legal acts
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MAK ALBANIA HOTEL

Komiteti "Regulatory,

Legal & IPR" i Dhomés
Amerikane, i drejtuar nga
z. Kledi Kodra, organizoi
njé Forum Biznesi me
Kryeinspektoren e
Inspektoratit Shtetéror té
Mbikéqgyries sé Tregut,

znj. Valbona Jaupllari dhe
stafin e saj, pér té folur pér
metodologjiné dhe rregullat
mbi té cilat do té kryhet
Inspektimi pér produktet
industriale né treg, si edhe
pér mbrojtien e té drejtave
industriale dhe intelektuale.

Industriale,
Lontrol l_()__hct
resu
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Si

Forumi | Biznesit me
Inspektoriatin Shtetéror pér
Mbikeqyrjen e Tregut

Mark Crawford, ish Presidenti

i AmCham, foli pér réndésiné

e inspektimit dhe rolin rregul-
lator né mbrojtjen e té drejtave té biz-
nesit dhe té konsumatoréve. Duke folur
pér réndésiné qé¢ kané inspektimet né
treg, z. Crawford kujtoi se bizneset né
Ameriké paguajné taksat né rregull
dhe né fund presin gé rregullat e lojés,
sidomos kur vjen fjala pér respektimin
e té drejtave té tyre industriale, t€ dre-
jtat e autorit, markat dhe patentat, té
jené té ruajtura nga institucionet g€ i
monitorojné ato.

Kryetari i Komitetit “Regulatory, Le-
gal & IPR”, z. Kledi Kodra, ka shpjeguar
fokusin qé ka ky Komitet né respek-
timin e markave dhe patentave, njohjen

dhe respektimin e té drejtave té autorit
si njé kusht i nevojshém pér zhvillimin
e klimés sé biznesit, dhe sidomos si njé
nevojé pér té siguruar njé ambient té
sigurté pér investimet e huaja.
Kryeinspektorja e ISHMT-sé€, znj.
Valbona Jaupllari, shpjegoi se insti-
tucioni g€ ajo drejton €shté i ri, por ka
patur né fokus té€ punés inspektimin
dhe vendosjen nén kontroll té tregut,
pér té mos lejuar gé produkte ‘fake’ té
arrijn€ tek konsumatori, si edhe pér
té siguruar se ato shiten konform té
gjitha rregullave. Sipas znj. Jaupllari,
ISHMT-ja ushtron veprimtariné e saj
né zbatim té legjislacionit t€ posa¢cém
té zbatueshém sipas fushés sé vep-
rimtarive. MFE-ja harton politikat dhe
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on market inspections and then
the inspectorate is responsible for
their implementation.

But even though inspections
are carried out, businesses look-
ing to protect their trademarks
must file complaints with the in-
spectorate to inform it that com-
peting businesses are selling
products for which they are not the
copyright holders. The situation is
even more complicated when, due
to the law, the inspectorate has no
legal remedy to stop the activity of
these businesses, but the owner of
the rights has to go court instead.
Chief Inspector Jaupllari explained
that the inspectorate website con-
tains a special section “where ev-
ery citizen or subject can complete
the complaint form which is then
handled by the responsible struc-
tures.”

During their market oversight,
the inspectors have been keen
to understand legal deficiencies
sought to convince businesses to
stop their violations in this area.
Informing companies on the need
to recognize and respect intellec-

tual and industrial property rights
in the non-food group products
-- the focus of operations for the
inspectorate -- has been one of the
institution’s top tasks.

“We are not aiming
to issue fines, that's
the last resort after
taking steps to inform
pusinesses, to let
them know,”

Ms. Jaupllari said.

While the inspectorate itself
faces challenges with its staff
structure and the small num-
ber of inspectors available, it
has also noted businesses are
not trying hard enough to be in-
formed on the latest legislation.
“It is necessary for them to be in-
formed of the rights and obliga-
tions they have when an inspec-
tor conducts a screening, so they
are prepared,” Ms. Jaupllari said
at the meeting.

AmCham NEWS

HOW
INSPECTIONS
WORK

Type of inspection

Scheduled inspection (as a rule, the
subject is notified three days prior to
inspection)

Unprogrammed inspection

Administrative measures

Warning / minor misconduct

Fine (Law on Inspection provides for a
fine of 10,000 to 100,000 leks, mainly for
cases of obstruction of inspection.)

Urgent measures

1) termination of the performance of an
action, activity or part of an activity;

2) stopping operation of the installation
of a machine or appliance;

3) blocking and stopping access to the
premises of the activity;

4) seizing and taking over for
administration of animals, plants,
goods, machinery, products or items;

B) temporary ban on entry into the territory
of the country of animals, plants, goods,
machinery, products or articles;

6) ordering the subject of the inspection
to notify third parties or the public
about possible risks;

7) any other measure deemed necessary
and proportionate to achieve the
purpose of the urgent measure.
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S| FUNKSIONON
INSPEKTIMI

Lloji i Inspektimit
Inspektim i programuar (si rregull,
njoftohet subjekti 3 dité pérpara
inspektimit)

Inspektim i paprogramuar

Masat Administrative

Paralajmérim / shkelie e réndésisé sé
vogél

Gjobé (Ligji i inspektimit parashikon masé
nga 10 000 — 100 000 leké kryesisht pér
rastet e pengimit t& inspektimit)

Masat Urgjente

a) ndérprerja e kryerjes sé njé veprimi,
veprimtarie apo njé pjese té saj;

b) ndalimi i funksionimit t& njé instalimi,
makinerie apo pajisjeje;

¢) bllokimi dhe ndalimi i hyrjes né
mijediset e ushtrimit t& veprimtarisé;

¢) bllokimi dhe marrja né administrim
e kafshéve, biméve, mallrave,
makinerive, produkteve apo sendeve;

d) ndalimi i pérkohshém i hyrjes né territorin
e vendit t& kafshéve, biméve, mallrave,
makinerive, produkteve apo sendeve;

dh) urdhérimi i subjektit t& inspektimit
té njoftojé té tretét apo publikun pér
rreziget e mundshme;

e) edhe ¢do maseé tjetér gé vlerésohet e
domosdoshme dhe proporcionale pér
té realizuar géllimin e masés urgjente.

o v
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aktet ligjore/nénligjore né fushén
e mbikéqyrjes sé€ tregut, ISHMT-ja
ka pérgjegjési pér zbatimin e tyre.

Por edhe pse inspektimet funk-
sionojné, bizneset pér t€ ruajtur té
drejtén e markés sé tyre duhet té
ankohen prané Inspektoriatit, pér
té informuar qé bizneset konkur-
rente po shesin produkte pér té
cilat nuk jané mbajtés té sé dre-
jtés. Situata duket edhe mé e kom-
plikuar kur pér shkak té ligjit, In-
spektoriati nuk ka tagrin ligjor té
ndalojé aktivitetin e kétyre bizne-
seve, por duhet gé veté mbajtési
i s€ drejtés t'i drejtohet Gjykatés.
Kryeinspektorja Jaupllari sqaroi
se né web-in e ISHMT-sé ka njé
rubriké t€ posacme “ku cdo qytet-
ar apo subjekt mund té plotésojé
formularin e ankesés, e cila mé
pas trajtohet nga strukturat pérg-
jegjése”.

Gjaté inspektimeve té tyre, tru-
pa e inspektoréve €shté e prirur
té kuptojé mangésité dhe shkeljet
ligjore dhe t'i kérkojé bizneseve t'i
Korrigjojné ato. Informimi i oper-
atoréve ekonomiké né drejtim té
njohjes dhe té respektimit té Kkrit-

Advantag

S

ereve ligjore pér grup-produktet
jo ushgimore gé jané né fokusin e
veprimtaris€é s€ kétij institucioni,
ka gené njé nga detyrat e Inspek-
toriatit.

“Nuk jemi té prirur
drejt gjobave, Kjo
éshté masa e fundit
gé marrim duke
kaluar disa hapa té
informimit dne té
amérimit té biznesit”

Ndérsa veté Inspektoriati ka
problematika me organikén dhe
numrin € vogél té inspektoréve,
shoh qé biznesi éshté indiferent
ndaj informimit qé duhet té keté
mbi ligjin. “Eshté e nevojshme qé
ata té jené t€ informuar pér té€ dre-
jtat dhe detyrimet qé kané, pasi
kur inspektori té shkojé pér kon-
troll ata duhet té jené té pérgati-
tur” - u shpreh znj. Jaupllari gjaté
takimit.
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RENATA LEKA

KLEDI KODRA

The American Chamber

of Commerce in Albania
organized a round table
where the most important
line institutions responsible
of intellectual and industrial
property rights were invited.
Over the years, AmCham
has organized regular
meetings with key institutions
that coordinated their work
to better reach the goal of
improving the IP situation in
the domestic market,

“Standing
together
forIP
righis’

AmCham Albania speaks wit
stakeholders on the protection of
Intellectual Property Rights

(O]
o

YLLI PULAJ

he President of the American
Chamber of Commerce, Mr.
Enio Jaco appreciated the co-
operation of the institutions in creat-
ing a stable market while at the same
time asked for their commitment and
collaboration to create an adequate cli-
mate to guarantee the implementation
of intellectual property rights. Rep-
resentatives of line institutions and
AmCham members had the chance to
discuss on trademark and patents, the
ban of piracy, inspection process and
enforcement of the Law Inspectorate.
“AmCham will focus on strengthen-
ing lobbying efforts for the improvement
of the legal framework that protects in-
dustrial property rights, mainly on Mar-

AmCham NEWS

ARBER HABILI

RESHARD KELLICI

SOFJAN JAUPAJ

ELVIN LAKO

ket Inspection Law, cooperation with the
National Food Authority Inspectorate,
as one of the Inspectorates that broadly
monitors the market and controls busi-
ness operations in the market.”

Director of Industrial Property Di-
rectorate, Mr. Elvin Lako explained in
high level how the Directorate func-
tions in registering and controlling
trademarks and patents in Albania,
both from the legal and practical point
of view. “"We have conducted individ-
ual visits in every business and en-
terprise to explain the registration of
trademarks and patents and the obli-
gations and rights deriving from the
Law are a way of institutional cooper-
ation," - stated Mr. Lako.
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Dhoma Amerikane e
Tregtisé ka mbledhur

né njé tryezé pune
institucionet mé té
réendésishme té linjés

gé mbulojné ¢éshtjet e
pronésiseé intelektuale
dhe industriale dhe
kujdesen pér respektimin
e kétyre té drejtave. Né
vite Dhoma Amerikane ka
patur takime té rregullta
me té gjithé institucionet
Q& bashkérendonin
praktikat e tyre té& punés,
pEr t& koordinuar mé miré
né Qéllimin e pérmirésimit
té situatés sé IP-sé né
tregun vendas.

Advantag

Dhoma Amerikane flet me
aktoret kryesore te mbrojtjes
seé Proneéesiseée Intelektuale

residenti i Dhomés Amerikane
té Tregtisé, z. Enio Jaco, ka
vlerésuar bashképunimin e in-
stitucioneve pér té krijuar njé situaté
té géndrueshme né treg, duke kérkuar
né té njéjtén kohé impenjimin e tyre qé
né bashképunim me biznesin té krijo-
jné parametrat optimal€ pér pronésiné
intelektuale. Takimi ka qené njé bisedé
e hapur e drejtuesve té institucioneve
me anétarét e Dhomés Amerikane mbi
céshtjet e respektimit t€ markave dhe
patentave, ndalimit t€ piraterisé, funk-
sionimit t€ inspektimit dhe zbatimit té
ligjit nga Inspektoriatet.
“Dhoma do t€ fokusohet né fuqgizimin
e lobimit pér pérmirésimin e kuadrit lig-
jor pér mbrojten e té drejtave té Proné-

sisé€ Industriale, kryesisht mbi Ligjin pér
Inspektimin e Tregut, bashképunimin
edhe me Inspektoriatin e AKU-sé, si njé
nga inspektoriatet g¢ monitoron gjeré-
sisht tregun dhe kontrollon njé pjesé té
konsiderueshme té biznesit”.

Kreu i Drejtorisé€ sé Pronésisé Indu-
striale, z. Elvin Lako, ka shpjeguar pér
té gjithé pjesémarrésit se si funksionon
drejtoria q€ regjistron dhe kontrollon
markat dhe patentat né€ vend, jo vetém
nga piképamja e ligjit, por edhe ajo pra-
ktike. “Jam pérpjekur té bé&j vizita indi-
viduale tek ¢do kompani biznesi, pér té
shpjeguar konkretisht se si funksionon
regjistrimi i markave dhe patentave
dhe detyrimet dhe té drejtat qé vijné
nga ligji si njé formé e bashképunimit
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AMERICA

Mr. Kledi Kodra, Chair-
man of the Legal, Regulato-
ry & IPR Committee spoke
about the work done so far
to follow up the protection
of intellectual rights from
Customs Directorate, which
is the gateway to the domes-
tic market, to market in-
spections and the right im-
plementation of Copyright.
"Activating the stakeholders
group as an opportunity to
clearly address all members
issues that will help Am-
Cham to find the right chan-
nels to handle these issues,"’
said Mr. Kodra.

The customs represen-
tative, Mr. Arber Halili, ex-
plained the work of the di-
rectorate to prevent piracy
and fake products entering
the market. "Only 10 percent
of goods entering the mar-
ket are subject to physical
control, and this is followed
by strong business pressure
not to create more bureau-
cracy in the Customs. It
creates a difficult situation
for the Intellectual Property
Directorate to ascertain any
fake product entering the
market,” said Mr. Halili.

Mr. Neritan Frashéri from
the Market Surveillance In-
spectorate stated the level
of inspections and controls
delivered in the market, es-
pecially with regard to the
software industry. ‘There
were around 386 controls in
the market during 2018, and
only 5 of them were oriented
by the complaints that busi-
nesses have had," said Mr.

of goods entering the
market are subject

to physical control,
and this is followed

by strong business
pressure not to create
more bureaucracy in
the Customs. It creates
a difficult situation for
the Intellectual Property
Directorate to ascertain
any fake product
entering the market,”
said Mr. Halili.

Neritan Frasheri seeking
business cooperation.

Director of Copyright
at the Ministry of Cul-
ture, Mr. Sofjan Jaupaj,
explained the role of this
directorate in enabling the
rigorous implementation
of Copyright in all institu-
tions responsible for mar-
ket monitoring.

This stakeholder
group meeting is in the
wake of the meetings that
AmCham started in 2019
with all line institutions.
The national IPR Confer-
ence will revitalize and
will focus on the issues
of Market Inspection Law
enforcement.

i institucional” -
;i Lako.
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e mallrave gé viné né
dogané i nénshtrohen
kontrollit fizik, dhe

kjo pas presionit t&
forté nga biznesi

PEr t& mos krijuar
burokraci né dogana.
Kjo e bén té véshtiré
pér Drejtoring e
Pronésisé Intelektuale
té konstatojé ¢do
produkt fallco gé hyn
né treg” — u shpreh z.
Habili.

u shpreh z.

Z. Kledi Kodra, Kryetar i

. Komitetit té ‘Regulatory, Le-
i gal & IPR pérmendi punén e
1 béré pér té ndjekur té drejtén
i+ intelektuale nga doganat, e
i cilaéshté porta hyrése pérné
 tregun vendas, e deri tek in-
i spektimet né treg dhe apliki-
©omi i ligjit t€ Copyright-it.
i “Aktivizimi i ‘Stakeholders
:t Group’ éshté njé mundési
i pér té adresuar qarté té gji-
i tha problematikat qé na vi-
 jné nga anétarét dhe Dhoma
i gjen kanalet e duhura pér
i trajtuar ato” - u shpreh z.
i Kodra.

Pérfaqésuesi i Dogana-

“ ve, z. Arbér Habili, shpjegoi

IN ALBANIA

punén qé bén drejtoria e tij
pér té parandaluar pirate-
riné dhe produktet fallco té
hyjné né treg. “Vetém 10 pér
gind e mallrave qé vijné né
dogané i nénshtrohen kon-
trollit fizik, dhe kjo pas pre-
sionit té forté nga biznesi pér
té mos krijuar burokraci né
dogana. Kjo e bén té véshtiré
pér Drejtorin€é e Pronésisé
Intelektuale té konstatojé
cdo produkt fallco g€ hyn né
treg” — u shpreh z. Habili.

Z. Neritan Frashéri nga
Inspektoriati i Mbikéqyrjes
sé Tregut foli mbi inspekti-
met dhe kontrollet qé jané
béré né treg, sidomos pér sa
i takon industrive té softwa-
re-éve. “Ka patur 386 kon-
trolle né treg né 2018-én dhe
vetém 5 prej tyre jané orien-
tuar nga ankesat g€ kané
patur bizneset” — u shpreh z.
Neritan Frashéri, duke kérk-
uar mé shumé bashképunim
nga biznesi.

Né takim ka gené i pran-
ishém edhe pérfagésuesi i
Drejtoris€é s€ t€ Drejtés sé
Autorit né Ministriné e Kul-
turés, z. Sofjan Jaupaj, i cili ka
shjeguar rolin gé kryhen kjo
drejtori pér t€ mundésuar qé
té gjitha institucionet g€ mon-
itorojné tregun té respektojné
té drejtén e autorit. Takimi i
‘Stakeholders Group’ éshté
né vazhdén e takimeve qé
Dhoma ka filluar né 2019-
én me té€ gjitha institucionet
e linjés, pér té kulmuar né
njé Konferencé Kombétare
té IPR-it, e cila do té pérqgen-
drohet tek céshtjet e inspek-
timit dhe zbatimit té ligjit.
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GJIROFARM’
bk

SHORT BUSINESS PROFILE

Gijirofarma is one of the biggest diary companies in Albania
and the absolute leader in production & trade of the authentic
Albanian White Cheese since 2005. Gjirofarma is led by the
passion to offer consumers an easier way to have access to
high quality products which offer them more than what they
expect. The entire production process has been certified
according to ISO 22000:2005, which has included all the
HACCP standards.

Representative: Nikolla Gjoni

Address 1: Autostrada Tirané-Durrés, Km. 5, Rruga Dytésore,
Tirané

Address 2: Bodrishté, Rruga Nacionale Gjirokastér-Kakavijé,
Gijirokastér

Contacts: +355 (0) 696000193

ngjoni@gjirofarm.com

Activity: Diary

WWW. gjirofarm.com

BARDHA

SHORT BUSINESS PROFILE

Bardha Winery, created by Ekrem Bardha with
love and sacrifice produces wines of International
standards, with elegant and fine taste, where you
can feel a good harmony of aromas of flowers
and fruits. Bardha Winery is proud of its wine,
based on modern technology and in the ancient
tradition of wine production.

Representative: Donika Bardha, Owner
Ekrem Bardha, Owner

Address: Rruga e Luleve, Marikaj
Contacts: +355 (0) 676022479
donika711@aol.com

Activity: Wine Production & Trade

www.kantinabardha.al

Invest Unlimited Albania
Sh.p.k.

SHORT BUSINESS PROFILE

Invest Unlimited Albania is an Albanian real estate com-
pany founded in 2018. It is headquartered in Tirana, Albania.
The company’s prior focus is to bring foreign investors in the
country as well as to provide Albanian investors the oppor-
tunity to invest overseas. Today the company has created a
large portofolio of properties in Albania, USA, Greece, etc.

Invest Unlimited Albania Sh.p.k.

Representative: Kelvina Korreshi (Koxhaj)

Administrator

Address: Sheshi Willson, Pallati Nr. 14, Kati 2, Tirané
Contacts: +355 (0) 4 4519651

koxhajkelvina@gmail.com

Activity: Real Estate. Intermediation in Property Sale and Rent

jn"f\.lj\-l

SHORT BUSINESS PROFILE

Mozenda is an industry leader in web automation
and data acquisition. They take unstructured data
from the internet and make them useful. They
transform web pages into actionable intelligence
that provides their customers a competitive
advantage so they can know, sell and grow more.

Representative: Mirgen Hoxha
Administrator

Address: Rr. Anton Pashku, Godina 22,
Yzberish, Tirané

Contacts: +355 (0) 675446541
mirgen.hoxha@mozenda.com

Activity: Software Development,

Data Scraping from the Web

WWW.mozenda.com
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AmCham Labor and
Ethics Committee
members who also
represent companies in
the services and human
resources industries held
a meeting with Leigh Ann
Pagnard, an American
nhuman resources expert.
Ms. Pagnard is a senior
executive and consultant
with special expertise

oNn human resources.
She has been Technical
Staffing Certified (TSO),
Certified Staffing
Professional (CSP),
since 2012 through

the American Staffing
Association.

AmCham NEWS

Labor and Ethics Committee

BRINGS IN US.
SPECIALIST

TO DISCUSS HR
DEPARTMENT ISSULS

the meeting how relationships between employees and employers

work in Albania, the general elements of the Labor Code and how HR
departments are becoming more and more important for companies. The meet-
ing served to share experiences and Ms. Pagard explained in detail based on
her experience the best practices in recruiting and the effective use of HR tools.
The meeting served to exchange views on how to address different situations
that HR specialists face in their work -- going through not only legal elements
but also best practices applied in the United States. Committee members in-
formed Ms. Pagnard about the significant changes Albania’s Labor Code has
undergone and how they are being implemented. They talked about the most
acute problems faced by human resource experts today and the solutions pro-
vided through the Labor Code or through courts. The relationship between the
employer and the employee and how the Albanian companies have begun to
assess human capital and development were also at the center of the discussion
during the meeting.

. ommittee Chairman Roden Pajaj explained to Ms. Ann Pagnard during
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[l AMERICAN CF

Anétaré t& Komitetit
‘Labor & Ethics’,

té cilét jané edhe
pérfagésuesit

e kompanive

né industring e
shérbimeve té kapitalit
njerézor, patén

njé takim me zn.
Leigh Ann Pagnard,
njé profesioniste

né industring e
Shérbimeve té
Personelit né SHBA.
Leigh Ann éshté njé
ekzekutive e larté
dhe konsulente me
ekspertizé té vecanté
né kété industri. Ajo
ka gené Personel
Teknik i Certifikuar
(TSC), Certified Staffing
Professional (CSP),
gé nga viti 2012 nga
Shogata Amerikane e
Personelit.
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dMITETI 1P N‘;E'S DHE ETIES
FLETPER
ZHVILLIMET NE
DEPARTAMENTIN
EHR IT ME
SPECIALISTEN
AMERIKANE

jaté takimit, Kryetari i Komitetit z. Roden Pajaj, i shpjegoi znj. Leigh Ann
. Pagnard se si funksionojné marrédhéniet e punés mes punémarrésve dhe

punédhénésve né Shqipéri, elementé té pérgjithshém té Kodit té Punés dhe
ményrés se si departamentet e HR-it jané duke u béré gjithnjé e mé té réndésishme
pér kompanité. Takimi ka shérbyer si njé ndarje experience dhe znj. Pagnard ka
shpjeguar me hollési praktikat dhe eksperiencat e saj né rekrutimin dhe pérdorimin
efikas té mjeteve té HR-it. Takimi ka shérbyer pér t€ shkémbyer mendime dhe ide se
si mund té zgjidhen situata té ndryshme népér té cilat kalojné specialistét e HR-it,
duke ditur jo vetém hapésirén ligjore, por dhe praktikat mé té mira né Ameriké. Znj.
Leigh Ann Pagnard éshté njohur nga anétarét Komitetit me ndryshimet e réndé-
sishme qé pésoi Kodi i Punés dhe pér ményrén se si jané implementuar ato. Ata
folén gjithashtu pér problematikat mé té mprehta g€ hasin sot ekspertét e burimeve
njerézore dhe zgjidhjen qé ata ofrojné népérmjet Kodit t€ Punés apo edhe népérm-
jet Gjvkatés. Marrédhéniet mes punédhénésve dhe punémarrésve dhe ményra se si
kompanité shqiptare kané filluar té vlerésojné kapitalin njerézor dhe ta zhvillojné
até, ka qené gjithashtu né gendér té diskutimit gjaté takimit.
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IHuman
Resourees
Training

for the development of HR

functions ranging from Staff
to Strategic Business Advisor

The American
Chamber of
Commerce in
Albania organized a
Human Resources
Training on HR
Staff Development,
ranging from the
roles of HR Staff to
Strategic Business
Advisor. The training
was led by Gordon
Paisley, Senior
Human Resources
Manager at United
Airlines in Chicago,
United States.

he training took
. place in two ses-
sions and was
devised for high-level HR
executives and business
leaders working for Am-
Cham Albania members.
In the first session,
Mr. Paisley spoke about
developing the Human
Resources Function -
from Staff to Strategic
Business Adviser roles.
In the second session, he
presented the process
of drafting a Human
Resources and Talent
Strategy.
The training was of

great interest to the mem-
bers of the AmCham as
they received information
on how to turn the Human
Resources Department
into a strong development
tool for their company.

Through techniques
and examples, Mr. Pais-
ley, guided participants
on how Human Resources
turns into a vital function
for the company by offer-
ing human capital that is
responsible for the com-
pany’s success.

Finding employees and
talent development are
fundamental to the com-

pany’s development.

As the company sets
its own strategic objec-
tives, affecting the mar-
ket, its competitors, its
development and its prof-
its, HR departments must
set objectives in support
of the company and its
objectives, being flexible
and active in filling needs.

To achieve and provide
the right HR level of coop-
eration and support, Pais-
ley spent about five hours
in the training, which
went over the smallest
details that make HR em-
ployees successful.




Dhoma Amerikane
e Tregtisé
organizoi njé
trajnim t& Burimeve
Njerézore me
temé “Zhwvillimi i
Funksionit t& HR-it
nga “Personeli” né
rolin e “Késhilltarit
Strategjik t&
Biznesit”, me
lektor z. Gordon
Paisley, Menaxher
| Larté i Burimeve
Njerézore né
United Alrlines,

né Cikago té
SHBA-ve.

Trajnimi i Burimeve Njerézore

Zhvillimi 1 funksioneve té Burimeve
Njerezore nga "Personeli” ne
‘Késhilltar Strategjik t& Biznesit”

rajnimi u zhvillua

né dy seanca dhe u

hartua pér nivelin
e udhéheqjes ekzekutive té
biznesit dhe udhéheqésit
té funksionit té BNj-ve té
anétaréve t¢ AmCham Al-
bania. N€ sesionin e paré,
z. Gordon Paisley foli pér
zhvillimin e funksionit té
Burimeve Njerézore nga
“Personeli” né€ “Késhilltar
Strategjik té Biznesit”. N&
sesionin e dyté, ai paraqi-
ti procesin e hartimit té
strategjis€ s€ Burimeve
Njerézore dhe Talenteve.

Trajnimi pati njé interes

té madh t€ anétaréve té
Dhomés Amerikane, té cilét

morén népérmijet tij, infor-
macione té nevojshme se si
ta kthejné departamentin e
Burimeve Njerézore né njé
mjet té forté té zhvillimit té
kompanive té tyre.
Népérmjet teknikave dhe
shembujve, z. Paisley, ori-
entoi té gjithé pjesémarrésit
pér ményrén se si té kthejné
Burimet Njerézore né njé
funksion jetésor pér kom-
panité, duke u ofruar kapi-
talin njerézor qé éshté pérg-
jegjés pér suksesin e kom-
panisé. Gjetja, punésimi,
zhvillimi i personelit dhe i
talenteve, jané themeloré né
zhvillimin e kompanisé.
Ndérsa kompania vendos

objektivat e veta strategjike
qé prekin tregun, konkur-
rentét, zhvillimin dhe
fitimet, Burimet Njerézore
jané té detyruara t€ ven-
dosin objektiva né mbhéshtet-
je t€ kompanisé dhe té
objektivave té saj, duke gené
fleksibél dhe aktivé pér até
cfaré ju kérkohet.

Pér t€ arritur kété nivel
té bashképunimit dhe té
mbéshtetjes qé Burimet
Njerézore duhet té japin, z.
Paisley ka shpenzuar rreth
pesé oré né njé trajnim qé
orientoi deri né detaje té
vogla, detyrat qé duhet té
keté njé punonjés i Buri-
meve Njerézore.
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he Board of American
Chamber of Commerce
met with high represen-
tatives of Democratic Party in a
Working Breakfast to exchange of
information on the expectations,
issues of AmCham members. The
meeting was called by the Eco-
nomic Development Unit of Dem-
ocratic Party to include part of the
issues in PD’s economic program.
Ms. Jorida Tabaku introduced
the Democratic Party’s Econom-
ic Program, the fiscal amenities,
sectorial incentives and economic
policies that the political force will
implement if it will govern.

DHOMA AMERIKANE E TREGTISE NE SHQIPERI

AmCham NEWS

E

with representatives
of Democratic Party

AmCham President Mr. Enio
Jaco highlighted ‘the importance
of a healthier political-economic
climate that foster development
and spurs economic growth’. The
chamber emphasized a ‘rule-
based, transparent investment
framework, a stronger judicial sys-
tem to solve business disputes and
a bi-partisan need for a unified re-
gional trade agenda’ that supports
EU accession.

Mr. Enio Jaco also acknowl-
edged the concern from member-
ship, that frequent changes into
tax code cause confusion and do
not allow the business to make

plans. Public procurement is an-
other area where the members
feel strongly that the procedures
should be improved. The business
community has an interest to see a
stable political climate because the
crises have a negative impact on
the economy and business devel-
opment in the country.

AmCham supports every effort
to strengthen the judicial system.
Most chambers are interested for
the implementation of the justice
reform as businesses face uncer-
tainties and disputes that only an
independent and efficient judiciary
system can solve this cases.
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ordi i Dhomés Amer-

ikane té Tregtis€ u

takua me pérfaqésues
té larté té Partis€ Demokratike
né njé Méngjes Pune, pér té
shkémbyer informacion mbi
pritshmérit¢ dhe kérkesat e
anétaréve t¢ Dhomés Ameri-
kane. Takimi u thirr nga pér-
faqésuesit e Partis€é Demokra-
tike pér t€ prezantuar program-
in ekonomik té PD-sé.

Znj. Jorida Tabaku prezantoi
Programin Ekonomik té Partisé
Demokratike, lehtésité fiskale,
nxitjet sektoriale dhe politikat
ekonomike qé¢ forca politike do

DHOMA AMERIEANE E TREGTISE NE SHQIPERT |
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takohet me perfagesues
te Partise Demokratike

té zbatojé nése do té qeverisé.

Presidenti i AmCham, z. Enio
Jaco, theksoi réndésiné e njé klime
mé té shéndetshme politiko-ekono-
mike g€ nxit zhvillimin dhe nxit
rritien ekonomike. Pérfagésuesit e
Dhomeés gjithashtu theksuan nevo-
jén e kornizés sé investimeve trans-
parente, njé sistem gjygésor me té
forté pér té zgjidhur mosmarrévesh-
jet e biznesit dhe njé angazhim
bi-partizan pér njé axhendé t€ unifi-
kuar rajonale té tregtis€ q€ mbéshtet
pranimin né€ BE.

Z.Jaco ka pranuar si shqetésim
g€ vjen nga anétarésia e Dhomés
ndryshimet e herépashershme, té

cilat shkaktojné konfuzion dhe nuk
¢ lejojné biznesin té planifikojé.
Prokurimet publike jané njé tjetér
aspekt qé ka térhequr vémendjen
€ Dhomés Amerikane. Komuniteti i
biznesit n€ Dhomén Amerikane ka
interes g€ vendi té keté njé klimé té
géndrueshme politike, sepse krizat
sjellin impakt negativ né¢ ekonomi
dhe né zhvillimin e biznesit né vend.

Mjaft té€ interesuar né Dhomén
Amerikane jané pér zbatimin e re-
formés né drejtési, pasi bizneset
kané paqartési dhe mosmarrévesh-
je mé njéri-tjetrin dhe vetém njé
sistem i drejté dhe efikas gjyqésori
mund t'i zgjidhé.
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CSR Projeet “Green Optimistic’

Optima Foundation
and AmCham together
for a clean coast

On April 27, AmCham member Optima Legal &
Financial organized a volunteer group to clean beaches
and forests from litter in Fier's Darezese area, under the
Green Optimistic logo, along with young people from

McCain Institute in Albania.

everal members of Am-
Cham -- such as the Amer-
ican Bank of Investments,
Gener2, Avanntive, Albpastrim
several youth organizations,
international organizations and
diplomatic missions accredited
in Albania, under the auspices of
Fier Municipality and the Minis-
try of Tourism and Environment
participated in this action. About
250 volunteers participated in the
activity. The action was followed
by a cultural visit to the Apollonia
Archaeological Park.

The efforts were an impres-
sive testimony of collective will in
support of a just and noble cause.
The volunteer action is fueled by
the desire for the emancipation
of a society that still suffers from
the wounds of a somewhat pain-

ful past. Like the rallies of flower
power in America 40-50 years ago,
this action resembles a genuine
and peaceful effort for awareness
and civic development, as well as a
dignified service in protecting our
planet or as it was otherwise called
by a 4-years-old: “here, where we
live”

Cultivating volunteering is a
civic need, cooperation with each
other for the benefit of the com-
mon good is a necessary condition
for the creation of a bright-minded
and perfect society, as is a precious
gift that everyone does to himself
and to the prosperity of humanity.

Let’s trust that younger genera-
tions will rise to the right height to
clean up a place that has been usu-
ally self-disfigured through time.

Examples of the triumph of

good over evil, beauty over ugli-
ness, truth over lies, courage over
fear, virtue over vice, freedom over
tyranny, and other such examples
that are easily found in the activity
of the prominent figures of global
history and are the source of inspi-
ration for anyone walking the right
path.
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Ditén e shtung&, me
daté 27 prill 2019,
njé nga anétarét e
AmCham, Optima

Legal & Financial,
organizoi njé aksion
PEr pastrimin
vullnetar té plazhit
dhe pyllit né
Darézezé té Ferit,
nén logon ‘Green
Optimistic’, sé
bashku me té rinjté
e Institutit McCain
né Shaipéri.

€ kété aksion, morén pjesé
disa anétaré t¢ AmCham,
si Banka Amerikane e
Investimeve, Gener 2, Avanntive
Consulting, Albpastrim, disa or-
ganizata rinore, organizma ndér-
kombétare dhe pérfaqési diplo-
matike t€ akredituara né Shqipéri,

nén kujdesin e Bashkisé Fier dhe
Ministrisé sé€ Turizmit dhe Mje-

AN e T

disit. Né kété aksion kontribuan
250 vullnetaré. Ky aksion u pasua
nga njé vizité kulturore né parkun
e Apollonisé. Ajo qé¢ ndodhi, éshté
njé¢ déshmi mbresé€lénése e vull-
netit kolektiv né mbéshtetje té njé
kauze té drejté dhe fisnike. Kjo
paradé vullnetarizmi ushqgehet nga
déshira pér emancipimin e njé sho-
qérie q¢ ende vuan nga plagét e njé
té shkuare paksa té€ dhimbshme.
Ashtu sikurse manifestimet e
pushtetit t€ luleve né Amerikén e
para 40-50 viteve, ky aksion ng-
jan me njé pérpjekje té ciltér e
pagésore pér ndérgjegjésim dhe
zhvillim qytetar sikundér éshté
edhe njé shérbim dinjitoz né mbro-
jtje té planetit toné, ose sic e quante
ndryshe njé fémijé 4 vjecar: kétu
ku jetojmé neve. Kultivimi i vull-
netarizmit €shté nevojé qytetare,
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Dhoma Amerikane bashke
oer nje bregdet te paster

bashképunimi me njéri-tjetrin né
dobi té sé€ mirés sé pérbashkét éshté
kusht i domosdoshém pér krijimin
e njé shoqérie mendjendritur e té
pérsosur, sikurse éshté edhe njé
dhuraté e ¢cmuar qé cilido i bén ve-
tes dhe njerézimit mbaré. Le t€ be-
sojmé se brezat e rinj do t€ ngrihen
né lartésin€ e duhur, pér t'i zbard-
hur fagen kétij vendi té€ népérkém-
bur kryesisht prej vetvetes ndér
shekuj. Shembujt e triumfit t€ sé
miré€s mbi té€ keqen, e t€ bukurés
mbi t€ shémtuarén, e té vértetés mbi
génjeshtrén, e kurajés mbi frikén, e
virtytit mbi vesin, e lirisé mbi tirani-
né, e té tjeré shembuyj t€ kétillé, qé
gjenden lehtésisht né veprimtariné
e figurave té shquara té historisé
soné e mbaré botés, jané€ burim fry-
mézimi pér kédo g€ ecén né rrugén
e drejte.
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SIGAL UNIQA Group Austria,
the largest insurance com-
pany in Albania, on the occa-
sion of the 20th anniversary
of its founding, inaugurated
a public art sculpture titled
“Gratitude - Giving Thanks
to All” The purpose and
theme of the sculpture,
which has been erected near
SIGAL UNIQA headquarters
in downtown Tirana, was to
give thanks to clients, asso-
ciates and staff for the trust
and dedication they have
given to the company for 20
years.

The inauguration ceremony
was attended by the SIGAL
UNIQA Board of Directors,
Tirana City Council Chair-
man Aldrin Dalipi, represen-
tatives of ministries and pub-
lic institutions, ambassadors
and other diplomatic rep-
resentatives, business and
financial institutions rep-
resentatives as well as staff
and partners of the company.
Earlier in the headquarters
of SIGAL UNIQA, General
Director Avni Ponari held a
press conference where he
expressed his gratitude to
the clients, staff and part-
ners of the company.

“The success and the
achievements of SIGAL
UNIQA Group Austria in
these 20 years belong above
all to the clients, who have
trusted us and continue to
trust us, so our celebration of
these 20 years is with them
and for them,” Mr. Ponari
said.

During the entire month

of March, SIGAL UNIQA
turned its headquarters

into an open exhibition for
the public, where the most
renowned Albanian paint-
ers exhibited works on the
themes of growth, devel-

opment, vision, gratitude

-- the same themes SIGAL
UNIOQA itself has identified
with for 20 years -- and
with which its daily work
seeks to inspire, to be con-
stantly developing, serving
value and not just products.
SIGAL UNIQA has grown
over the years, expanding
beyond Albania’s borders
and has become one of the
largest insurance groups,
with about 1,200 employees
serving over 1 million cus-
tomers in Albania, Kosovo
and North Macedonia.
SIGAL UNIQA, since 2002
ranks first in the insurance
market in Albania with over
65 million euros in premi-
ums per year and about
300 million euros in dam-
ages paid over the years
and 121.1 million euros in
assets.

Since 2007, SIGAL UNIQA
is part of the Austrian in-
surance giant UNIQA Group
Austria, which has a 200-
year history in the Europe-
an insurance market, with
the size of 7 billion euros
annually and 33 billion eu-
ros in assets.

Albanian
Beauty Beli

Satbere Thikaxhija (Beli
Kraja Cafi), is the author of
seven teaching books being
used in all private and state
professional institutions.
The methods she writes
about have become the go-
to literature of beauty tech-
nicians and recently they
are also available to busi-
nesses n Kosovo, enabling
an expansion of knowledge
beyond the country’s bor-
ders.

One of the first members

of the American Chamber
of Commerce in Albania,

enrolling in 2000, Alba-
nian Beauty Beli has also
helped promote American
cosmetic products in
Albania and has helped
launch many Made in
USA products. With her
participation at the IBS In-
ternational Beauty Show,
she has made it possible
for American cosmetics
products to be promoted
in Albania as well.

Her professional career
started in Rome in 1993-
1994, where she studied
at the Duilio Due School,
after finishing her studies
at the University of Tirana
Faculty of Economics in
1988, to continue with the
opening of the first asso-
ciation of beauty techni-
cians, the National Asso-
ciation Albanian Beauty,
in which she serves as
President.

BOGA & ASSQCIATES

LEGAL - TAX - ACCOUNTING

2019 marks Boga &
Associates’ 25th anni-
versary

For the past quarter cen-
tury, clients have been at
the heart of everything we
do. Our clients are central
to the culture and the way
in which we deliver our
advice. We support them
at all stages of their devel-
opment, and offer them a
full range of legal, tax and
accounting services.
Testament to all of the
hard work put in by the
whole teams at Boga

& Associates are the
number 1 rankings for
the firm. Boga & As-
sociates has cemented

its place as the leading
advisor in Albania with
its practices ranked top
tier across several major

international legal directo-
ries including Corporate/
Commercial: Chambers
Global 2019, Corporate/
Commercial: Chambers
Europe 2019, Intellectual
Property: Chambers Europe
2019, Dispute Resolution:
Chambers Europe 2019,
Projects: Chambers Europe
2019, Financial/Corporate:
International Financial
Law Review (IFLR1000)
2019, Project Development:
IFLR1000 2019, Dispute
Resolution: Benchmark Lit-
igation 2019, Trademarks:
World Trademark Review
2019, Media Law: Media
Law International 2019.
With its diverse capabilities
and experience, the firm
acts for leading businesses
in most major industries,
including banks, financial
institutions, companies
working in energy, insur-
ance, construction, and
utilities, entertainment and
media, mining, oil and gas,
technology, telecommuni-
cations, tourism, transport,
infrastructure, consumer
goods and international
institutions (European
Bank for Reconstruction
and Development (EBRD),
International Finance Cor-
poration (IFC), the World
Bank (contributing to “Do-
ing Business”).

The firm offers its cli-

ents every legal, tax and
accounting service, they
may need to do business

in Albania and Kosovo.
During the quarter century,
the firm has advised on
privatization transactions,
concessions, real estate
transactions, setting up
businesses, credit facilities,
customs, and tax issues, all
with a keen sensitivity to
developments in the Alba-
nian and Kosovo business
environment.
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SIGAL UNIQA Group Austria,
kompania mé e madhe e sig-
urimeve né Shqipé€ri, me ras-
tin e 20-vjetorit té themelimit
té saj, inauguroi skulpturén:
“Mirénjohje - falénderim pér
té gjithé”, realizuar enkas pér
kété pérvjetor. Qéllimi dhe
tematika e skulpturés, e cila
u vendos prané Drejtorisé

sé Pérgjithshme té SIGAL
UNIQA, ishte mirénjohja
dhe falénderimi pér klientét,
bashképunétorét dhe stafin
pér besimin dhe pérkush-
timin q€ i kané dhéné kom-
panisé pér 20 vite.

Né ceremoniné e inau-
gurimit morén pjesé Bordi
drejtues i SIGAL UNIQA,
Kryetari i Késhillit Bashkiak
té Tiranés, z. Aldrin Dalipi,
pérfagésues t€ ministrive
dhe institucioneve publike,
ambasadoré€ dhe pérfaqé-
sues té tjeré diplomatiké,
pérfagésues té biznesit dhe
institucioneve financiare,
stafi dhe partnerét e kompa-
nisé. Me herét, né Drejtoriné
e Pérgjithshme té SIGAL
UNIQA, Drejtori i Pérgjith-
shém i SIGAL UNIQA, z. Avni
Ponari, né njé konferencé té
mbajtur pér mediat shpreu
falénderimet pér klientét,
stafin dhe partnerét e kom-
panisé.

“Suksesi dhe arritjet e SIGAL
UNIQA Group Austria né
kéto 20 vjet, mbi té€ gjitha u
takojné klientéve, té cilét na
kané besuar dhe vazhdojné
té na besojné, prandaj edhe
festimet tona né kété 20
vjetor zhvillohen me ta dhe
pér ata”, -u shpreh z. Avni
Ponari, Drejtor i Pérgjith-
shém i SIGAL UNIQA Group
Austria.

Pérgjaté gjithé muajit mars,
SIGAL UNIQA i ktheu ambi-
entet e zyrave t€ saj gendrore
né njé ekspozité té hapur pér

!;;:lun.

publikun, ku piktorét mé té
njohur shqiptaré realizuan
piktura me tematiké: rritje,
zhvillim, vizion, falénderim,
pikérisht ashtu si¢ identi-
fikohet edhe veté SIGAL-i.
SIGAL UNIQA, qé prej 20
vitesh, me punén e saj té pér-

ditshme kérkon té frymézojé,

té jeté vazhdimisht né zhvil-
lim, té serviré vlera dhe jo
vetém produkte.

Pérmasat qé SIGAL UNIQA
ka marré pérgjaté viteve i
kalojné kufijté e Shqipérisé
dhe éshté shndérruar né
njé prej grupeve mé té€ méd-
henj té sigurimeve, ku rreth
1200 punonjés u shérbejné
mbi 1 milioné klientéve né
Shqipéri, Kosové dhe Maqe-
doni. SIGAL UNIQA, gé prej
vitit 2002 renditet e para né
tregun e sigurimeve me mbi
65 milioné euro prime né vit
dhe rreth 300 milioné euro
déme té paguara ndér vite,
si edhe 121.100.000 Euro
ASETE.

Q€ prej vitit 2007, SIGAL
UNIQA éshté pjesé e gjigan-
dit austriak té sigurimeve
UNIQA Group Austria, me
njé histori 200-vjecare né
tregun europian t€ siguri-
meve, i cili numéron 7 mil-
iardé euro prime né vit dhe
zotéron 33 miliardé euro
asete.

Bukuria
Shqiptare Beli

Satbere Thikaxhija (Beli Kra-
ja Cafi), éshté autore e 7 liter-
aturave t€ mésimdhénies né
té gjitha subjektet profesio-
nale private dhe shtetérore.
Metodikat e saj jané kthyer
né literaturén bazé té es-
tetisteve, dhe sé€ fundmi, jané
shpérndaré edhe né bizneset
né Kosové, duke mundésuar
késhtu zgjerimin e njohurive
té saj edhe pértej vendit.

Nga anétaret e para té

Dhomeés Amerikane té
Tregtisé€ qé prej vitit 2000,
Bukuria Shqiptare Beli ka
ndihmuar edhe pér té prom-
ovuar produktet amerikane
té kozmetikés né vend dhe
ka ndihmuar né lan¢imin e
shumé produkteve ‘Made

in USA. Me pjesémarrjen e
saj né Panairin ‘IBS Interna-
tional Beauty Show’, ajo ka
béré té¢ mundur qé produkte
té kozmetikés amerikane

té promovohen edhe né
Shqipéri.

Profesionalizmi i saj i ka
fillesat né Romeé, né vitet
1993-1994, ku ndoqi studi-
met né shkollén Duilio Due,
né vijim té studimeve né
Fakultetin Ekonomik né vitin
1988, pér t€ vazhduar mé
pas me hapjen e shoqatés
sé€ paré té€ bukurisé ‘Shoqata
Kombétare Bukuria Shqip-
tare’, ku éshté edhe Presi-
dente.

BOGA & ASSOCIATES

LEGAL » TAX » ACCOUNTING

2019 shenon 25 vjetorin e
Boga & Associates.

Per gjate gjithe cerek shek-
ullit te kaluar, klientet kane
zene vendin kryesor ne
punen tone, duke i mbeshte-
tur ne te gjitha fazat e zh-
villimit te tyre dhe duke iu
ofruar te gjitha sherbimet
ligjore, fiskale dhe kontabel
te nevojshme per te themel-
uar dhe ushtruar aktivitetin
tregtar.

Tregues i punes se madhe
arritur nga avokatet e Boga
& Associates, jané renditjet
kryesuese per firmen. Boga
& Associates ka forcuar
akoma me shume vendin e
saj si keshilluesi kryesor lig-
jor ne Shqiperi me praktikat
e renditura ne nivelet me te
larta ne disa direktori krye-
sore ligjore dhe financiare
nderkombetare duke perf-
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shire: renditjen nr. 1 ne Cor-
porate/Commercial: Cham-
bers Global 2019, Corporate/
Commercial: Chambers
Europe 2019, Intellectual
Property: Chambers Europe
2019, Dispute Resolution:
Chambers Europe 2019,
Projects: Chambers Europe
2019, Dispute Resolution:
Benchmark Litigation 2019,
Trademarks: World Trade-
mark Review 2019, Media
Law: Media Law Interna-
tional 2019.

International Financial Law
Review (IFLR1000) 2019,

ka renditur serish Boga &
Associates numrin 1 pér
kategorite e sherbimeve lig-
jore financiare te zhvillimit
te korporatave si dhe ate te
projekteve.

Prej cerek shekulli, zyra of-
ron per klientet e saj te gjitha
sherbimet ligjore, fiskale dhe
kontabel te nevojshme per te
themeluar dhe ushtruar ak-
tivitetin tregtar ne Shqiperi
dhe Kosove ne shumicen e
industrive kryesore, duke
pérfshire bankat dhe insti-
tucionet financiare, si dhe
kompani ge operojne ne sig-
urime, ndertim, energji, me-
dia, miniera, nafte dhe gaz,
sherbime profesionale, pasu-
ri te paluajtshme, teknologji
telekomunikacioni, turizem,
transport, infrastrukture
dhe sektore te produkteve te
konsumit.

Gjate ketij cerek shekulli,
zyra ka ofruar asistence lig-
jore ne fushen e privatizimit
te ndermarrjeve shteterore,
koncensioneve, transak-
sioneve me pasuri te palua-
jtshme, themelimit te shoqe-
rive tregtare, ne fushen e do-
ganave si dhe ne ate fiskale
dhe te kontabilitetit, duke u
orientuar vazhdimisht nga
nje ndjeshmeri e larte per t'ju
pershtatur zhvillimeve ne
mjedisin e biznesit shqiptar
dhe Kosovar.
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Anesl Global CEOs Sy,
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Albanian CEO Survey, as part of PwC's
22" Annual Global GEO Survey —
PricewaterhouseCoopers Abania

PricewaternouseCoopers (PwC)
Albania presented the results of
the CEQO survey organized with
leaders of companies operating
in the local market.

ore than 50 executives,

local and international,

from both private and
public sector participated at the
event held on 17 April 2019.

This is the 22" year in a row that
PricewaterhouseCoopers delivers
this survey at an international lev-
el, where 1,378 worldwide leaders
provide their opinion on econom-
ic and operational challenges in
short and medium terms, develop-

ment trends in the market and in
their companies. PwC presents
the findings of this survey every
year in January during the World
Economic Forum held in Davos,
Switzerland.

In Albania, the CEO survey is
organized for the second consec-
utive year with a considerable
participation of well-known com-
panies operating in various sec-
tors like; banking, energy, infra-
structure, telecommunication and
manufacturing,, CEOs of these
companies had the opportunity
to share their views on business
climate, challenges, economic,
political and social environment,
talent retain and qualification de-
velopment in a competitive mar-
ket oriented towards technology.
The Albanian CEO Survey presen-
tation event was opened by Loreta
Peci, Country Managing Partner

in PwC Albania and Kosovo while
the findings and results were pre-
sented by Mr. Elvis Ziu, Advisory
Leader in PwC Albania and Koso-
vo. The findings gave the oppor-
tunity to all CEOs in Albania to
get insights and and compare the
results at international/regional
and local level.

There was also a panel dis-
cussion with CEOs from differ-
ent sectors; Ms. Linda Shomo,
Founder and CEO of EasyPay,
Mr. Seyhan Pencabligil, CEO of
BKT, Mr. Renis Tershana, Found-
er and CEO of R&T Group, Mr.
Rohan D’Souza, CEO of SHELL
Albania, Mr. Eduard Shalsi, Min-
ister of State for the Protection of
Entrepreneurship.

In addition to questions and
answers, the panel shared their
thoughts on economic growth
and respective trends, trading

¥
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Anketimi 1 GEO-ve ne Shaiperi, si pjese
e Anketimit Global Vjetor te 22-t¢ PwG -
PricewaterhouseCGoopers Albania

‘PricewaterhouseCoopers (PwC)
Albania prezantoi né Shqipéri
rezultatet e anketimit t&
drejtuesve t& kompanive gé
operojné né Shajipéri.

€ eventin e organizuar né
. datén 17 prill 2019, morén
pjes¢ mé shumé se 50
drejtues t€ kompanive vendase e
ndérkombétare, pérfaqgésues té
sektorit privat dhe atij publik.
Prej 22 vjetésh Pricewater-
houseCoopers zhvillon kété an-
ketim né nivel ndérkombétar ku
pér kété vit 1,378 drejtues té kom-
panive ndérkombétare dhané
opinionin e tyre né lidhje me
sfidat ekonomike dhe ato opera-

cionale né nivel afat-shkurtér dhe
afat-mesém si dhe trendet e zhvil-
limit si né nivel kombétar ashtu
edhe brenda kompanisé apo tregut
ku kéto kompani operojné. Kéto
rezultate prezantohen nga PwC
cdo fillim viti gjaté muajit janar
né Forumin Ekonomik Botéror té
mbajtur né Davos té Zvicrés.

Né Shqipéri, ky anketim u zh-
villua pér té dytin vit radhazi duke
patur njé pérfshirje té gjeré té dre-
jtuesve té kompanive té€ mirénjo-
hura nga sektoré t€ ndryshém si ai
bankar, energjetik, infrastrukturé,
telekomunikacion dhe prodhim,
té cilét patén mundésiné té nd-
anin opinionin e tyre mbi klimén,
besimin, sfidat e biznesit, mjedisin
ekonomik, politik dhe social, sfidat
pér mbajtjen e talenteve, zhvillimin
dhe kualifikimin e tyre né€ njé mje-
dis konkurrues si dhe pérshtatja
né njé treg gjithnjé e mé shumé té
orientuar drejt teknologjisé.

Eventi i prezantimit té rezultat-
eve pér Shqipériné u hap nga Znj.
Loreta Peci, Partnere e Vendit pér
PwC Shqipéri dhe Kosové ndérsa
gjetjet dhe rezultatet u prezantuan
nga Z. Elvis Ziu, Advisory Lead-
er pér PwC Shqipéri dhe Kosové.
Gjetjet i dhané€ CEO-ve né Shqipéri
mundésiné pér tu njohur dhe kra-
hasuar rezultatet né nivel ndér-
kombétar dhe rajonal .

Né prezantim pati dhe njé pan-
el té pérberé nga drejtues té kom-
panive nga sektoré t€ ndryshém:
Znj. Linda Shomo, themeluese
dhe CEO né EasyPay, Z. Seyhan
Pencabligil, CEO né BKT, Z. Re-
nis Tershana, themelues dhe CEO
né R&T Group, Z Rohan D'Sou-
za, CEO né SHELL Albania dhe
Z. Eduard Shalsi, Ministér Shteti
pér Mbrojtjen e Sipérmarrjes né
Shqipéri.

Pérve¢c pyetje-pérgjigjeve, té
ftuarit diskutuan mes té tjerash
"N
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relations, data usage and securi-
ty information, shortage of skills
and the demand for continuous
qualification, alignment of com-
panies with latest technology
developments and approach to-
ward Artificial Intelligence.

Based on this year results,
there are a number of findings
and key messages that should be
considered and evaluated from
the top management in Albania
in order to measure the market
trust and expectations on eco-
nomic development:

Despite the decreasing globhal
trends, Albanian business lead-
ers appear to be more optimistic
about both the short term and
long-term prospects, where the
more optimistic are the CEOs
from financial service sector. For
2019, following the same trend
as their global peers, Albanian
CEOs appear to be more focused
on the internal opportunities as
key growth drivers, focusing on
operational efficiencies, organic

Artificial Intelligence is still in its entry stage
in Albania, where only 38% of the respondents
expects to focus on this area in the next three years.

growth and launch of new prod-
ucts and services. In a highly
competitive market, data mon-
etization exploitation can be de-
scribed as the fuel driving busi-
nesses towards success.

CEOs of Albanian companies
tends to be very much focused
in their human resources where
shortage of skills and need for
continuous training and qualifi-
cation is a permanent threat to-
gether with process automation.

Trading conflicts in growth
are one of the main concerns of
international leaders, while the
goal of local ones remains the
consolidation of existing trading
relations with traditional part-
ners in the region and not only.

As cyber-attacks have contin-
uously became more frequent,

Albanian companies (92% of
the respondents) are orienting
their efforts and technological
developments towards preven-
tion measures. Artificial Intelli-
gence is still in its entry stage in
Albania, where only 38% of the
respondents expects to focus on
this area in the next three years.

In Albania, participated in the
survey 66 CEOs, out of which 16
women, sharing their thoughts
through completion of the on-line
survey or direct meetings and in-
terviews with the team of PwC
Albania. In addition to data col-
lection, this survey is a great op-
portunity for all CEOs to discuss
in more details about potential
collaboration and services PwC
Albania offers in the areas of advi-
sory, tax and audit.

AmCham ECONOMY
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Inteligjenca artificiale mbetet né hapat
e saj t& paré né Shajipéri, ku vetém 38% e

kompanive vendase parashikojné ta marrin
né konsideraté né 3 vitet e ardhshme.

¥

mbi pritshmérité né lidhje me
rritien ekonomike, marrédhéniet
tregtare, mbrojtjen dhe pérdorim-
in mé sé miri te té¢ dhénave apo
informacionit qé kompanité dis-
ponojné, pérgatitjen e té€ rinjve pér
tregun e punés, nevojén pér kual-
ifikim té vazhdueshém té buri-
meve njerézore si dhe sfidat e bi-
znesit né shfrytézimin mé sé miri
té risive né teknologji si dhe gasja
ndaj Inteligjencés Artificiale.

Bazuar né rezultatet e kétij an-
ketimi jané njé numeér gjetjesh apo
mesazhesh qé duhet t€ vleréso-
hen si t€ réndésishme pér dre-
jtuesit né Shqipéri pér té matur
besimin né treg dhe pritshmériné
ndaj zhvillimit ekonomik.

Pavarésisht trendit né rénie
né nivel global, ka njé pritshméri
pozitive midis drejtueseve shqip-
taré né lidhje me rritien ekono-
mike né 12 muajt e ardhshém, ku
mé optimistét shfagen drejtuesit e
bankave apo institucioneve té tjera
financiare.

Pér vitin 2019, ashtu si dre-
jtuesit ndérkombétaré edhe dre-

jtuesit né Shqipéri, kané té njéjtén
strategji zhvillimi duke u foku-
suar né eficencén operacionale
dhe pérmirésimin e procedurave
té tyre té brendshme, mundési e
rrities apo zhvillimit organik si
edhe prezantimin e produkteve té
reja né treg.

Né njé treg gjithnjé e mé konkur-
rues, té€ dhénat dhe informacioni si
dhe pérdorimi né maksimum i tyre
mund t€ shihet si njé nga katal-
izatorét e biznesit né rrugén drejt
suksesit. Drejtuesit e biznesit né
Shqipéri vazhdojné te jené shumé
té¢ fokusuar né burimet e tyre
njerézore duke paré si shqetésim
kryesor jo vetém automatizimin
e proceseve por dhe mungesén e
kualifikimit dhe nevojés sé vazh-
dueshme pér t'u trajnuar apo zhvil-
luar profesionalisht.

Konfliktet tregtare né rrit-
je gjaté viteve t€ fundit jané njé
nga shqetésimet kryesore té dre-
jtuesve ndérkombétaré ndérkohé
qé€ pritshmérité e drejtuesve né
Shqipéri vazhdojné té mbeten
konsolidimi i marrédhénieve me

partnerét tradicionalé né rajon dhe
jo vetém. Me sulmet kibernetike
gjithnjé e mé shumeé né rritje, kom-
panité né Shqipéri (92% e pérgjig-
jeve) po i orientojné pérpjekjet dhe
zhvillimet e tyre teknologjike gjith-
njé e mé shumé ndaj masave mbro-
jtése kundrejt kétyre sulmeve.

Inteligjenca artificiale mbetet
né hapat e saj té paré né Shqipéri,
ku vetém 38% e kompanive ven-
dase parashikojné ta marrin né
konsideraté né 3 vitet e ardhshme.

Pér Shqipériné né anketim
morén pjesé 66 drejtues, 16 nga té
cilét femra, duke dhéné opinionin
e tyre népérmjet plotésimit te py-
etésorit on-line si dhe népérmjet
takimeve e intervistave té dre-
jtpérdrejta me stafin e PwC Al-
bania. Krahas mbledhjes sé té
dhénave, ky anketim éshté njé
mundési shumé e miré pér CEO-t
pér té diskutuar mé konkretisht
mbi mundésité e bashképunimit
dhe shérbimet e ofruara nga PwC
Albania né fushén e konsulencés
financiare, fiskale dhe auditimit
financiar.



FORMALIZING

the economy through cashless bank transactions

AVNI PONARI

CEO of Sigal Uniga Group Austria

The formalization of the economy starts with using
banks for transactions. That's the key to any formalized
economy. How and in what amount that is accomplished indicate
the level of formalization achieved. But how well prepared is
Albania for the use of these transactions?

t's an analysis that requires a

lot of exploration, but, in my

view, a lot of work remains
to be done. And if we move in that
direction, the first question would
be: What does Albania’s banking
system offer? Today, more than 90
percent of Albanians use only cash
in their transactions, skipping the
banks.

According to a Bank of Albania
study, Albanians use cash in more
than 90 percent of transactions
involving consumer goods and
utility services like bill payments
and other obligations. More than
70 percent of payments to hotels
and travel agencies are also done
in cash.

The reason behind this preva-
lent use of cash is that Albanians
believe cash payments are more
practical and have no extra costs.
But, but on the other hand, they
also express a kind of mistrust
and lack of knowledge of cashless
transactions.

The main and most widespread
argument for not using other pay-
ment instruments is the fact that
many consumers link cashless
transactions to additional costs, so
non-cash payments made through
the banking system are considered
more costly.

Consequently, citizens choose
the least costly way to make pay-
ments for the services they need
-- which is paying in cash. This is
at a time when some of the world’s
most advanced and largest econo-
mies are transforming into cash-
less economies. These include
places as varied as Sweden, which
is becoming one of the world’s most
cashless countries, and China,
where tech companies like Baidu
and Alibaba are seriously threaten-
ing the foundations of the cash pay-
ment system through banks.

In the case of Albania, the pace
of development toward a cash-
less economy remains low, and
the country’s economy is current-

ly located between the Third and
Fourth Industrial Revolutions.
Currently, Albania faces a very low
level of financial culture, where
the use of cash is deeply rooted
among citizens and getting rid of
that way of thinking is going to re-
quire a large amounts of effort. Ac-
cording to Bank of Albania data,
the market now has 940,000 bank
cards in circulation -- in other
words, 41 percent of the employed
population has a bank card. This
is one side of the coin, but it’s im-
portant to look at the other side.
About 91 percent of that number
is made up of debit cards tied to
the checking/current accounts of
individuals and are used mostly
to withdraw cash from ATMs. Of
the more than 200 billion leks of
card transactions per year, more
than 92 percent are cash with-
drawals. Visit any ATM terminal
(the few that are available) at the
end of the month, and you will see
a line of people waiting to with-

v
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i ekonomisé pérmes pagesave né

(o)
Advantage

)érmjet bankds

Formalizimi

i ekonomisé
fillon pérmes
transaksioneve
bankare. Ky
eshte celesi |

cdo ekonomie té
formalizuar. Sa
dhe si béhet Kjo,
tregon edne nivelin
e formalizimit t&
saj. Por, sa dhe si
eshte pérgatitur
Shaqipéria pér

t€ kryer kéto
transaksione?

AVNI PONARI
CEO Sigal Uniga Group Austria

jo analizé kérkon shumé
l puné, por e paré€ nga kénd-

véshtrimi im mendoj se ka
shumé pér té béré. Dhe nése i dre-
jtohemi kétij lloj shérbimi, pyetja
e paré éshté: Cfaré lehtésirash ka
sistemi bankar né Shqipéri? Sot,
mbi 90 pér qind e shqiptaréve pa-
guajné vetém cask dhe jo me banka.

Sipas njé studimi t€ Bankés sé
Shqipérisé, rezulton se pérdorimi
i parave cash nga shqiptarét éshté
né masén mbi 90 pér qind né dy-
ganet e mallrave té€ konsumit dhe
shérbimet utilitare si pagesat e
faturave dhe detyrimeve, dhe né
masén mbi 70 pér gind pér pagesat
né hotele dhe agjenci udhétimi.

Arsyet e pérdorimit kaq shumé
té parasé cash lidhen me faktin
se qytetarét shqiptaré mendojné
se pagesa cash éshté mé praktike
dhe nuk ka shpenzime ekstra,
por nga ana tjetér shpreh njé lloj
mosbesimi dhe njohje ndaj tran-
saksioneve té tjera pérvec cash-
it. Argumenti mé kryesor dhe mé i
pérhapur né popullsi pér mospér-
dorimin e instrumenteve té tjera
té pagesave éshté fakti se shumé
konsumatoré e lidhin pérdorimin
e tyre me kosto shtesé, pra, pag-
esat jo-cash q€ kryhen népérmjet
sistemit bankar konsiderohen si
mé té kushtueshme.

Pér rrjedhojé, qytetarét zgjedhin
ményrén mé pak té kushtueshme
pér té kryer pagesat pér shérbi-
met qé atyre u nevojiten dhe qé
éshté pagesa me para né doré.
Disa ekonomi té pérparuara dhe
té médha né boté po shkojné drejt
ekonomive jo-cash, si¢ €shté Sue-
dia, g€ po béhet njé nga shoqérité
mé jo-cash né boté dhe Kina, ku

kompanité “Baidu” dhe “Alibaba”
po kércénojné seriozisht themelet e
sistemit t€ pagesave cas# népérm-
jetbankave né Kiné.

Né rastin e Shqipérisé, ritmi i
zhvillimit drejt ekonomisé jo-cask
mbetet i ulét dhe ekonomia gjendet
aktualisht midis Revolucionit té
Treté dhe té Katért Industrial. Ak-
tualisht, Shqipéria ballafaqohet me
njé nivel shumé té ulét t€ kulturés
financiare, ku pérdorimi i parasé
cash te qytetarét éshté i ngulitur
thellé dhe duhet punuar shumé qé
té crrénjoset ky mentalitet i vjetér.
Sipas té dhénave nga Banka e
Shqipéris€, numri i kartave ban-
kare ka shénuar nivelin 940 mijé
ose € théné ndryshe 41 pér qind e
popullsisé s€ punésuar shqiptare
zotéron njé karté bankare. Kjo
éshté njéra ané€ e medaljes, por cila
éshté ana tjetér? Faktet tregojné se
91 pér qind e kétyre kartave jané
karta debiti (q¢ lidhen me llogarité
rrjedhése té€ individéve) dhe pér-
doren vetém pér té térhequr para
cash (rrogén) nga bankomati. Nga
mbi 200 miliardé leké veprime
me Kkarta né vit, mbi 92 pér qind
jané térheqje cash. Po t€ shohim
cdo fundmuaj, terminalet ATM té
bankave (ato pak qé jané) jané té
populluara nga qytetaré qé presin
té térheqin rrogén e tyre. Ndérkohé
gé né vende té zhvilluara, kartat
jané pjesé e jetés sé pérditshme dhe
pérdorimi i tyre éshté i konsoliduar,
né ekonomi té reja né zhvillim si
Kjo e jona, pérdorimi i tyre €shté
né nivele primitive, nése do ta qua-
jmé késhtu. Shqipéria éshté i vetmi
vend né rajon, i cili ka numrin mé
té vogél t€ POS, ATM-ve, e-hanking,
kartave té kreditit dhe kartave té
~
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draw their salary. While in devel-
oped countries bank cards are
part of everyday life and their use
is consolidated, in emerging and
developing economies like ours,
their use is at primitive levels, if
we can call it that. Albania is the
only country in the region which
ranks at the bottom of the list in
terms of having the lowest number
of electronic Points of Sale (POS),
ATMs as well e-banking, credit
card and debit card transactions.
Consequently, it also has the low-
est number of bank transactions.
But what factors influence the use
of cash rather than bank transac-
tions? Why do Albanians use cash
almost exclusively in shops, cafes,
restaurants, roads and hospitals
as well as in utility, tax and insur-
ance payments -- or any other ser-
vice for that matter?

The use of excessive banking
fees for bank transfers (2 to 3 per-
cent) is one of the main motives for
Albanians to use cash rather than
bank transfers. The POS commis-
sion fee is very high at 1.8 to 3.5
percent, which again does not fa-
vor the use of bank transfers. There
also high commissions for cash
withdrawals at ATMs. Some of the
banks in Albania also charge bank
fees for salaries, a commission that
for small wages affects the pocket
of citizens and makes it better to
use cash rather than a POS. In ad-
dition to high fees that the banks
charge transactions carried out by
individuals or businesses, currency
conversion is another factor. This is
due to the fact that when a payment
is made in banks in Albanian leks
(ALL), often it is automatically con-
verted to euro without first receiv-
ing the approval of the interested
party. What an Albanian wonder!
So, the service offered by banks
when it comes to cashless trans-
actions is not very efficient. Many
banks, which offer card payments
for online purchases, plane tickets
or holiday bookings, require a card
user’s approval, through a personal
phone. But this becomes dysfunc-
tional in cases when the person is
at airport terminals, during flight
or in locations where the phone has
to be switched off. In such cases,
the banking transaction cannot go
through and the bank blocks the
card.

The use of excessive

banking fees for
pank transfers (2 to

3 percent) is one of
the main motives

for Albanians to use

cash rather than bank
transfers.

BUT WHAT CAN BE
DONE TO A MOVE TO A
CASHLESS ECONOMY?

Obviously, the cashless econ-
omy has benefits affecting both
families and businesses. Payments
through the banking system and
its varied channels -- online or of-
fline -- save time and eliminate long
queues, lower the costs of services
and other financial issues, mak-
ing those involved in transactions
safer, more confident and com-
fortable whether buying things at
home or while traveling. Also, the
government and taxpayers have an
easier time dealing with tax liabili-
ties, because with cash payments,
both individuals and businesses
can avoid declaring revenue, while
payments through the banks force
you to declare the income and thus
help push toward a more formal-
ized economy. There should be
corncrete steps and incentives both
from the state and from the banks
themselves to address this issue.
The latter should review their com-
mission fees and list them for most
of the services, as they are in many
developed countries of the world.
In those countries, bonuses are
offered to use cards and there are
often no fees. For other services,
banks should take into account EU
directives, which have set ceiling
values for applied fees -- 0.2 per-
cent for debit cards and 0.3 percent
for credit cards. These levels are at
least 10 times lower than those cur-
rently applied by banks in Albania.

On the other hand, the Albanian
state must intervene with the adop-
tion of the law on payment services,
which will not only promote trans-
parency and offer better customer
protections, but also foster compet-

itiveness and innovation, leading
to more quality for consumers and,
most importantly, to less costly ser-
vices. Infrastructure developments
should be another important point
to be reviewed by banks in order to
eliminate long lines and prolonged
timeframes to make payments.

Expansion of POS numbers,
especially in the strategic sector
of tourism, is important as is the
placement of payment terminals
at business units, allowing individ-
uals and businesses to make card
payments. There also needs to be
an increase in the number of pre-
paid cards and an increase in secu-
rity for bank transactions, so peo-
ple can feel safe when paying with
a card. This would encourage the
reduction of cash use by Albanians.
Reducing cash transactions might
also be encouraged by offering con-
sumers incentives to use electronic
payments, such as no-fee purchas-
es or offering various bonuses for
an online payment or purchase.

All of this can have a great im-
pactin lowering both the use of cash
and tax evasion. Let’s not forget that
one of the factors that influenced
Greece’s exit from the eight-year re-
cession period was to formalize the
economy by reducing cash use and
increasing banking transactions.
For a two-year period (2015-2017),
the number of banking transactions
in Greece increased by 285 percent
-- with the use of the Internet, mo-
bile, e-banking and the automatic
payment systems as well as POS
terminal payments increasing by
multiple folds. On the other hand,
businesses were also offered instant
payments through a mobile applica-
tion, using the NIPT tax identifica-
tion number as an identifier.

Even the use of QR codes on
the mobile and MyBank applica-
tion grew by 350 percent. All this
had a huge impact on formalizing
Greece’s economy, reducing tax
evasion, and getting out of the re-
cession. If we are going to follow
the same strategy as our neighbor,
the effects on the economy will be
felt immediately.

And finally: Does anyone have
a clear plan on how to work to re-
duce the use of cash and to bring
the global trend toward cashless
economies to Albania and its trans-
actions?
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debitit. Rrjedhimisht, ka edhe num-
rin mé t€ ulét té transaksioneve
bankare. Por ¢faré faktorésh ndiko-
jné né pérdorimin e parave cas/ né
vend té€ transaksioneve bankare?
Pérse shqiptarét pérdorin né masé
vetém paraté cask, qofté né dyqane,
kafene, restorante, né rrugé, né
spitale, né pagesén e faturave té
energjisé, ujit apo taksave shérbi-
meve té sigurimit dhe pér ¢do shér-
bim tjetér?

Komisionet bankare tepér té lar-
ta pér transfertat bankare (2%-3%)
éshté njé nga motivet kryesore qé
bén shqiptarét t€ pérdorin paraté
cash dhe jo transfertat bankare.
Komisionet e POS-eve tepér té lar-
ta n€é masén 1,8 - 3,5 pér qind, cka
sérish nuk favorizon pérdorimin
e transfertave bankare. Komisio-
net e larta edhe pér térheqjen cask
prané ATM-ve. Disa prej bankave
né Shqipéri mbajné komision edhe
pér pagat, komision i cili p€r pagat
e vogla ndikon né xhepin e qytet-
aréve dhe bén q¢ ai/ ajo té pérdoré
mé miré paraté cask sesa POS-et e
bankave. Pérve¢ komisionit té larté
g€ banka mban pér transaksionet
qé c¢do individ apo biznes kryen,
edhe konvertimi i parasé éshté njé
tjetér faktor. Kjo, sepse kur bén pa-
gesén me lek shqiptar né banka,
shumeé prej tyre ta kthejné né euro,
pa marré aprovimin nga personi
pérkatés. Cudira Shqiptare! Shérb-
imi g€ ofrohet nga bankat né rastet
e transaksioneve bankare nuk és-
hté shumé efikas. Shumé banka, té
cilat ofrojn€ pagesat me karté pér
blerjet on-line, pér bileta avioni apo
prenotim pushimesh, kérkojné njé
aprovim nga pérdoruesi i kartés,
népérmjet telefonit t€ tij personal.
Por kjo béhet jofunksionale né ra-
stet kur personi €éshté né terminalet
e aeroporteve, né fluturim apo né
vende ku aparati i telefonit duhet
té jeté i fikur. N€ raste té tilla, tran-
saksioni bankar nuk mund té reali-
zohet dhe banka bllokon kartén.

POR GFARE DUHET TE
BEJME QE TE KALOJME
NGA NJE EKONOMI
CASH NE JO-CASH?
Natyrisht, q¢ ekonomia jo-cask
ka pérfitime né aspektin ekonomik
familjar apo edhe té biznesit. Pa-
gesat népérmjet sistemit bankar,
népérmjet té gjitha kanaleve qé ata
pérdorin, on-line ose jo on-line, kur-

Komisionet bankare
tepér té larta pér
transfertat bankare

(29%-3%) éshté njé nga

motivet kryesore gé bén

shajiptarét t& pérdorin
paraté cash dhe jo
transfertat bankare.

sen kohé dhe eliminon radhét e gja-
ta, ul kostot pér tarifat e shérbimit
dhe shpenzimet e tjera financiare
dhe bén gé té gjithé té€ ndihemi ko-
modé e mé té sigurt, kur udhétojné
apo dhe shpenzojmeé gjaté blerjeve.
Gjithashtu, qgeveria dhe tatimpa-
guesit € kané mé té lehté té mble-
dhin detyrimet tatimore, sepse me
pagesat cash, qofté indididét, qofté
bizneset mund t€ shmangin dekla-
rimin e t€ ardhurave, ndérsa page-
sat népérmjet bankés té detyrojné
qé té deklarosh té ardhurat dhe né
kété ményré shkojmé drejt njé eko-
nomie mé té formalizuar. Duhet té
béhen hapa konkreté dhe incentiva
qofté nga shteti, por edhe nga veté
bankat. Kéto té fundit duhet té ri-
shikojné komisionet dhe t'i zerojné
pérshumicén e shérbimeve si¢ ndo-
dh né shumé vende té zhvilluara té
botés, madje kéto té fundit ofrojné
edhe bonuse, nése bén blerje me
karté dhe nuk ke komisione. Pér
shérbimet e tjera, bankat duhet té
marrin n€ konsideraté direktivat e
Bashkimit Europian, qé kané ven-
dosur vlera tavan pér komisionet
e aplikuara, pér kartat e debitit né
masén 0.2 pér qind dhe pér kartat e
krediti n€ masén 0.3 pér qind. Kéto
nivele jan€ minimalisht 10 heré mé
té uléta se ato g€ aplikohen aktuali-
sht nga bankat né Shqipéri.

Nga ana tjetér, shteti duhet té
ndérhyjé me miratimin e ligjit pér
shérbimet e pagesave, i cili jo vetém
qé do té nxisé transparencén dhe do
t€ mbrojé mé shumé konsumatorin,
por edhe do té€ nxis¢ konkurrencén
dhe inovacionin, duke ¢uar né njé
shérbim gjithmoné e mé cilésor pér
konsumatorét, dhe ¢ka €shté mé e
réndésishmja, edhe né njé shérbim
mé pak té kushtueshém. Zhvillimet
infrastrukturore duhet té jené njé

Advanla

tjietér piké e réndésishme pér t'u
paré nga ana e bankave, me qéllim
eliminimin e radhéve dhe kohés sé
stérzgjatur pér kryerjen e pagesa-
ve.

Zgjerimi i POS-ve, sidomos né
sektorét strategjiké té turizmit dhe
bizneseve; Vendosja e terminaleve
t€ pagesés prané njésive t€ biznesit
u jep mundési individéve, por dhe
bizneseve, té kryejné pagesa me
karté; Rritja € numrit t€ kartave té
parapaguara, por edhe rritja e si-
gurisé pér transaksionet bankare,
né ményré qé qytetarét té ndihen té
sigurt kur paguajné me karté, nxit
reduktimin e pérdorimit t€ parasé
cash nga qytetarét. Reduktimi i pa-
rasé cash mund té nxitet edhe nga
ofrimi i stimujve konsumatorit qé
té pérdorin pagesat elektronike, si
p.sh zerim komisionesh apo bonu-
se té ndryshme pér pagesén ose
blerjen e radhés on-line.

Té gjitha kéto do t€ ndikojné
seriozisht né uljen e pérdorimit té
parasé cash dhe né uljen e evazio-
nit fiskal.Té¢ mos harrojmé se njé
nga faktorét qé¢ ndikoi né daljen
nga recensioni t€ Greqis€ pas njé
periudhe 8-vjecare ishte pikérisht
formalizimi i ekonomisé, duke ulur
pérdorimin e paras€ cask dhe rri-
tien e transaksioneve bankare. Pér
njé periudhé 2-vjecare (2015-2017)
numri i transaksioneve bankare né
Greqi u rrit me 285 pér qind; pérdor-
imi i internetit, celularit, e-banking
dhe sistemit t€ pagesave automa-
tike dhe terminaleve POS pati njé
rritje disashifrore. Nga ana tjetér,
edhe pér bizneset u ofruan pagesat
e menjéhershme népérmjet aplika-
cionit nga celulari, duke pérdorur si
pérdorues numrin e identifikimit té
personit tatimor NIPT.

Edhe pérdorimi i kodeve QR nga
celulari dhe aplikacionit “MyBank”
patén njé rritje me 350 pér qind. E
gjitha kjo pati njé ndikim shumé té
madh né formalizimin e ekonomisé
sé Greqisé, uljen e evazionit fiskal
dhe daljen nga recensioni. Nése
edhe ne do té ndjekim té njéjtén
strategji si fqinji yn€, do té ndihe-
shin efektet né ekonomi n€ ményré
té€ menjéhershme.

Dhe si pérfundim: A ka dikush
njé program té qarté se si do té pu-
nohet qé cas/-i t€ shkojé drejt zvo-
gélimit t€ pérdorimit dhe iniciativa
botérore cashless t€ béhet objekt i
transaksioneve né Shqipéri?
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How does an

American citizen
work in Albania

Howis to do business in Alha-

enyivonment, lax system,

nia, difficult? Easy ?

This is a difficult ques-
tion! I think that in any
business venture there will
be times where business
is perceived as both. Our
business is doing a few
things to challenge the the
industry we are working
in, which is commercial
furniture and design. Our
mission has been to develop
the commercial interiors
market here in Albania us-
ing education in workplace
strategy, workplace design,
ergonomics, and cost an-
alytics to better calculate
the cost of ROL. This has
proved challenging due to
a number of reasons. How-
ever, we have made strides
in the Albanian market, we
have closed on a number
of well-designed and won-
derful interior furniture
projects, and overall we love
what we do. This being said,
it’s not always easy as this is
a complex industry operat-
ing in a complex market.

Do vou note any difference
with USA in tevins of husiness

public administvation ?
When [ was working in
the US, I was working for
large profile companies in
Account Management. This
included a major sports
teams, The Utah Jazz (NBA),
Cushman & Wakefield,
and the largest supplier of
Herman Miller Furniture
in the Intermountain West
(Utah, Nevada, Idaho, Wyo-
ming) - given I did not own
a business outright, I do not
want to lead to any assump-
tions about Tax Systems
or Public Administration. [
can comment on the over-
all business environment,
which was very fruitful in
my opinion. The US leads
the way in terms of Stan-
dards/Processes and most
of the time you know exactly
where you stand. The US
is not a perfect place, but
since the market sizes are
so much larger than the Al-
banian market it does offer
a different degree of buying
power. Generally speaking, |
came into Albania when the
Tax System here was going
through a complete over-

haul, and Taxes began to be
levied. As a business owner,
paying the least amount of
taxes is best, however, giv-
en Albania is a developing
nation it is paramount that
taxes are collected for busi-
ness infrastructure. Wether
this is being applied or not is
another question.

What do vou svant to change if
vou could?

[ will forgo this question.
Thank you.

Is vetail market easy foryou,
in tevmns of competition and
chances that offer to vou?

In terms of retail, we
are not a retailer. We are
a commercial or contract
company. We work on a
contract basis, and only
supply product to business-
es engaging in an interior
reconstruction. We are
often confused as a retailer
because we have a beauti-
ful showroom space in the
city. However, our target
audience are End-Users
(corporate), Architects &
Designers, and General
Contractors. We support
project by working along
side them to come up with
an interior space which is
efficient, beautiful in design,
and cost effective. Thus, our
day to day business does not
rest on walk-in clients. As
for competition, of course
we have it, and we know the
key players well. We believe

AmCham INTERVIEW

we are refining the industry
here, and really leading the
way in terms of quality and
preparation. This gives us
opportunities in the mar-
ket place because we are
challenging the status quo.
Finally, we offer products
which have rarely been seen
in the market place, which
offer UK/US/EU warranties
and standards. This is a
huge benefit when deliv-
ering a cost analysis, and
showing an amortized cost/
per unit for the life of the
warranty.

Howis life in Tivana for an
American? Arve vou happy to
live here?

[ believe [ have a unique
perspective on this. My love-
ly wife (who many of you
know) is Albanian and we
have 2 daughters of which
our youngest was born in
Albanian. [ often feel like I
am Albanian myself because
I am surrounded by family
here. This makes my per-
spective perhaps different
than an American who is
working on a contract for “x
number of years in the coun-
try. [ always have considered
Tirana to be like a borough
of New York in the 1950’s -
it’s still really developing!
There is never a dull moment
and I can easily say that Al-
banian culture in hospitality
is embracing. I believe most
Americans’ reading this will
agree with that!

Gy,
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Shqipéri

G&H Partners

Si éshié 1é hésh hiznes né

Shqipéri? Eshié e thjeshté apo

Vini rve ndownjé diferencé me
Amerikén né kushtet e té hérir

e véshtire?

Kjo éshté njé pyetje e
véshtiré! Mendoj qé€ né
cfarédo lloj sipé€rmarrje-
je do té jeté njé kohé kur
do té perceptohen té dyja
kéto ndjesi. Biznesi yné
po ndérmerr disa hapa sf-
idues né industriné ku ne
punojmeé, si¢ €shté shitja
¢ mobiljeve dhe dizajni.
Misioni yné éshté té zhvil-
lojmé tregun e interioréve
né Shqipéri, duke pérdorur
strategjiné e shfrytézimit
té forcave té specializuara
té punés, duke zhvilluar di-
zenjimin e vendit té€ punés,
ergonomikén dhe analizén e
kostove pér té llogaritur mé
miré vlerén e fitimit. Kjo ka
sjellé sfida té€ vazhdueshme
pér njé séré arsyesh. Sido-
qofté, ne kemi béré€ hapa té
médhenj né tregun shqiptar,
kemi mbyllur njé numér té
konsiderueshém projektesh
mobiljesh t€ mrekullueshme
dhe té projektuara miré€, dhe
né pérgjithési e duam até qé
béjmé. Kjo nuk éshté gjith-
mongé e lehté, pasi kjo e jona
éshté njé industri komplekse

qé€ vepron né njé treg t€ ndér-

likuar.

biznes, sistemit 1¢ taksave,
administvatés publike?

Né SHBA, kam punuar si
menaxher pér kompani té
médha té profilit t€¢ menax-
himit. Kétu mund t€ pérmend
edhe disa nga skuadrat
sportive kryesore siJazz Utah
(NBA), Cushman & Wakefield
dhe furnizuesi mé i madh i
Herman Miller Furniture né
West Intermountain (Utah,
Nevada, Idaho, Wyoming).
Duke gené se uné nuk kam
zotéruar plotésisht njé biznes
atje, nuk dua t€ mbaj qén-
drim konkret rreth sistemeve
tatimore ose administratés
publike atje. Mund té komen-
toj rreth klimés sé biznesit né
pérgjithési né SHBA, e cila si-
pas mendimit tim ishte shumé
e frytshme. SHBA-té jané lider
pér sa i pérket standardeve/
proceseve dhe shumicén e
kohés ju e dini saktésisht se
ku géndroni. SHBA-té nuk
jané vendi perfekt, por duke
gené se tregu atje €shté shumé
heré mé i madh sesa ai né
Shqipéri, fugia blerése atje
éshté e njé niveli tjetér. Duke
folur né pérgjithési, uné kam
ardhur né Shqipéri né kohén
kur sistemi i taksave po kalon-

Advanla

te ndryshime thelbésore, dhe
Ky sistem sapo kishte filluar
té implementohe;j. Si pronar i
njé biznesi, sa mé pak taksa té
paguash aq mé mire éshté, por
duke gené se Shqipéria éshté
njé vend né zhvillim, mbledhja
e taksave ndihmon né infras-
trukturén e biznesit. Nése ky
sistem zbatohet ose jo, éshté
céshtje tjetér.

Eshié sektoriitregtiséi
thjeshté pérju, né tevmat e
Fkonkurrencés apo mundésive
qéju ofrohen?

Ne nuk jemi shités té
drejtpérdrejté. Ne jemi njé
kompani tregtare ose kon-
traktuese. Ne punojmé mbi
bazé kontratash dhe ofrojmé
vetém produkte pér biznese
qé béjné rikonstruksione té
brendshme. Shpesh ngatérr-
ohemi me shitésit sepse ne
kemi njé ambient ekspozimi
té bukur né Tirané. Gjithse-
si, audienca qé ne synojmé
té arrijmé jané pérdorues-
it final (korporatat), arki-
tektét, dizenjuesit dhe kon-
traktuesit finalé. Ne mbés-
htesim projektimet duke
bashképunuar me profesio-
nistét e fushés, pér té kri-
juar ambiente té brendshme
pune sa mé té€ pérshtatshme,
me hapésira té shfrytézuara
né ményré sa mé efikase, me
dizajn té€ bukur dhe me kosto
té pérballueshme. Késhtu,
puna joné e pérditshme nuk
bazohet tek klientét rastés-
oré qé vijné né ekspozité. Pér
sa i takon konkurrencés, ne
e ndiejmé até dhe i njohim
shumé miré se kush jané
faktorét kyc né kété sektor.

Ne ndiejmé se po riforma-
tojmé kété industri dhe se
jemi lider té cilésisé dhe
té prodhimit. Kjo na jep ne
plot mundési né treg sepse
po punojmé pér té sfiduar
status quo-né. Pér ta pérmb-
yllur, ne ofrojmé produkte
g€ nuk jané hasur mé paré
né tregun shqiptar, té cilat
ofrojné sé€ bashku garanciné
dhe standardet e Britanisé
sé€ Madhe, SHBA-sé dhe Eu-
ropés. Ky éshté njé pérfitim i
madh kur jep njé analizé ko-
stoje dhe tregon njé raport té
miré kosto / njési bazuar dhe
né garanciné e produkteve.

Si éshié jeta né Tivané péy njé
qvtetar amerikan? Jeniilum-
tur géjetoni kétu?

Mendoj se kam njé kénd-
véshtrim unik pér sa i takon
késaj. Bashkéshortja ime (té
cilén ndoshta shumeé prej
jush e njohin) éshté shqiptare
dhe ne kemi 2 vajza, mé e
vogla ka lindur né Shqipéri.
Shpesh ndihem si té isha
shqiptar, sepse kétu jam i
rrethuar gjithé kohén nga
familja. Kjo ndoshta e ndry-
shon perceptimin tim nga
ai i njé amerikani, i cili do té
punojé né kété vend pér njé
kontraté té gjaté ‘X’ vite. E
kam konsideruar gjithmoné
Tiranén si Nju Jork-un e vi-
teve 50’ n€ miniaturé, edhe
pse éshté ende né zhvillim.
Nuk ka kurré njé moment
getésie dhe mund ta them me
bindje g€ kultura shqiptare
dhe tradita e mikpritjes éshté
njé tipar impresionues i kétij
vendi. Jam i bindur se shumé
amerikané jané dakord me
mua né kété pike!
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We work to global
standards combined
with the expertise of
local knowledge.

We provide a

different outlook
and a different
way of working.

Our experts

all work under
one roof: giving
you an integrated,
in-house team

Much of what we do is not
just about an efficient and

transparent process,

but

also an attitude to getting to
know and understand the
local community: how they
vary from village to village.

Be that understanding the
bee keepers or the vet
responsible for the local
livestock — these are people
who can impact on the

success of projects.”

Besnik Leskaj
CEO and Founder

abkons

LOCAL Knowledge, CLOBAL Standards

With over 30 in-house
services, our work has
helped to ensure that the
region’s leading projects
have come to fruition.

Our work has been integral

to the implementation of
multiple development projects
in the Western Balkans

We work in
partnership with
multinationals,
financial institutions
and the public sector.

abkons.com

® Abkons
abkons_company

@ Abkons Company
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~ www.al.avon.com
cyacf_avon.albania@avon.com
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ALUFLOR

Building a Better Future

) +355694041204
sales@aluflor.com
D www.aluflor.com
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Company name: British American Tobacco Albania sh.p.k Indicators - amountin EUR
i Total revenuesin 2017 18,144,395
Industry: Import, Wholesale of cigarettes Growth rate of the total revenues 2017/16 in % 29%
and other tobacco products Profit before incometax in 2017 312,065
General Manager: Milorad Krstikeski Average numberof employees 13

We are British American Tobacco, a truly global company with a highly successful past and an exciting future ahead of us. We are truly international company, often among
the top five companies on the London Stock Exchange and market leaders in more than 55 countries. We strengthened our global presence even further in 2017 when

we acquired Reynolds American Inc., making us one of the main players in the U.S. market too.

There are 55,000 BAT people worldwide. Many of us are based in offices and factories, but lots of us also spend our time out on the road, helping and advising tobacco

farmers, and the retailers who sell our products; both valued partners who have always played a major part in our success.

Our heritage - and the foundation of our success - is in cigarettes. However, our world is changing. Now, many of our consumers have expectations beyond cigarettes

and they are seeking new products that provide the pleasure of smoking and consuming nicotine, but with reduced risks. We see this as an opportunity. A chance to make
a huge leap forward in our long-held ambition to provide our consumers with potentially reduced-risk products — an ambition we're calling Transforming Tobacco. That

is why we are dedicated to developing a portfolio of potentially reduced-risk products that provide the enjoyment of smoking, but without burning tobacco.

Transforming Tobacco is a journey we have been on for a long time. It is one that we are committed to lead. We are encouraged by and proud of the progress we are

making and excited about what the future has in store.

For British American Tobacco - Albania Shpk as part of BAT Group, 2017 was very successful year in terms of generated volumes and its position on the market. We were
able to drive the sales volume up through our existing portfolio, as well as, additional launch of several key GDB SKUs. The overall impact of the new launches resulted

with increase in share of market, increased brand awareness and equity.

For more information
in Follow us on Linkedin: linkedin.com/company/british-american-tobbaco W

> Watch us on Youtube: youtube.com/user/WelcomeToBAT
D> Check out our career opportunities: batcareertimeline.com BRITISH AMERICAN
# Apply now for roles: bat-careers.com TOBACCO I
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cc ® Contact
Phone: +355 4 225 9004

Email: info@ccs.al

Computer & Copier Systems

Web: www.ccs.al

\ S

,

. LET'S MAKE THINGS EASER -
. LET'S MAKE THINGS FASTER

. LET'S MAKE THINGS BETTER

ABOUT US WHY

Computer & Copier Systems (C.C.S. Sh.p.k.)
is a Technology and Solution Provider C h 00se€

company in Albania, established since U S
1993. C.C.S. maintains certified business

management standards and employs a CCS provides full expertise
team of highly qualified and motivated in all IT components
professionals. starting from networking,
infrastructure and operational

We focus on people and technology systems for business advice,
safety information and

education. Focussing on

people, CCS will continue to

lead the industry.
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Reception: E-mail: info@colosseohotel.com

Tel: +355222 47513/ 14 www.colosseohotel.com
Fax: + 35522247515 Manager Mobile: +355682007751
Mobile: +355682060130 Address: Str. Kol Idromeno, Shkodér - Albania

HOTEL COLOSSEO
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E-mail: info@hotelcolosseotirana.com

Tel: +355(0) 4222 00 10 manager@hotelcolosseotirana.com
Mobile: +355 (0) 692032666 www.hotelcolosseotirana.com

Adresa: Sheshi “Adem Jashari”, Rruga e Durrésit, Tirané - Albania
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DELIA GROUP

CONSTRUCTION

Delia Group éshté njé nga kompanité mé té vjetra dhe lider né Shqipéri e po ashtu
dhe e njohur né Kosové. Kompania ka marré pjesé dhe ka fituar tendera
kombétare dhe ndérkombétaré pér ndértimin e objekteve té financuara nga
qeveria shqiptare, Banka Botérore, Banka Europiane, EBRD dhe investitoré té
ndryshém privaté, vendas dhe té huaj.

Delia Group éshté pérqéndruar kryesisht né administrim dhe ndértimin e
infrastrukturés civile, sidoqofté sé fundmi ajo e ka shtriré veprimtariné e saj né
sektorin e energjisé. Portofoli i pasur dhe i diversifikuar i kompanisé pérfshin
ndértim té rrugéve rurale, kombétare dhe té autostradave, mirémbajtje rrugore,
ndértim klinikash, shkollash dhe blloge apartamentesh, sisteme t€ furnizimit me
ujé dhe té ujrave té zeza dhe ndértim e operim hidocentralesh.

Ne kemi realizuar njé numér projektesh té tillé si: ndértimi i seksionit Rubik —
Rréshen (loti 3) i autostradés Durrés-Kukés-Morinég, té seksionit Komoran —
Arllat, té autostradés Vermic-Prishtiné.

Aktualisht jemi duke punuar pér ndértimin e shesheve pér platformat e tubave
pér projektin TAP, dhe kontratén e By-Pass Shkodér.

Delia Group is one of the oldest and leading
companies in Albania and also active and
recognized in Kosovo.

The company has participated and it has
been awarded national and international
tenders on the construction of objects
financed by the Albanian government, World
Bank, European Bank, EBRD and various
private local and foreign investors.

Delia Group is mainly focused on the
managing of civil infrastructure, however,
recently it has expanded its activity in the
energy sector. The rich and diversified
portfolio of the company includes
construction of rural and national roads,
motorways, road maintenance, construction
of clinics, schools and apartment bildings,
water supply and sewage systems and
construction and operation of HPPs.

We have terminated a number of projects
such as the construction of the section Rubik
- Rréshen section (lot 3) of the motorway
Durrés-Kukés-Moriné, the construction of
the section Komoran - Arllat of the motorway
Vermic-Pristina.

Actually we are working on the construction
of two yard for the pipe platform for TAP
project, and contract By-Pass Shkoder.

DELIA GROUP
Rruga “Ramazan Demneri”, Nd.24. H.2, Kodi Postar 1022
: TIRANE,ALBANIA
s ! TEL & FAX.:+355 4 258021, MOBIL.: +355 68 2022554
CERTIFIKATE e-mail: dviktor@deliagroup.com.al
www.deliagroup.com.al

DELIA GROUP
. Rruga “AGIM RAMADANI”
PR S PRISHTINE- KOSOVE

e-mail: dviktor@deliagroup.com.al
www.deliagroup.com.al
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An instinct for growth

® ©® © O @

Our Client Promise

With 50,000 people people in over 135 countries,
we have true global scale, deep technical capabilities
and extensive industry expertise. But this does not

make us different. It's how we work with you.

We discover what’s important to you
and make it important to us

Qur culture is built on a genuine interest in our clients - their
challenges, growth ambitions and wider cial context.
You get the attention you deserve from approachable, senior
professionals who ask the right questions, listen and provide
real insight and a clear point of view.

The bottom line

+ A relationship-led approach with more time and attention from
partners and senior advisers

+ A deeper understonding of your business for more meaningful
advice and recommendations

Agile and responsive service

Qur size and structure create advantages for you. We adopta
flatter structure, with shorter decision making chains, empowered
teams and no complex chains of command. We have all the
necessary processes and controls but they're streamlined and
efficient. Our teams are more responsive.

The bottom line
« A faster response when you need quick
answers and clarity

+ Anticipating the answers you'll need before you ask

Pragmatic solutions to help you
improve and grow

Put simply, our teams add value. We like to bring ideas to the table,
going bayond the technical issues to recommend ways to make
your business better. Whether your goals include cross-border
pansion, improving operatienal efficiency or building investor
confidence, we balance a desire to do what's best for you in the
future with an experienced sense of what's going to help you now.

The bottom line

* Helping you think ahead and think more broadly

+ Proactively identifying opportunities for
improvement and growth

Collaborative teams with a
different mindset

QOur people are open, accessible and easy to work with. We work
through the issues alengside you, always with an independent
perspective and challenging where necessary. Our collaborative
style also enables us to assemble teams with a broader
perspective - working across service lines, industry teams and
geographies to tailor our capabilities for you.

The bottom line

+ Teams and solutions built cround your needs

rot e srcuees CLIEENT

+ A better working relationship with you and your team
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Advantage

PATRONET e AmCham

DIGITAL BANKING
FIKS PER TY!

FIKS NE KO

PER GDO

Shkarko aplikacionin & aktivizoje
Falas né ¢cdo degé té Bankeés!

ETITON £ Download on the
[ ,\ aoc;)glePlay] [ @& AppStore l

NJE BOTE MUNDESISH REALE.

INTESA SNNPAOLO BANK
Albania

| £ CTube lin wwwintesasanpaolobankal snkse INTESA 777 SNNPAOLO

CALL CENTER
08006000 (Falas nga Albtelecom & Eagle) +355 4 2276000, +355 692080903
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Today. | Tomorrow.

Our commitment is to produce 100% green energy
from renewable sources.
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KCRSEL

Adresa: Rr. Durresit, p.144/1, Tirane Tel: 04 222 1316
E-mail: korsel.shpk@yahoo.com

KORSEL SH.P.K. LIDER NE FUSHEN E PASTRIMIT TE QYTETEVE.

- Punime né fushén e pastrimit:

- Pastrimi i territorit té Bashkisé Korcé dhe njésive Administrative té saj.

- Pastrimi i zonés Tirana Il.

- Pastrimi i territorit té Bashkisé Sarandé dhe njésive Administrative té saj.
- Pastrimi i njésive Administrative Golem.

- Pastrimi i territorit té Bashkisé Maliq dhe njésive Administrative.

PUNIME NE FUSHE E NDERTIMIT.
- Ndértimi i terminaleve té Autobuzave Korcgé.
CERTIFIKIMET

Iso 9001-2015 Iso 14001-2015 Iso 18001-2007

Iso 39001-2012 Pass 99-2012 Certifikata Sa 8000
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BOGA & ASSOCIATES

LEGAL=TAX = ACCOUNTING

stellar reputation

years

40 lbrahim Rugova Str. . 3 I
1019 Tirana, Albania oga@bogalaw.com

T +355 4 225 1050 www.bogalaw.com
in @] f

27/5 Nene Tereza Str.

10000 Pristina, Kosovo

T: +383 38 223152
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Better Health
for a Better World
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Designing a
Smoke-Free Future

The leading tobacco
company, Philip Morris
International, is transforming.

In changing times you can always choose to do nothing.
Instead, we’ve set a new course for the company.

Since 2008, we've invested over USD 6 billion in research
and development and we employ more than 400 world-class
scientists, engineers, and technicians.

We’re building the company’s future on smoke-free products
that are a much better choice than cigarette smoking.

Philip Morris Albania is an affiliate of Philip Morris International. Over the
past 12 years, it has been leading the legal market of tobacco products,
being considered the largest tobacco company in Albania.

77.000 400+ 180+ 150 (] 46
Employees R&D scientists, Markets where Million of the world’s Production
around the engineers and our products consumers top international  facilities
World technicians are sold worldwide 15 brands, worldwide

working on including

smoke-free Marlboro

products
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Microsoft

=% info@bts.al

@ www.bts.al

. +3554222 2084

THE PATRONS of AmCham

Are you ready
for Digital
Transformation?

Modern ) Empower

A
AR Workplace *I Employees

n.[l[l Business Engage
Applications &7 Customers

e Applications Optimize
& Infrastucture Operations

9 Transform
E,‘,:gf, Data & Al
ata Products

Employees expect to work anywhere, on
any device, securely. Microsoft 365 enables
better productivity, teamwork, and security.

BTS Ltd is an IT solution provider with 10+
years of experience, providing end-to-end
digital solutions for businesses.

We are your technology partner from con-
sultation, service design, implementation
to training & ongoing support.

Contact us for a tailor made solution accord-
ing to your vision!
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NESE DESHIRONJEE SIGUROHENI ==——— GAL UNIQA

kavetémp emér... = UNIQA GROUP AUSTRIA

@O

|

SIGAL UNI

GETITON

' App Store ‘ P> Google Play

o/ Tel: +355 4 2233 308 @ info@sigal.com.al

@ www.sigal.com.al 0 SIGAL UNIQA
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A System Integrator & Infrastructure Company

a = . "
© .
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ADVANCED TECHNOLOGY
SYSTEMS, SOLUTIONS AND SERVICES

m_!_,,

~P,yB|.|c

ALBANIA KOSOVO NORTH MACEDONIA MONTENEGRO

Reaching further>>>
www.fcn.al
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TONA CO Fabrika e Pérpunimit t& Mishit
Adresa: Rr. “Muzakajt” Korcé / Albania
Iel/Faxi 355 8224 85 35
e-mail: info@tona.al
www.fona.al

shqiptar. Me njé background t€ gjer¢ né fushén e pérpunimit t¢ mishit dhe

shpérndarjes né tregje té€ ndryshme brenda Shqipéris€, kompania daton prej

vitit 1992. Qéllimi kryesor i aktivitetit t€ saj éshté pérpunimi mé cilésor dhe mé
isigurt i produkteve t€ mishit.

“Tona Co” sh.p.k. numéron njé gamé te gjeré prej mbi 80 artikujsh.
Neépérmijet njé programi intensiv, né t€ cilin ka plotésuar standartet
ndérkombétar€ té cilésisé, kompania kérkon t'i ofrojé klientevé (€ saj
garanci t€ ploté té vlerave ushqimore. E fokusuar drejt cilésis¢ dhe
inovacionit, gjithmoné né ndjekje t€ cilésisé, “Tona Co” €sht¢ kompani
térésisht unike né llojin e saj. Pér t€ cilésia éshté thelbésore dhe si e tillé, ajo
synon (€ preké t€ gjitha funksionet: t€ zgjerojé tregun dhe aftésité e saj duke
afruar konsumator€ t€ rinj. Kéto parime kané gjeneruar suksesin e
kompanisé ndér vite duke e kthyer né njé lider te padiskutuar té tregut né
Prefekturén e Korcés. Vizioni i kompanisé éshté i lidhur ngushté me
zhvillimin e pandalshém t€ saj né rrugén pér t'u béré lider edhe né tregun
kombgétar, duke ofruar njé larmi produktesh té sigurisé dhe cilésisé sé larté
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Laboratoré
3 Dimensionalé

Klasa dhe laboratoré
moderné

Mjedise
sportive

Ushgim
cilésor

Shkolla jopublike 9-viecare “ Turgut Ozal”, Tirané
Tel: +355 42 48 66 66

Shkolla jopublike e mesme “Turgut Ozal”, Tirané
Tel: +355 42 48 66 66

Memorial International School of Tirana

Tel: +35542237379

ﬁvf" TURGUT 62AL

INSTITUCIONET
ARSIMORE

E2EPOKA

@ UNIVERSITY

Tirané

THE PATRONS of AmCham

eksperience

né fushen e arsimit...

Staf i kualifikuar
dhe me eksperiencé

Shéndet
dhe siguri

Robotiké dhe
informatiké

I | Transport
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Shkolla jopublike 9-viecare “Turgut Ozal”, Durrés
Tel: +355 69 74 99 292

Shkolla jopublike e mesme “Turgut Ozal”, Durrés
Tel: +355 69 74 99 292

Universiteti “EPOKA”, Tirané

Tel: +355 42 23 20 86

MEMORIAL

INTERNATIONAL > International Examinations
%, ‘ ¢ SCHOOL OF TIRANA

Cambridge International School

als CAMBRIDGE ]
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Albania’s First
GigaBit
Network
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www.unionifinanciar.al
® +35542234979
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XHEKO [IMPERIAL

i
g
Your luxury experience

Tirana !

—

Xheko Imperial is a hotel of the highest quality, featuring a refined alliance between luxury and tradition,
that offers its guests a memorable experience set in architecture and luxury not found elsewhere in Albania.

Rr "Ibrahim Rugova” Nr. 56, 1019 Tirane - AlbaniaTel: (+355) 4 2259574
Email: contact@xheko-imperial.com - Website: www.xheko-imperial.com - Mob: 0682029777




Kape shtépiné me 1%

KREDIA JUAJ
PER BLERJE SHTEPIE

1. Normé Interesi tepér konkurruese né EURO:
- 1% fiks pér njé vit dhe mé pas Euribor 12M+3.80%, min 3.80%,
- 2% fiks pér dy vjet dhe mé pas Euribor 12M+3.80%, min 3.80%
2. Afati i ripagimit deri né 30 vite
3. Proceduré e shpejté aprovimi dhe asistencé profesionale

Oferté e limituar né kohé. Aplikohen kushte té pércaktuara.
Drejtohuni né njé nga degét tona dhe stafi yné do té jeté i lumtur t'ju ndihmojé.

info: www.abi.al

AMERICAN BANK

OF INVESTMENTS

, ” )
vesio ne oplimtzem



